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CONGRESS WILL BE WITH US VERY SOON: 
ALCOHOL TAX REDUCTION ISSUE 

The Congress will be resuming activities in a little more 

than a month from now and the House 

Committee has already begun its 

the internal 

ment 


Ways and Means 
hearings on revision of 

There is a 
that the 
economies in 
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has come not 
government 
President Coolidge, but 
taxes, 


general 
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only for 


country time 


substantial expendi- 


tures, for re- 


as planned by also 
federal 


imposts 


ductions in particularly with 
added war times and for war purposes. 
It is not enough for interested citizens to quietly watch 
the trend of They should get in touch with their 
Senators and Congressmen and 


reference to 
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events. 
voice their views on these 
and other objects in which they are 

The next few 
for letting the 
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are scintillating in the National Capitol. 
main taxation there is prac- 
tically no diversity of opinion among our readers. Regard- 
ing the tariff the preponderance of opinion seems to be 
to let the present law ride along for some time at least 
on the principle that tariff tinkering unsettles business gen- 
erally and in the varied attempts to favors on 
interested parties often works harm to others. It 
is very doubtful if any serious attempt will be made in the 
coming session to stir up tariff issues. 
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I. R. Blackburn, president of the association, thus sums up 
the situation as viewed in this branch of the trade in an 
interesting and informative manner: 

“With the adoption of prohibition in the United States, 
there remained no logical reason for a continued tax on 
alcohol, and had the aftermath of war not been upon us, 
there is little doubt that Congress would have reduced or 
wholly eliminated such tax. It is a special tax without 
reason, due wholly to precedent and thoughtlessness on the 
part of our lawmakers. Such being the case, it should 
become the interest of everyone who makes use of alcohol, 
particularly in medicinal products, to use every legitimate 
energy and argument to have the tax on alcoho] eliminated. 

“There was justification for the tax when alcohol was 
used as a beverage. As a beverage it was a true luxury. 
Since prohibition its legitimate use is defined by law 
strictly as a necessity and a super-necessity as used in the 
preparation of products to alleviate human suffering and 
sickness. 

“It is proposed by the administration to make a strong 
drive for tax reduction in the next congress. There could 
be no better time to advocate and assist upon the reduc 
tion or elimination of the present tax on alcohol. Prob- 
ably, the first important action of Congress when it meets 
in December, will be the consideration and passage of a 
new or revised revenue measure. We urge every member 
of the U. M. M. A. to get busy now. Urge upon your 
congressmen and your senators the genuine need for the 
elimination of the tax on alcohol, both from the stand 
point of equity, and that of prohibition enforcement. 

“Point out to your representatives in congress that much 
of the illegal transactions of bootleggers is primarily pos 
sible because of the large profits, available as a result of 
the huge tax on alcoho] for legitimate purposes. The boot 
leggers’ first profit, due to the evasion of tax, amounts to 
$4.20 per gallon. By the continuance of the tax on alcohol, 
the government virtually helps swell the bootleggers’ profit 
on every gallon of his illegitimate product, while at the 
same time, the tax is assessed against those who are least 
able to pay-—namely those who are afflicted and who must 
use the products of the laboratory to aid in regaining 
health and strength. Point out to your representatives 
the fundamental injustice of taxing the sick, while the law- 
breaker is practically given a bonus of $4.20 per gallon 
on his alcohol, or the equivalent of the present high and 
fundamentally unsound tax. 

“Explain to them that we, as a class of manufacturers, 
are compelled to pay all other taxes imposed by state and 
nation, and, that in addition, we must pay this excessive, 
unjust tax of a special character, and of necessity, this 
tax must be passed on by us to the consumer of our prod- 
ucts. 

“Whatever you do, do it now. Write to your repre- 
sentatives while they are in their home districts, and keep 
writing to them until your have obtained an expression 
showing that they have considered your demands.” 


USEFULNESS OF AIR MAIL SERVICE 


Means of speedy communication are vital to the business 
world, and the recent installation of Air Mail Service is 
the most useful and important measure of postal improve- 
ment since the adoption of the railway postal car system in 
the sixties. The effect of the new Air Mail routes upon 
the postal service of the country as a whole should there- 
fore be clearly understood by the business world. 

Transmission of mails by air is effected in less than one- 
half the time required by train. Air Mail letters dispatched 
from New York today about 9 P. M. are delivered at their 
address in Chicago by first carrier delivery tomorrow morn- 
ing; or if forwarded from Chicago by train to other points, 
will move by the first morning train instead of by a late 
evening train. The delivery of such letters in postal terri- 
tory served from Chicago will thus be expedited by at 
least twelve hours and often much more. 

A similar gain in time is made with respect to other Air 
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TACKLE THE JOB! 


By JAmMes Epwarp HUNGERFORD 


(Written for This Journal) 
Whatever job you have to do, 
No use to pout about it; 
The task is there—it’s up to you, 
And there’s no doubt about it! 
And though it’s full of things to rile, 
It’s futile, friend, to rue it; 
Just buckle down, with cheerful smile, 
\nd tackle it—and do it! 





You know, of course, it can be done— 
Why let it be a fetter? 

If it’s a tough and trying one, 

The sooner done, the better! 

And once you've put your heart in it, 
Determined to go through it, 

Your very courage, nerve, and grit 
Will help you quickly do it! 


It may seem hard, to contemplate, 
\nd full of frets and troubles, 

That bigger grow, while you debate— 
But they are only bubbles! 


Just wipe away that worried frown, 


And calmly, sanely view it, 
\nd smile, and bravely buckle down, 
And tackle it—and do it! 





(All Rights Reserved) 














Mail stations where mails are transferred to railroads for 
distribution in adjacent territory. Thus, in a very wide 
zone on either side of the Transcontinental Air Mail route, 
letters destined to any point within that zone may be ex- 
pedited in delivery by several hours, 

In many business transactions time is of much importance. 
The Air Mail Service is of great value in all such cases. 
It supplies a very desirable facility, especially beneficial to 
business men and should be used by them for letters, the 
In the case 
of such letters, the extra postage charge is negligible. 


speediest possible delivery of which is desired. 


CASH YOUR CHECKS BY TELEPHONE 


We all are just becoming accustomed to the saving of 
time and money in settling business deals over the long dis- 
tance telephone, instead of writing letters, or taking long 
trips on trains, when a new service is getting past the ex- 
perimental stage that will mean a great deal for persons 
who get short of cash thousands of miles away from their 
home bank. By the telephotograph in experiments over the 
long distance telephone wires it has been demonstrated that 
it is possible to transmit a check from San Francisco to 
New York within less than two hours, the actual wire 
operation being only about seven minutes, the remainder of 
the time being used in the photo and other phases of the 


feat. In the experiment just made the results were very 
nearly perfect, the names, figures and marks on the paper 
Put into general practical operation the import- 
ance of this new boon to business needs no comment. 


showing. 
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TRADE ASSOCIATIONS WIN FINALLY IN 
DATA COLLECTION SUITS 


Good news for the trade associations was given this month 
in the despatches announcing that the United States Supreme 
Court had refused to permit the reopening of the action of 
the Government against the Cement Manufacturers’ Associa- 
tion and the Maple Flooring Manufacturers’ Association 
involving their right to issue certain statistics for the benefit 
of their members. These cases were decided in favor of 
the associations at the last session of the court. 

The action of the Supreme Court serves to double clinch 
its previous ruling in favor of the associations. In view 
of the policy of the Coolidge administration to avoid ham- 
pering business there is some mystification in association 
circles regarding the persistency of the Department of Justice 
in pressing these cases after being defeated in a complete 
presentation of them. There are many much more fertile 
fields for the exercise of the functions of this branch of the 
Government and no doubt they will receive appropriate atten- 
tion. At any rate Secretary Hoover’s valuable efforts to 
promote trade efficiency through the use of the machinery of 
the associations will no longer be subject to the application 
of retarding brakes and other interferences from another 
branch of the Government. 


“CANNOT AFFORD TO ADVERTISE” 


Some of the peculiar quirks that permeate the minds of 
numerous business men and manufacturers on the subject 
of advertising are pointed out and explained by Leroy Fair 
man in an article elsewhere in this issue on the subject: 
“Why They ‘Can’t Afford to Advertise.’ ” 
successful advertisers will relish the excellent portrayal of 


Veteran and 


the situation, while others will not only be interested but 
possibly many of them will profit by the clever holding of 
the mirror before their faces in this article. 

One of the strong points, although not specially put 
forward by Mr. Fairman, but which cannot fail to impress 
real thinkers, is the puncturing of the illusion that one, 
two, or three advertisements “will put almost anything 
across.” As he says in effect it is repetition that does the 
trick. It takes often some little time to create more than 
a fragmentary demand for goods, whatever they may be. 
The advertiser must keep up his campaign regularly, sys- 
tematically and persistently to reap the best results. Other- 
wise he is forgotten, even by those who may have seen his 
timid venture into publicity. And forgetfulness by the con 
suming public spells failure, if not bankruptcy, for the man 
who lacks the confidence in himself and his product which 
often is behind the policy of not advertising. However, 
read what: Mr. Fairman has to say on the subject. 


A SANE VIEW OF COSMETIC “DANGERS” 

How to Live, a monthly journal of health and hygiene, 
issued by the Life Extension Institute, Inc., of New York, 
recently printed an interesting editorial review under the 


heading “The Damages of Cosmetics” regarding the discus- 
sion on this subject in the Section on Dermatology at the 
last meeting of the American Medical Association. The 
editor sums up his verdict in saying: “Although the news- 
papers made some headlines out of the discussions there was 
really nothing very terrible brought out as to the direct 
injurious effects of cosmetics.” 

Naturally the improper use of almost any gift of Provi- 
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dence may be attended with deleterious effects and the sub- 
ject is discussed from that viewpoint, but the crux of the 
comment is in this paragraph: 


“On the whole, it was not shown that the use of 
face powders and the ordinary toilet accessories 
resulted in any great local or systemic damage. 
In fact some of the preparations used are commonly 
employed in the treatment of skin irritation.” 


The editor was unwilling to say that “a conservative and 
intelligent use of cosmetics may not be beneficial to the 
health, in that, if used within a legitimate limit, they may 
give an added sense of satisfaction in personal appearance, 
without attempting to mask health conditions that should 
receive more radical attention.” 

So much for some of the sensational anti-cosmetic stories 
in the daily papers about the time of the last meeting of 
the American Medical Association. 


AN OMISSION IN U.S.P. X CORRECTED 

Despite the extreme care used in editing and publishing 
the Tenth Revision of the United States Pharmacopceia, 
which provides standards effective on January 1, 1926, an 
omission has been discovered in the item relating to Oil of 
Caraway, as will be learned through the following letter 
Fullerton Cook, Ph.M., chairman of the 


Committee on Revision: 


receive d fre ym E. 


Editor American Perfumer & Essential Oil Review: 
Attention has been called to the absence of the range in 
the refractive index under “Oleum Cari (Oil of Caraway) 
of the U, 5: PA 
The Chairman of the Sub-committee wires me that this 
should be “1.4840 to 1.4880 at 20° C.” 
vour making this announcement in the AMERICAN PERFUMER. 


I would appreciate 


In that way, I have no doubt it will reach the volatile oil 


trade. 
I have also notified the Bureau of Chemistry at Wash- 


ong ; 
ington. Very truly yours, 


E. FutterToN Cook. 
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Babson Predicts Normal, Steady Pace; Bankers Unite in Optimism; 


Nation Wide Symposium Is Bright; Healthy Expansion Is Taking Place 


Roger W. Babson, the statistical expert and economist, in 
summarizing trade conditions and prospects, declares that a 
study of the business situation suggests that we are reaching 
a period “where there will not be the violent booms and de- 
pressions that we have had in the last forty years.” Barring 
a war or other catastrophe, he added, business from now on 
should keep to a more normal and steadier pace. 

“The first 
is that the Federal Reserve Board has the financial situation 


“There are various reasons for this,” he said. 


well in hand, and its first job is to steady the boat and not 
let it tip too much one side or the other. The second reason 
is that prosperity areas are made up of two factors—namely, 


those of price and production. Economists seem to 


have agreed that during the next few years as production 
increases the price will decrease, and as the price increases 
production will decrease, thus keeping the product of price 
and production constant. 

“The hand-to-mouth buying, which has become so popular 
with merchants, although dangerous, may also tend to sta- 
bilize conditions,” Mr. Babson continued. “This is because 
hand-to-mouth buying means less chance of overproduction, 
business being taken on an order basis. Although I do not 
approve of the growth of the installment business, yet this 
ilso may have the tendency of spreading purchasing over a 
long period and thus iron out the peaks and valleys of the 
sales curve of many manufacturers and merchants. The 
spirit of co-operation between manufacturer and merchant, 
the development of the chain store and many similar factors 
ire all tending to make business less speculative and more 
stable. 

“The great profits and the violent losses of the last twenty 
vears,” Mr. Babson added, “will not again be evident for 
some: time to come. This means that the next few years 
will not offer much opportunity to the speculator or any 
other man who is trying to get something for nothing. 
Business, however, will be healthier, more stabilized and 
more satisfactory for those who are willing to render real 
service and give a dollar’s value in commodities and labor 
ior every dollar received.” 


The Outlook for Prosperity Sifted 


The New York Times on October 3 printed a symposium 
of opinion on the business outlook which was significant for 
its wide range, comprehensiveness and the remarkable “una- 
nimity of judgment that the genuine and nation-wide pros- 
perity now witnessed in the United States is likely to con- 
tiniie.”’ 

The chambers of commerce whose officers outlined the ex- 
isting situation in their own localities spoke for districts as 
far apart as New England and the Pacific Coast, the Great 
Lakes and the Gulf of Mexico. Says the Times: “Even 
in what we describe in retrospect as periods of ‘good times,’ 
there would usually be one or more sections of the country 
which admittedly did not share in the general prosperity. 
[The reports published last Sunday did not tell precisely the 
same story of all industries. Some are distinctly more ac- 
tive than others. But there was nowhere a jarring note in 
the reports, describing depression in this trade or that. 

“To those who have watched the course of events in 
American finance and trade during the last few years this 
testimony can have caused no surprise. Since the war, the 
country has passed through stages of trade inflation, defla- 
tion and recovery to normal, always familiar on such occa- 
sions, but which this time have perhaps occurred in more 
rapid succession than usual. The sweeping trade reaction of 
1920 and 1921 left the burden of readjustment unevenly dis- 
tributed. Industries whose products were subject to a con- 
stant home demand that was not materially affected by the 
trade depression returned quickly to a normal status; this 


has been notably true of the steel trade and of others which 
were kept actively at work for new construction. But in- 
dustries such as grain-growing, which had to compete with 
a hard-pressed outside world, found it difficult to get on 
their feet again. * * * 

“Possibly the most reassuring tact of all in this industrial 
revival is the absence of speculation in the markets for in- 
dustrial products. In this the movement has contrasted 
notably with such other similar periods as 1919, 1915 and 
1900. It is this fact, more perhaps than any other, which 
gives ground for belief in continuing prosperity.” 


Cheering Reports at Bankers’ Jubilee 


The Nation’s financiers attending the golden jubilee con- 
vention of the American Bankers’ Association in Atlantic 
City reported almost unanimously that “business is good and 
getting better.” William E. Knox, president of the associa- 
tion, said: 

“From all over the country come reports that indicate a 
high level of prosperity and at the same time voice a hope- 
ful attitude as we face the future. A good today is to be 
followed by a better tomorrow—such seems to be the con- 
sensus of opinion, This optimistic outlook should not, how- 
ever, tempt us to relax our efforts.” 


Nation’s Largest Autumn Trade Expected 


The National City Bank of New York in its October sur- 
vey says: “The trend of business during the past month 
has been very satisfactory, justifying the expectation that 
the volume of trade this Fall will be the largest the country 
ever has experienced. The reason for it is that the indus- 
trics have reached a better state of price relations than has 
prevailed hitherto since this country entered the war. The 
rise of prices of agricultural products which has occurred in 
the last year, and which is generally maintained upon this 
vear’s production, is the principal factor in this readjust- 
ment.” 

Trade Reviews Agree Business Is Sound 


Evidence continues to be received by the commercial re- 
porting agencies from all sections of the country that busi- 
ness is on the upgrade. The reviews of trade and business, 
issued by Dun and Bradstreet, emphasize the expansion 
which is taking place. Dun’s Review said: 

‘Both statistical records and reports from widely sepa- 
rated cities give increasing evidence of the upward course 
of business. Some holding back still appears in certain in- 
stances, but the main trend is unmistakably toward expan- 
sion, and there is greater stability now than has prevailed 
for a long time. This phase is reassuring, because it re- 
flects an absence of speculative excesses in commercial trans- 
actions and shows that conditions are on a sound basis. Ex- 
cept in isolated cases, no wide price fluctuations are being 
witnessed.” 


Signs of Prosperity Inspire Confidence 


The New York Merchants’ Exchange sums up trade con- 
ditions as follows: “On every hand unmistakable signs of 
prosperity throughout the United States are manifesting 
themselves. The banks, the government departments whose 
business it is to know, the commercial agencies, railroad 
presidents, manufacturers, and many others join in declaring 


that the country is prosperous. 
Excess of $3,284,000,000 in Business Volume 


Debits to individual accounts, as reported to the Federal 
Reserve Board by banks in leading cities for the week ended 
October 7, aggregated $13,456,000,000, or 12 per cent above 
the total of $12.025,000,000 reported for the preceding week, 
and $3,284,000,000 in excess of the figures for the week in 
1924 
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NEW ALCOHOL APPEALS BOARD: WAR TAX HEARINGS 


Prohibition Enforcers Again Change Attitude and Issue New Rules; 
Tax-Free Regulations and Standards for Alcohol Permits Under 60 and 61 


WASHINGTON, October 19.—An appeal from decisions of 
prohibition district administrators in revocation proceedings 


has been assured in the announcement of the establishment 


of a Board of Appeals in Washington. In effect this is a 


continuation of the Board of Review of the Prohibition Unit 
which had been ordered abolished on September 18. Pro- 
tests by the National Association of Retail Druggists and 
others against the abolishment caused the Treasury on Octo- 
ber 1 to issue an order re-establishing the tribunal. The 
order of the Treasury follows: 

“On and after October 1, 1925, in revocation proceedings 
brought under Sections 5 and 9, Title I]; of the National 
Prohibition Act, the decision of the assistant or agent of 
the commissioner of internal revenue authorized to preside 
at a hearing, shall be final, when rendered in conformity 
with Article XIX of Regulations 60, or pursuant to authority 
specially delegated to him, except in the following cases: 

“(1) Where the charges are sustained, and, after applying 
in writing for a rehearing within ten days from the date of 
mailing of notice of the decision, and being denied the same, 
or granted a rehearing and denied favorable action thereon, 
the respondent has, within thirty days from the date of mail- 
ing to him of notice of either such denial, filed with the 
prohibition administration, or with the commissioner of in- 
ternal revenue in cases the hearing of which is specially 
directed by him, a written notice of appeal to the commis- 
sioner of internal revenue, setting forth the grounds upon 
which he seeks the reversal or modification of the original 
decision or that rendered on rehearing. The decision on 
uppeal in such case shall extend only to the errors of law 
and fact raised by the appeal. 

(2) Where the charges are dismissed and the record of 
the hearing fails to disclose substantial evidence warranting 
such finding. 

‘A Board of Appeals, the members to consist of Julian 
Sharpnack, chairman; V. Simonton, and Patrick J. Finn, 
any two of whom shall constitute a quorum, is hereby estab 
lished, which Board of Appeals shall, in the name of the 
commissioner of internal revenue, and to the extent herein 
provided, review all hearings subject to review under these 
regulations, and make such findings of fact and reach such 
conclusions of law thereon as the case may warrant and 
enter a final order affirming, modifying or reversing the 
iriginal decision or that rendered on rehearing; and to that 
end the said Board of Appeals may from time to time make 
appropriate rules for the conduct of its business, not incon- 
sistent herewith. 

“Permanent vacancies on said board shall be filled by the 
commissioner of internal revenue, and temporary vacancies 
may be filled by the board. 

“T. D. 3707, and all other regulations inconsistent here- 
with are repealed to the extent of such inconsistency.” 


Turmoil and Trouble Averted by Order 


The situation which would have been created by the abol 
ishment of the Board of Review was set forth in a letter 
from E. C. Brokmeyer, general attorney for the National 
\ssociation of Retail Druggists, to J. J. Britt, counsel of 
the Prohibition Unit. 

“Under Regulations 60, there is provision for a review here 
of revocation proceedings, by the commissioner of internal 
revenue or the prohibition commissioner,” said Mr. Brok- 
meyer. ‘This appeal has been provided for, in practice, by 
appeal to a Board of Review, which was created by Treasury 
Decision 3707. The review thus provided for has been in- 
strumental in many cases in saving the rights of permittees, 
whose permits would otherwise have been revoked, due to 
action by the officer presiding at these hearings arrived at 
as a result of misinterpretation of the act and Regulations 
60 and lack of familiarity with the construction placed there- 
on by the courts in cases taken up in equity for review. The 


advantage of having the action of the revocation officers 
reviewed here by men who are specializing in study of the 
act and the regulations and who are very familiar with the 
decisions of the courts in construing this act and regulations 
cannot be overestimated. It has saved both the government 
and the permittees the expense of court proceedings. To do 
away with this Board of Review would be a serious mistake, 
both from the standpoint of the permittee and the govern- 
ment. 


Business Men Refused New York Job 


Announcement has been made of the appointment of John 
A. Foster as prohibition administrator for New York. He 
was originally named as acting administrator pending a 
search for an outside business man of prominence to take 
the position. Mr. Foster had previously been enforcement 
director at Philadelphia and was chosen temporary for the 
New York office. 


Prominent Druggist Takes Philadelphia Post 


Prohibition Administrator Murdock of the Pennsylvania 
district has announced the appointment of Ambrose Huns- 
berger, former president of the National Association of 
Retail Druggists, as assistant prohibition administrator at 
the Philadelphia headquarters. He will have charge of the 
permissive end of the work. 

“There are two phases in the title of the prohibition act, 
each of which will receive our full attention,” said Mr. 
Hunsberger in assuming his duties. “One makes provision 
for the release of adequate supplies of alcohol for profes- 
sional and industrial uses to those who have qualified as 
permittees under the act. 

“The legitimate requirements of all such permittees who 
have conducted their affairs within the law will be passed 
upon without delay in order that the manufacturing inter- 
ests and the health of the community may be safeguarded, 
as is contemplated by the law. Permittees who are found to 
have abused the privileges granted them will be eliminated 
through revocation proceedings and new applicants will be 
scrutinized closely as to their motives and with reference 
to their legitimate needs.” 


Hearings on Repeal of War Tax on Alcohol 


The question of the repeal of reduction of the tax on 
alcohol will come before the House Ways and Means Com- 
mittee on Thursday, October 29. The schedule of hearing- 
ings on revenue law revision, which will take place before 
the committee from October 19 to October 30, provides for 
devoting the day of Thursday, October 29, to the alcohol 
tax. 

Associations which are to be represented in connection with 
the alcohol tax are the Proprietary Association, the Ameri 
can Manufacturers of Toilet Articles, and the American 
Drug Manufacturers Association. 

The Drug Manufacturers at the time of the consideration 
of the 1924 revenue act opposed the repeal or reduction of 
the alcohol tax which was sought by the Proprietary Asso- 
ciation and other organizations. Besides the associations 
already listed it is expected that the National Association of 
Retail Druggists, the Flavoring Extract Manufacturers’ 
Association, the American Pharmaceutical Association and 
others will appear in support of a reduction. 

The program for tax hearings contemplates general state- 
ments by Treasury officials and tax specialists on October 
19 and 20 followed by consideration of the individual income 
tax on October 21, the corporation tax on October 22, estate 
and gift taxes on October 23, excise and miscellaneous taxes 
on October 24 and 26, the Board of Tax Appeals and gen- 
eral administrative features on October 27 and 28, the alcohol 
tax on October 29 and general tax questions on October 30. 

The list of witnesses which has been made public shows 
that attempts will be made to repeal or reduce many differ- 





444 


AMERICAN PERFUMER & 


EssENTIAL OIL REVIEW 





ent excise taxes, including the automobile and admission 
taxes. Representatives ot the National Lumber Manu- 
facturers’ Association, the American Mining Congress and 
others are to appear in behalf of the repeal of the capital 
stock tax on corporations. 

Under the program the Ways and Means Committee will 
commence executive sessions to perfect a new revenue bill 
about November 1 with a view to having it ready for 
presentation to the House when Congress convenes in 
December. 

The plan is to have the House pass the bill before the 
Christmas holidays and then to rush action in the Senate 
with a view to making the new tax provisions effective be- 
fore the filing of tax returns on March 15 on income of 1925. 

The Treasury program calls for reduction in maximum 
surtaxes on individual incomes to a maximum of about 20 
per cent, the repeal of the federal estate tax and federal 
gift tax and moderate reductions in excise taxes. The 
Treasury has not declared specifically for a cut in normal 
taxes although it is expected to acquiesce in such action and 
has not set forth its exact program with respect to excise 
taxes. 

The Treasury will oppose any cut in the tax on corporation 
earnings. 

It is expected that the bill will provide for an aggregate 
tax reduction of about $350,000,000. Inasmuch as the pro 
posed cut in surtaxes will mean a loss of revenue of at 
least $100,000,000 and a likely cut in normal taxes will mean 
another $100,000,000 loss there will thus be available for 
a reduction in estate taxes and in excise taxes an aggregate 
of not to exceed $150,000,000. The repeal of the estate tax 
would mean a loss of $100,000,000, so it is not likely that 
such action will be taken although a moderate reduction 
will be made. 

Division of Duties for Prohibition Units 


Assistant Secretary of the Treasury Andrews has issued 
instructions to prohibition administrators, collectors of in 
ternal revenue and others concerned as to prohibition work 
to be continued in the Washington office and as to certain 
work to be done in offices of administrators and collectors. 
The instructions are pursuant to the policy of decentrali 
zation. 

The instructions follow: 

“The following items of Prohibition work will be per 
formed in the Washington office, as heretofore : 

“1. Compromise cases. 

Claims for abatement. 

Claims for refund. 

Applications for pardons and paroles. 

\pplications for permits to import and export liquors 
6. Litigated matters now pending in the courts arising 
prior to September 1, 1925. 

“7. Review on appeal of revocation proceedings in offices 
of administrators. 

“8. Assessments not requiring a hearing under holding in 
Lipke case. 

“9. Proposals of assessments reported prior to September 
1, 1925, and all unfinished cases in Prohibition Unit 

“10. Demands on bonds, and reference to Department of 
Justice for suit thereon where liability accrued prior to Sep 
tember 1, 1925. 


Offers in Compromise 


“Offers in Compromise should be made through collectors 
and forwarded to the Washington office as heretofore, the 
recommendation of administrators thereon being required in 
lieu of directors, as heretofore. When administrators are 
asked for a recommendation with respect to an offer in com 
promise they shall at once forward the file in the case, or 
such data thereon as is necessary in passing upon the merits 
of the case. 

Claims for Abatement and Refund 


“Claims for abatement and claims for refund will be han 
dled as heretofore, and administrators’ files in connection 
therewith should be forwarded to the Washington office only 
upon request. 

Pardons and Paroles 


“Pardons and paroles will be handled in the Washington 
office as, heretofore, and information in connection therewith 


will be requested by the Washington office from field officials 
when necessary, and response should be promptly made. 


Imports and Exports 


“Applications for permit to purchase authorizing the im 
portation and exportation of liquors should be filed with the 
field officers as heretofore and transmitted by them, with 
their recommendation thereon, to the Washington office, to- 
gether with the file of the case, or such data as is necessary 
in connection with the application. 


Pending Litigation 


“ 


Cases pending in the courts, the handling of which has 
heretofore been done by the Washington office, will be com- 
pleted by the Washington office, and all correspondence con- 
cerning such matters and data in connection therewith, should 
be forwarded to the Washington at once. Litigated cases 
arising after September 1, 1925, will be handled by adminis- 
trators, the Washington office being consulted in an advisory 
capacity at the pleasure of administrators, copies of pleadings 
being furnished in cases where advice is requested. 


Appeals of Revocation Proceedings 


“Where an appeal in revocation proceedings is filed pur 
suant to the provisions of T. D. 3757, the complete record in 
the revocation proceedings, including the findings of fact, and 
conclusions of law of the hearer, copies of all orders in the 
case, and a copy of the permit involved, should be forwarded 
to the Washington office for the use of the Board of Appeals. 


Assessments Without Hearing 


“Assessments arising on the Prohibition and Narcotic lists, 
and not requiring a hearing as provided in Section 2004, 
Regulations 60, will be handled by the Washington office as 
heretofore, and a copy of all reports showing a liability to 
such assessment should be forwarded to the Washington 
office by administrators. 


Assessments Requiring Hearing 


“Prohibition assessments requiring a hearing, as provided 
in Section 2004, Regulations 60, and having accrued and been 
reported prior to September 1, 1925, will be handled by the 
Washington office. Form 1527 thereon will be prepared in 
the Washington office for the signature of the proper Prohi- 
bition Administrator, who upon receipt of same will execute 
the form, cause a notice to be issued thereon, and thereafter 
conduct a hearing in connection therewith. Prohibition as- 
sessments requiring a hearing and reported after August 31, 
1925, will be handled by the administrators in the various 
districts. For the purpose of holding hearings in Prohibi- 
tion Assessment matters Collectors of Internal Revenue will 
appoint an employee in the various Administrators’ offices 
a Deputy Collector of Internal Revenue, without pay, and 
authorize such Deputy to conduct assessment hearings with- 
in the proper districts. Such Deputy Collector shall be 
appointed upon the recommendation of the Administrator. 
\ll forms, equipment and paraphernalia now had and 
used in Collectors’ offices in connection with hear 
ings in Prohibition assessments shall at once be transferred 
to Administrators’ offices and placed under the supervision 
of the Deputy Collector in charge of assessment matters 
therein. After hearing is had upon a proposed assessment 
the recommendation of the hearing officer, together with 
the approval of the Collector of Internal Revenue in whose 
district the case arose, shall be transmitted to the Wash 
ington office with the record of the hearing therein, and 
the Administration, through the hearer, shall submit such 
recommendation and data as in his judgment will assist in 
a proper determination of the liability by the Washington 
office. Administrators are charged with the duty of prose- 
cuting all assessment matters. 


Bond Liability 


“Where liability had accrued and been reported prior to 
September 1, 1925, in bond matters, demand for payment 
thereof will be made by the Washington office, and in the 
event demand is not complied with, such bond matter will 
be referred to the Department of Justice with the request 


that suit be entered thereon. Where liability growing out 
(Continued on Page 452) 
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SYNTHETIC AROMATIC PRODUCTION 
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AND IMPORTS 


Further Details of Domestic Industry’s Census Prove Gratifying; 


Washington Issues New Statistics on Incoming Perfumery Materials 


WASHINGTON, October, 19.—The complete text of the 
annual census of dyes and other synthetic organic chemicals 
issued by the Tariff Commission, high points of which were 
dealt with in last month’s issue of THE AMERICAN PER- 
FUMER & EsseENTIAL O1L Review, (page 389), discloses con- 
siderable information relative to progress made by manu- 
facturers of synthetic aromatic chemicals and of various 
flavors and perfume materials. 

Relative to synthetic aromatic chemicals the report says: 

“The synthetic organic chemicals furnish the basic ma- 
terials for a large number of perfumes and flavors. Products 
of this group made on a comparatively large scale show, 
in general, increased production in 1924. Those made in 
small amounts, and therefore at a higher cost, show a de 
crease. By continued research leading to lower costs of 
production and to the development of new products American 
manufacturers should be able to make further progress in 
this field of organic chemistry. As in the coal-tar industry, 
some American producers are gaining technical advice and 
knowledge through their business connections with foreign 
manufacturers. 

“Among the synthetic aromatic chemicals showing in 
creased production is vanillin, the output of which in 1924 
was 320,242 pounds as compared with 269,941 pounds in 
1923. Sales in 1924 amounted to 301,221 pounds, valued 
at $1,964,367. 


and sales in 1924, the output being 34,436 pounds, and sales 


Heliotropin also showed increased production 


26,703 pounds, valued at $51,129. Other products produced 
in relatively large amounts and showing increases over 1923 
are aubepine, butyl propionate, ethyl propionate, heptaldehyde, 
terpinyl acetate, and triacetin. 

“Terpineol was produced in smaller quantity in 1924 than 
in 1923, the output in the two years being 295,532 pounds 
and 322,377 pounds, respectively. 

“Some of the compounds reported in 1924 but not in 1923 
are amyl heptoate, ethyl maleate, ethyl myristate, ethyl 
ricinoleate, furyl acetate, and propyl furoate.” 


Tabulation of Production and Sales 


The tabulation of production and sales of synthetic o1 
ganic chemicals in 1924 gives information as to quantity 
and value of various products in cases such information 
can be published without disclosing the operations of an 
individual producer. 

Citronellol produced during the year totaled 766 pounds. 
The sales of citronellol totaled 536 pounds valued at $3,526, 
the average price per pound being $6.58. Manufacturers 
of citronellol were the Florasynth Laboratories, Inc., Union- 
port, N. Y.; the C. FE. Ising Corporation, Flushing, N. Y.; 
and the Vernon Synthetic Chemical Corporation, Long 
Island City, N. Y. 

Production of ionone amounted to 17,995 pounds. 

Sales of geranyl acetate totaled 325 pounds, valued at 
$1,775, the average price per pound being $5.46. 

Production of heliotropin totaled 34,436 pounds. Sales 
amounted to 26,703 pounds valued at $51,129, the average 
price per pound being $1.92. ; 

Production of vanillin totaled 320,242 pounds. Sales of 
vanillin totaled 301,221 pounds, valued at $1,964,367, the 
average price per pound being $6.52. 

Production of rhodinol amounted to 3,779 pounds. Sales 
totaled 1,869 pounds valued at $34,443, the average price 
per pound being $18.43. 


Manufacture of isopropyl alcohol (isoproponol), no 


production figures were given. 
Flavors and Perfume Materials 


Relative to flavors and perfume materials under the head- 
ing of finished coal-tar products the report says: 

“Description—There is no sharp line of demarcation be- 
tween these two classes of coal-tar chemicals, many of them 
being used both as flavors and perfumes; a separate classifi- 
cation is, therefore, in certain cases arbitrary. They serve 
as perfume materials for soaps and other toilet articles and 
as flavors for food products. 

“Production of flavors—The total production of flavors 
in 1924 was 1,750,555 pounds; sales amounted to 1,691,863 
pounds, valued at $1,471,089. The 1923 production was 
1,458,024 pounds. 

“Methyl salicylate, a flavor used largely as an artificial 
wintergreen, showed a substantial increase in 1924, produc- 
tion amounting to 1,282,505 pounds as compared with 967,- 
505 pounds in 1923. The 1924 sales of this product amounted 
to 1,260,765 pounds, valued at $531,324. 

“Coumarin is another flavor for which an increased out- 
Production in 1924 amounted to 129,111 
pounds as compared with 114,682 pounds in 1923. Sales in 


1924 were 109,378 pounds, valued at $362,340, or $3.32 per 


put was reported. 


pound. 

“Production of perfumes—The output of perfume ma- 
terials in 1924 was 1,895,267 pounds, this being a large in- 
crease over 1923 when 1,365,449 pounds were produced. 
Sales in 1924 totaled 1,945,488 pounds, valued at $945,773. 

“Diethylphthalate ranked first in quantity of production 
and in value of sales. Production in 1924 was 1,676,911 
pounds, with sales of 1,750,510 pounds, valued at $673,517. 
Production in 1923 was 1,250,280 pounds. Diethylphthalate 
is used under a special formula as an ethyl alcohol de- 
naturant. 


“Diphenyl oxide also showed a large increase over 1923, 


production in 1924 being 95,080 pounds. Sales in 1924 were 


83,040 pounds, valued at $55,853. Other perfumes produced 
in larger quantities in 1924 than in 1923 are phenyl alcohol 
and methyl anthranilate. Some of the products showing 
a decrease in production in 1924 from 1923 are amyl sali- 
cylate, benzylidene acetone, phenyl propyl alcohol, and phenyl 
acetic aldehyde, 

“The imported phenyl acetic aldehyde supplies a large 
part of our domestic consumption. Domestic production of 
the artificial musks has not yet been reported. 

“Products reported in 1924 but not in 1923 include dibutyl 
phthalate, diamyl phthalate, ethyl benzonate and methyl] 
acetophenone.” , 


Synthetic Aromatic Imports 


Imports of synthetic aromatic chemicals in September 
amounted to 21,764 pounds with an invoice value of $30,220. 
This was the largest quantity imported in any month of 
the present year. The largest previous total was in April 
when 15,020 pounds were imported. The value of the April 
imports amounting to $33,543 exceeded the September value. 
Imports in August amounted to only 5,191 pounds valued 
at $17,820. 

The monthly tabulation prepared by the Chemical Di- 
visions of the Tariff Commission and the Department of 
Commerce shows imports of synthetic aromatic chemicals of 
coal tar origin in September as follows: 
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Quantity In- 
——___A——. vofte 
Pounds Ounces Value 


Per Cent by 
Country of 
Shipment 
100% 


Name 
of Chemical 
Acetophenone 
Ambrogene 
Amylphenyl acetate... 


Germany, 
Switzerland, 100% 
Switzerland, 100% 
Germany, 54% 
Holland, 46% 
France, 55% 

} Germany, 23% 
Holland, 22% 
Germany, 100% 
Holland, 100% 
Germany, 42% 
France, 33% 
Holland, 13% 
Switzerland, 12% 
Holland, 100% 
Germany, 92% 
Holland, 8% 
Germany, 100% 
Switzerland, 100% 
Switzerland, 100% 
Germany, 100% 
Switzerland, 100% 
Switzerland, 100% 


Amy] salicylate 


Aubepine (Anisic alde 


hyde) 


Benzaldehyde 
Benzophenone 


Benzyl acetate 


Benzyl alcohol 
Benzyl benzoate 


Benzyl butyrate 
Benzyl isoeugenol 
Benzyl salicylate 
Bromstyrol 

Butyl ketone 
Butyl xylene 
Cinnamic acid 


este 
_ Germany, 100% 


Holland, 82% 
France, 18% 
Switzerland, 100% 
Germany, 80% 
France, 20% 
Germany, 100% 
German 100% 
Germany, 100% 
Holland, 67% 
Germany, 33% 
Switzerland, 100% 
Germany, 100% 
France, 56% 
Holland, 44% 
Germany, 52° 
Switzerland, 
Holland, 100 
Holland 
Germany, 
Holland 

Switze 

France 


alcohol 


Cinnamic aldehyde 


Cinnamic 
p---Cresol acetate 


p—Cresol methyl ester 
Dimethyl anthranilate 
Diphenyl methane 


Diphenyl oxide 


Ethyl 
Ethyl 


Gardenal 


anthranilate 
phenylacetic 


Heliotropine 


Hyacinth absolute 
Hyacinth c 
Indol .. 
Tsc butyl 
Ischutvl 
Jacinthe 


mpour 


butyrate 
phenylacetate 


Methyl 


icetophenone 


Methyl 


Methyl 
ilate 


anthrar 
methyl 


imbrette 


Phenylaceti 


Phenylacetic aldehyde 


Phenvlethyl cetate 


Phenylethy! aicoh 


Phenyiethyl butyrate 
Phenylely< ethylene 
cetate 
nol (Diethyl phtha- 
100% 
100% 


dye 


Coal tat imports in September were lower than in 
any previous month this year, totaling only 298,858 pounds 
with an invoice value of $284,642. Imports in months im 
mediately preceding September were very large, especially 
in July 


Imports of Chemicals, Perfume Materials, Etc. 


Statistics regarding the imports of chemical salts, me- 
dicinal preparations and perfume materials, mentioned in 
paragraphs 1, 5, 23 and 61 of the Tariff Act of 1922, have 
been issued for September by the Chemical Divisions of the 
Department of Commerce and Tariff Commission. The 
quantity was 14,820 pounds, valued at $25,177. These sta- 
tistics do not include citric, oxalic tartaric and formic 
acids. 

Paragraph 5—AIl chemical elements, all chemical salts and com- 
pounds, all medicinal preparations, and all combinations and mixtures 


of any of the foregoing, all the foregoing obtained naturally or arti 
ficially and not specially provided for, 25 per centum ad valorem. 
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. ; ; Quantity 
Name of Chemical Pounds 
Neutral ammonium oxalate. 1,116 
Potassium binoxalate 4,487 
Sodium cacodylate U. S. P..........0. 26 
materials: 


Paragraph 61—Perfume 


Ambergris, 
and musk, grained or in pods, 20 per centum ad 
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Per Cent by 
Country of 
Shipment 

Germany, 100% 
Germany, 100% 
France, 100% 


castoreum, civet, 
valorem; anethol, 


citral, geraniol, heliotropin, ionone, rhodinol safrol, terpincol, vanillin, 


and all natural or 
the foregoing not 
provided for, 45 
tions containing 


synthetic ororiferous or 
mixed and not 
per centum ad valorem; all 
essential or distilled oils, or 
odoriferous or aromatic substances, 
centum ad valorem; Provided, that 
as perfumery, cosmetics, or toilet 


only 


aromatic 
compounded, 
mixtures or 
natural or 
40 cents per pound 
materials not 
preparations, 


chemicals, all 
and not specially 
combina- 
synthetic 
and 50 per 
marketable 


and not containing 


more than 10 per centum of alcohol, shall be classified for duty under 


this paragraph; 
containing more 
tor duty under 


centum of 
as toilet 


than 10 per 
paragraph 62 


Quantity 

Name of Pounds 
Acadia S ... 
Ajone No. 1....... 
Alcohol C 10.. 
Alcohol C 
Aldehyde ( 
Aldehyde ¢ 
Aldehyde C 

C 

( 


Chemical 


Aldehyde 
Aldehyde 
Ambralcine 
Ambergris 
Ambreine ate 
Ambreme scur 
Aurantine M 
Aurantiol 
\zolia 
tay rum comy 
Benzolin fluid 
Souvardia A 
ipucine E , 
hypre floral otto 
alcohol 
innamyl acetate 


innamyl 


CoSauMTs 


und 


te 


Innamic 


to 


propionate 


itrone 

itrone 

‘tronel 

lymene 

rategene 
rianol 

ridax ‘ 

thylene carbide 

lorantia 

“losal 

Fixate 

Fleurs de 

Fuchsia 


special 


Muguet M ¢ 


reraniol B 

reraniol GC .. 

veraniol extra M Co.. 

reranyl acetate 

Heliotrope ip compound S, P 
Heno de Padua for soap 
Hyacinth compound 


( 
( 
( 
( 


Hydroxycitronellal 


Indolal white M Co 
lonone alpha 

Iraldeine 

Irazine 

Irolane 

Irosone N 

Isoeugenol c. p 

J icinthe H 

Jasmin white eee 
Jasmin S cream oil compound 
Jasmin ES talcum, oil 
Lilac No. 10.. ex 
Lilac soap compound 
Linalol 

Linalool c. p. 

Linalyl acetate 

Linalyl acetate from 
Methyl heptine carbonate 
Methyl hexyl ketone 
Myristic acid 

Myrrh 

Narcisse M Co.. 


(Continued on 


Provided further, that all of the foregoing 
alcohol 
preparations. 


Page 448) 


materials 


shall be classified 


Per Cent by 
Country of 
Shipment 
100% 
100% 
100% 
100% 
100% 
100% 
100% 


France, 
France, 
France, 
Holland, 
Holland, 
France, 
Holland, 
Holland, 100% 
Holland, 100% 
France, 100% 
France, 100% 
Switzerland, 

France, 100% 
France, 100% 
Holland, 100% 
France, 100% 
Holland, 100% 
France, 100% 
France, 100% 
France, 100% 
Holland, 100% 
Holland, 100% 
Holland, 100% 
Holland, 100° 
Germany 50% 
Holland 50° 

Holland 91% 


France 9% 


100% 


Switzerland 87% 
France 13% 
Holland, 100% 
France, 100° 
Holland, 100% 
France, 100% 
France, 100° 
France, 100° 
France, 100% 
France, 100% 
France, 100% 
France, 100% 
Holland, 100% 
France, 100% 
France, 100% 


{ Switzerland 54% 


€ 


France 35% 
Holland 11% 
France, 100% 
Holland, 100% 
France, 100% 
Germany, 100% 
Holland, 100% 
Holland, 100% 
Germany, 100% 
Holland 56% 
France 44% 
100% 
100% 
100% 


France, 
France, 
France, 
France, 100% 
France, 100% 
Switzerland, 100% 
Germany, 100% 
France, 100% 
France, 100% 
Germany, 100% 
Germany, 100% 
France, 100% 
Holland, 100% 
France, 100% 
rmany, 100% 
France, 100% 
Holland, 100% 
France, 100% 
France, 100% 
Holland, 100% 
France, 100% 
France, 100% 
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COOLIDGE REJECTS TARIFF PROTECTION PLEA 


Hundred Thousand Cases Pending; Officials Ask Trade Co-operation; 


Federal Board Dismisses Warner Case; Begins a Bribery Prosecution 


WASHINGTON, October 19.—President Coolidge by his 
action in refusing to follow the recommendation of the 
Tariff Commission for an increase in the duty on cotton 
gloves has furnished an indication of his attitude on tariff 
matters interest to all industries which 
may be seeking greater protection by the flexible tariff 
method. 


which is of wide 


Although a New England Republican and_ generally 
credited with having a typical New England belief in the 
desirability of the building of a high tariff wall around 
domestic industries, the this 
quite a different attitude. 

Notwithstanding the admitted collapse of the domestic 
cotton glove industry due to post-war German imports the 
President refused to increase the duty on the ground that 


it would add to the price of cotton gloves. He believes 
the interest of the consumer is paramount to the extent of 
influencing him not to take action which would, according 
to his information, increase the price of gloves from $1 
to $1.50 per pair. 


President in case has shown 


Has Bearing on Political Situation 


The President’s action is seen as having an important 
bearing on the political situation. The Democrats have 
taken it for granted that the present administration would 
be a high tariff regime and that whenever the opportunity 
occurred the President would exercise his power by boost 
ing duties still further. On the contrary, the President 
refused to follow the recommendation of the Tariff Com 
mission for an increase in this particular case and on the 
same day issued a proclamation reducing by 50 per cent 
the duty on bob white quail. The administration is anxious 
to avoid any tariff revision in advance of next year’s 
Congress elections and also intends that nothing shall be 
done which would furnish the Democrats a very live tariff 
issue for use in the campaign. 

The attitude of the President is a disappointment to vari 
ous groups which had counted upon him to increase duties. 
His attitude, however, is highly pleasing to many of his 
Republican supporters in the Middle West where sentiment 
usually is adverse to customs duties which are designed to 
furnish high protection for Eastern manufacturing interests. 

President Coolidge announced his attitude in the cotton 
glove case in a letter to the Tariff Commission. This letter 
is of interest to other industries as shedding light on the 
President’s reaction to proposals for tariff increases. 


Coolidge Explains His Policy 


“Your report on cotton warp knit fabric gloves has been 
received and considered,” said President Coolidge in his 
letter. “Before the war this industry did not exist in this 
country, but sprung up after foreign imports were cut off, 
reaching a production in 1919 of 1,500,000 dozen pairs. 

“After peace was made imports began which took the 
place of domestic production, in spite of a tariff of 35 per 
cent under the law of 1913. In 1922 the tariff duties were 
increased so that in 1923 three-fourths of the imports com 
ing in were under section 1915, paying an average duty 
of 63 per cent. At the present time all imports are under 
section 1430 which works out to a duty of 75 per cent. By 
1924 production had declined from 1,500,000 dozen pairs 
to only 68,000 dozen pairs. 

“In the trade these gloves are a low-priced substitute for 
the expensive silk and leather gloves. The report of your 
commission suggests increases that may run as high as 
125 per cent on American valuation or 112 per cent on 
foreign valuation. The bulk of imports are of short length 
gloves retailing at about $1 per pair. In the opinion of 


the trade the increases in duty suggested would raise the 
price to $1.50 per pair. 

“Under the circumstances which apply to the industry, 
I do not feel warranted at this time in increasing the im- 
port duty on cotton warp knit fabric gloves.” 


Officials Ask Co-operation 


The Department of Justice has called upon importers 
and manufacturers who are interested in tariff matters to 
assist in the interpretation of the present tariff law. The 
Assistant Attorney General in charge of customs litigation 
says that government officials charged with the administra- 
tion of the tariff act oftentimes find it difficult to know 
precisely the manner in which trade words or expressions 
are used in the various trades throughout the country. Under 
the plan set forth in a circular letter the department hopes 
to obtain prompt and effective co-operation whenever needed 
from the American business men whose trade language is 
embodied in the tariff act as well as from importers of for- 
eign merchandise. 

“Whenever a tariff bill is in process of formation, the 
trades and industries affected display an active interest in 
the rates and phraseology of the bill,” says the letter sent 
out by the department. “When the bill becomes a law, 
however, many appear to lose all further interest in the mat- 
ter, apparently unaware that the act is subject to judicial 
construction in all its parts, and that the lack of competent 
evidence as to the purpose of its commercial expressions 
may cause a wholly unexpected interpretation of the law. 

“This letter is for the purpose of asking your hearty co- 
operation in making available for government use such ex- 
perts in your line of business as may be called in consulta- 
tion and possibly to testify whenever an interpretation of 
the law hinges upon a matter within their knowledge. Their 
assistance will make for legal constructions that are just 
to the importers as well as to the government and promote 
the attainment of the purpose of the tariff act. 

“Will you therefore kindly advise me at your earliest 
convenience of the name, address, and title of the officer 
of your trade association, whom I may consult, if the ques- 
tion at issue involves merchandise of a class or kind pro- 
duced by you and expert assistance is required? Or, if 
you are not represented in a trade association, will you 
kindly inform me of the various classes of merchandise 
produced by you, listing each class on a separate sheet and 
stating briefly (1) the name under which such class is 
bought and sold in your trade; (2) the materials of chief 
value of which it is composed; (3) the use that is made 
of it; (4) if you can, the number of the paragraph of the 
tariff act of September 21, 1922, and the language and 
rate in such paragraph which you believe were intended 
to apply to merchandise of the same kind when imported; 
and (5) the name and address of the person in your or- 
yanization whom I may consult in respect thereto? 

“Therefore, as suggested above, trade associations and 
other commercial organizations are respectfully urged to 
register in this office (1) the name, (2) composition and 
(3) use of each class of merchandise produced by its mem- 
bership, (4) the classification expected under the present 
tariff act of like merchandise when imported, and (5) the 
name and address of the person who may be consulted in 
respect of such merchandise.” 


Hundred Thousand Tariff Cases Pending 


More than a hundred thousand cases are now pending 
hefore the Board of United States General Appraisers at 
New York, according to a report made public by the De- 
partment of Justice. This litigation is being handled by 
the Assistant Attorney General in charge of the Customs 
Division of the Department of Justice. 

A report of this division to the Attorney General for 
the fiscal year ended June 30, 1925, discloses that there are 
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still a substantial number of cases arising under the tariff 
act of 1913, and the emergency tariff act of 1921, though 
the bulk of the work of the customs division during the 
last year had to do with the construction of the tariff act 
of 1922. 

Citing an increased volume of litigation under the present 
tariff act during the last year, the reports state that this 
increase is due to three causes, viz.: 

(1) The enactment of a new tariff act, with the many 
changes and additions to the language of the new act over 
previous tariff acts, together with increased duties there 
under. 

(2) 
items in 


The subsantial increase in the number of dutiable 
the present act. 

(3) Practically a new administrative act which, in addi- 
tion to the many changes it makes in the administration 
of the tariff law, has given greatly increased jurisdiction 
both to the Board of General Appraisers and to the Court 
of Customs Appeals 

The number of protests on the dockets of the Board of 
General Appraisers at New York at the close of the fiscal 
year was 70,264; on the dockets at other ports, 15,187. 
Total number of reappraisements pending, 23,225; total 
number of petitions for remission of additional duty, 1,956; 
total number of claims for allowance, 203, making a grand 
total of cases on the board dockets of 111,535. 


Tariff Board Members All on Deck 


The Tariff Commission again has a full membership in 
Washington following the return of various members who 
were away during the summer. H. H. Glassie, one of the 
commissioners, has returned from Europe where he went 
to observe the operations of agents of the commission abroad 
and to explain to foreign government officials and to rep- 
resentatives of foreign business interests the way in which 
the commission is seeking to gather information on foreign 
costs of production. 

Thomas O. Marvm, chairman of the commission, and 
Alfred P. Dennis, vice chairman, returned from several 
weeks on the Pacific Coast where they held hearings in 
cases affecting logs and halibut. 


Trade Board Dismisses Warner Case 


The Federal Trade Commission has dismissed its com- 
plaint of unfair trade practices filed May 12, 1923, against 
William R. Warner & Co., manufacturers of pharmaceuticals 
and drug specialties. The complaint alleged unfair com- 
petition under the Federal Trade Commission Act, and price 
discrimination violative of the Clayton Act. 

The Warner company’s action which brought about the 
complaint was that of fixing a jobbers’ and a retailers’ price 
for its goods and applying these prices to its customers by 
an arbitrary division of its trade into two groups. Both 
wholesalers and retailers were placed in each group. In 
its answer, filed September 20, 1923, the company did not 
deny the acts complained of, but held that these acts vio- 
lated no law. 


Two New Government Trade Series Available 


The Chemical Division of the Department of Commerce 
announces two new services based upon surveys of the world 
trade in naval stores and in prepared medicines. The re- 
leases in each series, in mimeograph form, will constitute 
complete reports covering a single country. 

Firms or individuals interested in either of these services 
should address the Chemical Division, Bureau of Foreign 
and Domestic Commerce, Washington, D. C., and ask to 
have their names listed to receive the entire series. 


Patent Depreciation Tax Ruling Is Made 


Taxpayers are entitled to an allowance for depreciation 
on patents acquired prior to March 1, 1913, based on their 
fair market value as of that date, provided that satisfactory 
evidence of such value is offered by the taxpayer. An 
opinion handed down by A. W. Gregg, Solicitor of Internal 
Revenue, sets forth the fact that depreciation as used and 
applied in connection with the exhaustion of patents is no 
different from the meaning of that word as applied to 
strictly tangible assets, such as buildings and machinery. 
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IMPORTS OF AROMATIC MATERIALS 
(Continued from Page 446) 


Per Cent by 
Country of 
Shipment 
Holland, 100% 
France, 100% 
France, 100% 
France, 100% 
Holland, 100% 
England, 100% 
Germany, 100% 
France, 100% 
France, 100% 
France, 100% 
Holland, 100% 
Switzerland, 100% 
Holland, 100% 
France, 100% 
France, 100% 
France, 100% 
France, 100% 
Holland, 100% 
France, 100% 
Germany, 100% 
Holland, 100% 
Germany, 100% 
Germany, 100% 
France, 100% 
Germany, 100% 
Germany, 100% 
Holland, 100% 
France, 100% 
France, 100% 
France, 100% 
Holland, 100% 
France, 100% 
Holland, 100% 
Holland, 100% 
France, 100% 
France, 100% 


Quantity 

Name of Chemical Pounds 
New mown hay floral otto P 2 
Oak absolute 
Oak moss concrete. 
Oak moss fluid.... 
Oak moss oleo rosin 
Oil of rhodium... 
Oil of red rose S and ( 
Olibauclair 
Opopanine 
Opopenax 
Orangeol 
Oriental 
Oriental 
Orris 
Pitunia 
Prolegol 
Raldeine D 
Rose compound 
Rose de Dijon. 
Rose Drago S. 
Rosin oil 
Sambucin ( ° 
Storax liquid colorless 
Tamaris ee 
rerpineol crystals 
Terpineol C. p. 
Terpinyl acetate 
Tilleul essence white 
Tilleul extra conc.. 
Tolu balsam 
Tuberose floral 
Tulip essence 
Tulip soap compound. . 
Violet 
Violette 
Violone 


moss 


Bh 


mauUmnur 


base M. 


soap compound 
Florentine 


otto 


ketone 
alpha 


TRADE BOARD PRESSES 


The Federal Trade Commission 
the United States Circuit Court of Appeals for the Seventh 
Circuit at Chicago for enforcement of its order against the 
Advance Paint Company of Indianapolis, Ind., a manufac- 
turer of paint and shellac substitutes, especially a shellac 
product known to the trade and public as “O’Shellac.” 

In the commission’s order the Advance Paint Company 
was required to discontinue offering and giving to employes 
of furniture manufacturing concerns, and others using their 
products, gratuities such as valuable presents or money 
for the purpose of influencing the employes to purchase 
respondent’s products for their employers. The commission 
found that such practice, known to the commercial world as 
“Commercial Bribery,” was without the knowledge and 
consent of the owners or responsible officers of the com- 
panies in which the employes worked. 

The respondent’s answer to the commission’s original 
complaint stated that it had been their practice to use the 
methods complained of, but that their policy had changed 
since the year 1917, no further payment having been made 
to employes of purchasers to promote the sale of their 
products. 

The commission’ in bringing the case to the court's 
attention, however, presents evidence which it claims shows 
a clear disregard for the commission’s order as late as 1922 
and 1923, by the payment of substantial sums of money to 
employes of customers. 

The commission has accordingly applied to the court to 
have the question determined and to enter a decree affirming 
the order of the commission and requiring the Advance 
Paint Company to comply therewith. 


BRIBERY CASE 


has filed application in 


Ecuador’s Chief Market is United States 


The United States continues to be Ecuador’s chief market, 


taking 25 per cent of the total exports in weight and over 
35 per cent of the total in value. Germany, Spain, France, 
Netherlands, Great Britain, and Italy furnished the other 
principal markets in the order named, none of them taking 
more than half the amount used by the United States. 
News Permeates Every Page 
The text pages of THE AMERICAN PERFUMER AND ESSEN- 


TIAL Or Review do not contain all of the news. You must 
read the advertising pages also to get the full benefit. 













0% 


ny 
yes 
eir 
1ey 
ase 
ion 

as 
ind 
m- 


nal 
the 
red 
ide 
eir 


t’s 
WS 
2? 


to 


to 


ng 
ce 





Octoper, 1925 





WHY THEY “CAN’T AFFORD TO ADVERTISE” 


Many Non-Advertising Manufacturers Fritter Away Enough Money to 
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Give Them a Fine Start as National Advertisers 


By LEROY FAIRMAN 


Only a small percentage of the manufacturers who have 
national, or approximately national, distribution are na- 
tional advertisers. Of the great army of non-advertisers in 
every line of business, there are some who insist that they 
don’t believe in advertising, many who say that their busi- 
ness is “so different” that advertising doesn’t fit it, and 
many who say they would like to advertise, but can’t 
afford it. 

This last named class is by far the largest of the three, 
and the most sincere. The man who says he doesn’t be- 
lieve in advertising merely uses that statement as an alibi, 
or is so poor an observer and loose a thinker that it doesn’t 
pay to bother with him. The man who says he can’t adver- 
tise profitably because his business is “different” fails to 
realize that all business is in some respects “different”, and 
that there is some method of advertising that fits the needs 
of every business. Sometimes he can be argued out of the 
error of his ways and sometimes not. But the legion of 
men who say they “can’t afford it” generally honestly mean 
it, can give apparently valid facts and figures to prove they 
are right, and represent a very serious problem in indus- 
trial economics. 

Of course it is often true that a manufacturer can’t 
afford to advertise, the reason being that he is not ready, 
that his business affairs have not yet been whipped into 
shape for advertising. But it is also true that a majority 
of the well established, going concerns who claim they 
can’t afford national advertising, fritter’: away enough money 
every year to give them a fine start as advertisers. 


Cut Prices and Free Goods 

Circumstances arise in nearly every line of business when 
the manufacturer, whether he advertises or not, finds it 
wise if not absolutely essential to make price reductions. 
There are many whose business methods are sound, and 
who under certain conditions or at certain seasons stimulate 
business by offering a limited amount of free goods with 
every order of a stipulated amount. These are not now un- 
der discussion; we are concerned rather with the many 
non-advertising manufacturers who regularly and habitually 
cut prices as a means of competition with manufacturers 
who do advertise. 

Such tactics are, in plain terms, a money bribe to dealers, 
offered as a means of inducing them to stock goods for 
which there is no consumer demand, or a demand so small 
as to warrant the dealer in either ignoring it or ordering 
the goods in very limited quantities. If an adequate demand 
existed, no bribe would be necessary. Cut prices and 
free goods do not create a demand; they simply place upon 
the dealer the burden of selling an article which his custom- 
ers do not want. 

Real progress, either on the part of the manufacturer or 
the dealer, is not made in this way. The dealer is saddled 
with a job which leaves a bad taste in his mouth; the manu- 
facturer has sacrificed his profit in order to load up the 


New York Advertising and Merchandising Expert 


has set a low valuation on his merchandise 


dealer, and 
which will be a perpetual handicap. 

The money wasted, the profits sacrificed, in this way 
might better have been saved and used as part of an adver- 
tising campaign which would build business substantially 
and profitably by selling the goods to the consumer. 


Wastes in Sampling 

Sampling is a favorite advertising method—for that is 
what it is—of the manufacturer who says he can’t afford 
national advertising. Rightly handled, there is certainly no 
valid objection to sampling when surrounding circum- 
stances warrant it. But we have all seen intensive and ex- 
pensive sampling campaigns carried on in territories where 
the goods were previously unknown, and where they are 
actually not on sale. 

When the goods sampled are on sale at the drug stores, 
and advertisements in the newspapers, or even signs in the 
store windows, inform the public of that fact, sampling is 
often very profitable. But in many cases samples are dis- 
tributed lavishly as a means of creating a demand in virgin 
territory; the idea being that those who try the goods will 
bombard the dealers with requests for them, and thus force 
the trade to stock them. 

This, as a rule, doesn’t work out. Sampling is a mere 
flash campaign. It doesn’t hang on, and insist. Such de- 
mand as it creates is slight in volume and soon over. The 
dealer knows there is no substance in it; he merely substi- 
tutes something else in case of inquiries, and forgets it. Ex- 
cept in rare cases, the demand created by sampling new or 
unknown goods is so feeble and so transitory that the heavy 
expense involved is far from warranted by the results. 

Signs and Novelties 
The man who can’t afford to advertise seems especially 


fond of painted signs, tin signs, and other forms of outdoor 





reminder advertising. He seems to be easy fruit for the 
man with a plausible story of how easy and cheap it is to 
“cover” a certain highly desirable territory with some sort 
of sign or placard. 

Such things have their place in advertising, but they can 
be used prolitably only by advertisers, not ‘by non-advertis- 
ers. After a product is thoroughly advertised and well 
established, so that the public is familar with its nature and 
merits, an occasional outdoor reminder will help sell it. 
But what’s the use of reminding people of something they 
know nothing about? Selling the consumer is a job that 
can’t be done on the limited space afforded by a sign, especi- 
ally if the goods are of a type bought by the exercise of 


judgment and not by mere whim. 


Not Everything Bought on Impulse 
Cigarettes and chewing gum are bought on impulse; a 
name and a slogan, on a sign or poster, will sell them. But 
cosmetics, perfumes, and proprietary articles generally, are 
bought through the exercise of judgment, and signs, cards 
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and posters cannot give the facts and arguments upon which 
judgment can be based. 

Novelties represent another form of expenditure to which 
the non-advertiser is especially addicted. Pencils, ash trays, 
key rings, memorandum books, calendars and such like seem 
to appeal to him very strongly. These, again, are excellent 
for the extensive advertiser, who has already told his story 
to the public and “put over” Novelties are 
They are of no use in introducing 


his product. 
reminder advertising. 
a new product, or creating a demand for a product which 
In most cases they represent another 
should 
which will educate and persuade the consumer. 


is not well known. 


waste of money which be saved for advertising 


“Try-Out” Advertising 


The non-advertiser, so called, is often a great little ex- 


perimenter. When the advertising bug bites him, as it oc- 
casionally does, he has a few advertisements prepared, and 
selects a favorable territory in which to “try them out.” If 
they pull well, he promises himself and the advertising agent 
that he will go the limit. 

Either one of two things happens. Sometimes the first 
few advertisements fail to show any results worth mention- 
ing, and the experimenter gets cold feet, cancels his orders 
until the next 


been 


for further insertions of his copy, and quits 


time. Sometimes, after a few advertisements have 
run, one piece of copy seems to show some tangible results; 
whereupon the experimenter concludes that the particular 
appeal of that piece of copy is the one that will sell his 
goods, and proceeds to run a whole series of advertisements 
of the same character. 

In the first instance, he quits before he really begins ; 


will 


it is 
not to be expected that the first few insertions show 
very much; advertising does not generally work that way. 
In the second instance, he is likely to find that the appeal 
he was so sure is the right one fails to hold up; results fall 
off instead of increasing, and he becomes discouraged and 
gives the whole thing up. 

The results from different kinds of copy, as shown by 
What 


the public sees several advertisements of a 


these try-out campaigns, are generally fallacious. 
happens is this: 
new product, finally gets interested enough to read them, 
and at last begins to buy. The determination to buy is not 
due to any one piece of copy, but to the cumulative effect 


of all the copy which has appeared. 


Sometimes Led to Select Weakest Copy 


The advertising novice, however, concludes that as people 
the November, the 


copy which appeared during that week is solely responsible. 


began to buy during second week in 
So he yanks out all his other copy, and concentrates on the 
style of copy which ran in the second week in November 
As a matter of fact, that copy may be the weakest of the 
whole lot, and using it as a model may be a fatal mistake. 
Advertising is a means of public education, and education 
is a matter of slow growth. The try-out man expects im- 


mediate results, and doesn’t get them; or, as pointed out 
above, he is deceived by the results when he does get them, 
goes off the wrong and spills the The 
amount of money spent on these ill judged and inconclusive 


the number of 


on slant beans. 


try-out campaigns every year is tremendous; 
new advertisers who are misled and discouraged by them is 
very large. 

There are this 


scores, hundreds, of magazines in 


country that owe their existence to the gullibility of inex- 


yes, 
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perienced advertisers. Many of them call themselves “na- 
tional” publication—and they are as much that as anything, 

The man who can’t afford national advertising in its true 
sense is easily induced to experiment with these magazines. 
He is told that they have a a hundred thousand circulation, 
or more, and that sounds like a great deal. Their rate is 
cheap; it “won’t cost much to try them’; and the 
advertiser hopes, against his better judgment, that in some 
mysterious way or other these little fly-by-nights will do the 
job for him. They never do. 
real field, no real friends, no real influence. 


new 


They have no real purpose, no 
They take mil- 
lions of dollars in advertising money every year without 
rendering any worth while service or producing any profit- 
able results. 


Charity and Complimentary 


The man who can’t afford to advertise is the best customer 


of the grafters who get up expensive “souvenirs” and pro- 
grams and a willing contributor to the charity appeals which 


You 


pensive program of the convention of the Master Plumbers’ 


masquerade as advertising. will find him in the ex- 
\ssociation when that body meets in his city; he is always 


ready to “take a page” when the good ladies of some so- 
ciety or other “throw a party.” 

The sad part of such transactions is that they are charged 
They don’t sell goods, 


to advertising, which they are not. 


and they are not supposed to. They are charity, and should 
be so considered. 

If the manufacturer as an individual, or the officials of his 
company as a body, want to help out the Ladies’ Aid Society 
But let 
them take the money out of their dwn pockets, and charge 
it up to themselves as personal expense. 


or the local Rotarians, by all means let them do so. 


Many manufacturers turn down all these appeals. They 
explain as gently as possible that they do not regard space 
in programs as advertising, and cannot saddle such un- 


profitable expenditures onto their business. If the cause is 
one which appeals to them, they will make a personal cash 


contribution to it. 


The Total Is Often Amazing 


In many cases, these expenditures on the part of the 
afford national 
Many thousands of dollars slip away, almost un- 


manufacturer who “can’t advertising” is 


amazing. 


noticed. It is frequently the case that a supposed non-ad- 


vertiser fritters away, in these and similar ways, more 


money than is expended by a national advertiser who cuts 
the and 
is building 


quite a figure in really worth while magazines 


newspapers, and up his business on a sound 


and stable foundation. 

The man who thinks he can’t afford advertising will do 
books has 
gotten away from him during the past year—doled out in 


well to over his and see how much money 


oO 
RO 


sums little and big for experiments and unwise ventures 
such as are described above. 


Cosmetics Aid to Offset Gooseberry Green Eyes 


\ New York critic tells how stage artifice plays strange 
pranks. With cosmetics, lights and other theatrical abra- 
cadabra a homely girl is often made beautiful. This hap- 
pens in a current drama where one of the leading players 
takes the part of a spoiled and beautiful girl. She looks 
the part, but off stage is a sight. She has a button nose, 
freckles and gooseberry green eyes—like a cat, Her hair 
is straggly and neck scrawny but she has unusual grace 
and personality and those are things that count in the 
spot’s glare. 
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IS THERE A SHIFT IN RETAIL TOILET GOODS OUTLETS? 


Beauty Parlors and Department Stores Sell 75 Per Cent Is Claim 
By E. J. CLARY 
(Author, “The New Retailing,” etc.) 


The statement recently made in an advertising magazine 
to the effect that there has been somewhat of a landslide 
in the retail sale of toilet goods of all kinds, and that at 
present, 75 per cent of the sales are being made through 
department stores and beauty parlors, is interesting whether 
true or not. 

The druggists of the country are possibly in some degree 
to blame for this condition if it actually exists. There cer- 
tainly are grounds to accept this estimate as somewhere near 
the truth. That much is certain. The writer’s contact 
with retail druggists may help in a measure to throw some 
light on this situation—irom the druggists’ standpoint. One 
druggist told me three months ago that his toilet goods sales 
had fallen off 40 per cent in a single year: 

“So much so,” he contided, “that I have relegated my 
display to the rear and reduced the toilet goods space to 
one-third.” 

In one dozen drug stores where | have called as a 
salesman recently, toilet articles were scarcely in evidence, 
the space being given to thermos bottles, rubber dolls, and 
magazines. 

Now, when it is considered that toilet goods, for many 
long years, formed one of the druggist’s “meal tickets,” 
that he had a virtual monopoly of the business, I can only 
surmise that he has let it slip out of his hands through 
default. He has added to his line so many foreign articles 
that his standard, legitimate lines have been crowded out 
and his toilet goods customers have turned away from his 
incomplete and ill-assorted stocks and gone to the depart- 
ment store for what they want. 

A Rapid “Shifting” 

If the retail end of the toilet business of the United States 
has shifted over to the beauty parlor and the department 
store to the extent of 75 per cent, it undoubtedly has been 
a rapid shift and one that has been accomplished in two 
or three years. : 

One of the reasons given for this landslide is that toilet 
goods have to be “displayed in quantity” in order to be 
sold and that the druggist doesn’t display in quantity and 
therefore he cannot sell volume. Not selling volume, he 
relegates his toilet goods display to the rear of the shop 
and his buyers drop off like leaves off a tree in Autumn. 

Isn’t it more true that department stores and beauty 
parlors sell the bulk of the country’s toilet articles be- 
cause they push them? Why can’t the druggist push them? 
He can. 

Take New York, for instance. Three stores in 42d street 
alone sell more toilet goods than most medium sized de- 
partment stores during the year. Their displays are ex- 
tensive, complete and attractive. They keep the goods in 
the window and in the front of the store. Talk to the 
chain store buyers and they will tell you that only the 
backward, visionless, neighborhood druggists has lost out 
on his toilet good sales and that because he won't or don’t 
understand the psychology of selling toiletries. 

It will be held that the drug stores cf Manhattan Is- 


land and Chicago are exceptional in that they cater to 
crowds who buy large quantities of toilet goods. But the 
American people of almost every class and kind are toilet 
goods buyers today and the reason many small town drug- 
gists have let the business get away from them is that 
they don’t understand it and do not stock the proper lines 
to meet the needs of their local trade. 

The beauty parlor with any extensive line of toilet goods 
is an exception as yet in the smaller towns. So, the 
druggist at present has only the department store to con- 
tend with. And I have failed to find that the average 
beauty parlor either has an extensive line of toilet goods 
on hand or that any special effort is made for impressive 
display. 

Toilet Goods Crowded Out 

Contact with the retail drug trade convinces me that 
toilet goods have been crowded out of the drug store or 
rather crowded back into its obscure corners. 

Toiletries used be to always well up in front where 
they sold on sight. The druggist has mistakenly lost 
faith in his ability to get sales volume in this department. 
The exceptions, where druggists are doing a big toilet 
goods business in average neighborhood, proves this to be 
true. This toilet sales problem raises a question that 
thoughtful druggists have very much in mind these days. 

Toilet goods formed one of the staple lines of the drug- 
gist for many decades. It was second only to drugs and 
prescriptions in volume of sales and in gross revenue. 
Sundries were in the same class. Stores more willing 
to push these lines—the department stores and even ten 
cent stores!—have seen the profits in toilet goods and sun- 
dries and are taking a whole lot of the business away from 
the druggist. He has been too willing to exploit instead 
novelties, picture post cards and candy in their place. In 
former years he was a druggist first and a novelty dealer 
afterwards. Today the reverse is true in a majority of 
cases. 

To the writer’s mind the toilet goods business faces a 
psychological problem in this laxness on the part of drug- 
gists to push their toilet goods lines. The business is 
there in greater quantities than ever. Trade discounts are 
good, displays are getting more attractive every year. Na- 
tional advertising is behind the lines offered and the in- 
tegrity of big business concerns as well. Women use more 
cosmetics than ever and men are now in the ring for 
shaving creams, toilet waters, soaps, etc., so the market 
cannot be said to have contracted. It’s just a mistaken 
idea of the druggist who views conditions through the 
wrong end of his trade glasses. 

He overlooks the attractiveness of a prominent and well- 
made toilet goods display as well. 

Increase in Demand 

With a rising market in toilet goods, an increasing de- 
mand probably equal to the advance in any industry in the 
country, the druggist decides at this time to admit defeat 
in one of his safest and best lines and let the beauty par- 
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lor and the department store take business away from him. 

One leading drug paper sympathizes with the druggist in 
this matter. It is held that he is facing a losing game, 
that he cannot afford to stock sufficient quantities of toilet 
goods and accessories to make a showing against the larger 
Toilet 
depend upon quantity display for sales. This, 


stocks of the department store. goods, it is held, 
it is said, i 
beyond the druggist’s power. 

Such reasoning bids defiance to all modern conceptions 
It might fit with a line which, 
public habits, 
counter as a last 


of merchandising practice. 
by changing fashions or finds its way to the 
toilet 


They are live 


bargain resort. But goods and 


accessories are not in any such situation. 
much more alive than at any time in the past. 
makers that the 


strains every effort to build up a 


lines today, 


They are so live as _ profit department 


store toilet goods trade, 


while the druggist sits calmly and watches the process. 
While the claim that quantity display has a direct ratio 
some 


to sales in toilet goods is interesting and may have 


truth in it, it is merely a theory and an abstract one at 
that. Toilet goods are not a luxury. 

And how about the vast amount of national advertising 
Is it all 
parlors and the 


being done by toilet goods manufacturers today ? 
benefit of the 
stores? Hardly! 


being done for the beauty 


department 


WASHINGTON NEWS ABOUT ALCOHOL 


(Continued from Page 444) 
of bond matters was reported subsequent to August 31, 1925, 
demand for payment thereof will be made by Administrators, 
and upon failure to comply with such demand the matter 
will be reported by the Administrator to the United States 
Attorney in the proper district with a request that suit be 
entered thereon. 


Hearers in Revocation Matters 


“Administrators will at once designate two employees in 
their offices to act as hearers in revocation proceedings. The 
persons so designated should possess legal training, and, so 
far as possible, should be experienced in connection with 
revocation proceedings. At the option of Administrators the 
person designated as hearer in assessment matters may also 
be designated as hearer in revocation matters.” 


Tax-Free Alcohol Regulations 


Bureau has issued the following 
Form 1447, 


The Internal Revenue 
notice with reference to regulations and permits, 
for tax-free alcohol : 

“Under the provisions of Regulations No. 61, revised 
July, 1925, issued pursuant to Title III of the National 
Prohibition Act of October 28, 1919, permits granted for 
taxfree alcohol on Form 1447 expire on the thirty-first day 
of December of the calendar year in which issued, unless 
otherwise designated. Therefore, persons or concerns hold 
ing permits on Form 1447, issued for the calendar year 1925, 
who wish to procure taxfree alcohol for use during the 
ensuing year, or who carry over to the ensuing year alcohol 
procured during the present year, should, as required by 
Article 74 of said Regulations, file applications for renewal 
permits. Renewal applications should be forwarded by the 
collector to the prohthition administrator having jurisdiction 
over the particular collection district, in accordance with 
the provision of Article 72 of Regulations No. 61, revised 
July, 1925. In order to facilitate the issuance of renewal 
permits, applications should be filed as far in advance of 
December 31 as may be practicable. 

“The spaces in the upper right-hand corner of the copies 
should not be filled in by the applicants or the collectors. 
No numbers should be assigned by collectors to applications 

“Applications should be submitted in quintuplicate in order 
that one copy may be available for transportation purnoses, 
and each copy should be an exact duplicate of the original 
All signatures should be made in ink. 

“Applications for renewal permits should be prepared in 
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the manner described in Pro-Circular, Coll. 285, issued 
October 4, 1922. 

“Care should be exercised to see that each application is 
dated and that the date thereon is prior to or corresponds 
with the date of execution of the jurat. The jurat should 
be properly executed on all copies of an application and 
each copy should be properly and completely executed be- 
fore being forwarded for final approval. 

“New bonds are not required with renewal applications 
where the bonds previously filed are in sufficient penal 
sums to cover the needs of the applic: ants and the security 
afforded thereby has not become in any way impaired. 

“Inquiries concerning this mimeograph should refer to the 
number thereof and to the symbols Pro: I A & C.” 


Standards for Alcoholic Permits 


The Internal Revenue Bureau has made public the follow 
ing information as to standards for alcoholic permits under 
Regulations 60 and 61 for the guidance of prohibition ad- 
ministrators : 

“The following information is published for the guidance 
of Prohibition Administrators in connection with standards 
for alcoholic preparations under Regulations 60 and 61: 

“Standards for Alcoholic Preparations Under te ations 
60—AlIl United States Pharmacopoeia (U. S. P.), National 
Formulary (N. F.), American Institute of Homeopathy 
(A. I. H.) alcoholic preparations may, subject to the re- 
strictions of Section 810, Article VIII, be approved by ad- 
ministrators. The standard flavoring extracts mentioned in 
Art. VIII, Section 805, may be likewise approved. 

“Standards for Alcoholic Preparations Under Regulations 
61—The following U.S.P. and N.F. external preparations 
made from the specially denatured alcohol formulas specified 
below may be approved by administrators: 


Preserving formaldehyde, 
uo. S. ©: 

Tincture of iodine, Wie oc 

Tincture Fortior, N. F. re 

Soap liniment, U. S. mm Tae 

Chloroform liniment, U. S “2 27 

Liniment of Soft Soap, 


Formula No. 22 
25 or 25, alternative 


6 46 ” 


Use. * 2reB 

“Formulas and samples of all preparations made from 
alcohol, or specially denatured alcohol, other than those 
mentioned in the preceding paragraphs, should, for the pres- 
ent, be referred to the Department for decision, 

“Samples Taken as Evidence on Enforcement Work— 
In addition to the Branch Internal Revenue Laboratories 
heretofore established, which are to be continued as part 
of administrators’ offices in certain districts, the Department 
is establishing such additional laboratories as are necessary 
in other districts. All samples taken as evidence in en 
forcement work should be submitted for analysis to the 
laboratory in the administrator’s district where procured or 
to the nearest district laboratory in case a laboratory has 
not been established in the district in which the samples 
were taken. 

“Article VIII Sec. 814—The attention of wholesale and 
retail druggists and pharmacists should be directed to Article 
VIII, Section 814, Regulations 60, wherein it is stated that 
there are now only four formulas for medicating alcohol 
“nder Regulations 60 instead of six formulas, as in the 
previous regulations.” 


Conditions Bright in the Middle West 
Middle 


That business conditions in the West are steadily 
improving is shown by the monthly digest issued by the 
Central Trust Company of Illinois, of Chicago, whose agents 
have burrowed deeply into the situation from all angles. 
They find that the few unfavorable factors are far out- 
weighed by the forward-moving majority. 


Toronto Reader Appreciates Information 


(From Mme. F. R 
1078 Danforth 


Gallois-Kriesi, Toilet Preparations, 
Avenue, Toronto, Canada.) 

[I certainly appreciate THE AMERICAN PERFUMER & EsSEN 
TIAL Ort Review and find it an asset to my business and 
take the opportunity to thank you for the valuable informa- 
tion received from you from time to time, especially through 
the Patent and Trade-Mark department. 
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ODOR AND CHEMICAL CONSTITUTION IN THE 
BENZOTHIAZOLE GROUP* 


By MARSTON TAYLOR BOGERT and ARTHUR STULL 


Unoxidized organic sulfur compounds which are suffi 
ciently volatile to have any detectable odor at all almost in- 
variably possess a disagreeable one. Mercaptans and organic 
sulfides include some of the most powerful and offensive 
stinks known. The hydrogen sulfide of rotten eggs, the 
n-butyl mercaptan of the skunk, and the allyl disulfide of 
garlic oil, are shining examples and speak for themselves. 

It is not surprising therefore that when Hofmann (Ber., 
13, 8, 1223 (1880), discovered 2-phenyl-benzothiazole (1), 
and observed its faint but agreeable tea rose or geranium- 
like odor when warmed or in solution, that he should have 
called particular attention to this very unusual property, 
and the product was known for many years thereafter by 
the name of “Rosenkoerper.” Its aroma was the more un- 
expected because of the unpleasant quinoline-like odor of 
benzothiazole itself. 

In the course of some recent investigations in this benzo- 
thiazole field, we have found that the odor of the 2-p-tolyl 
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derivative (Bogert and Meyer, J. Am. Chem. Soc., 44, 1569 
(1922), is similar to, but weaker than that of the 2-phenyl 
compound. The 2-phenyl group may be replaced by the 
a-furyl (II), or a-thienyl (III) group without any great 
change in aroma. All three melt within a range of about 
15°, and all three possess the “Rosenkoerper” odor, it being 
most pronounced in the case of the thienyl derivative, a 
fact which furnishes one more illustration of the striking 
similarity of benzene and thiophene derivatives, not only in 
physical and chemical properties, but in physiological effects 
as well, 

When the 2-phenyl group is replaced by the residues 
present in vanillin (IV), and in piperonal (V), the prod- 
ucts have but a very weak sweet odor, recalling faintly 
that of the initial aldehydes. 
bis-benzothiazole 


On the other hand, the p-phenylene 


*Contribution from the Chemical Laboratories of Columbia Univer- 
sity, No. 488, 


(VI), probably because of its high melting-point (263°, 
corr.) and boiling-point, is practically odorless. Hofmann 
(Ber., 13, 1233 (1880), has described an analogous deriva- 
tive in the o-phenylene series, the melting-point of which 
(112°) is even lower than that of 2-phenyl benzothiazole 
(114°, corr.), but he makes no mention of its having any 
odor. 


DETECTION OF DIETHYLPHTHALATE IN 
PERFUME* 


By FREDERICK BreiTHUT AND P. Max APFELBAUM 
(COLLEGE OF THE City oF New York, New York, N. Y.) 


Raleigh and Marie’ report that the official test for the 
detection of diethylphthalate in ethyl alcohol “has been found 
by the writers to be unreliable, as a distinct fluorescence 
will develop with grain alcohol known to be free from 
diethyl phthalate.” 

As diethylphthalate is one of the denaturants the use of 
which is permitted in the manufacture of perfumes (Form- 
ula 39-B, specially denatured alcohol), the reliability of the 
test for diethylphthalate is sometimes a matter of importance. 
This truth was brought forcibly to the writers’ attention 
in a recent court case. One of the points at issue was whether 
or not diethylphthalate was present. 

Blank tests showed that the official test for diethylphthal- 
ate is unreliable. A marked fluorescence develops even when 
diethylphthalate is absent. These results therefore agree 
with the findings of Raleigh and Marie on this point. By 
replacing resorcinol with phenol, however, a substitute test 
was developed which was found to be reliable, not only with 
grain alcohol alone, but also with perfumes. 

The following gives the technic of the modified test as 
the writers used it with perfumes: 


Ten cubic centimeters of the perfume were treated with a 
saturated solution of sodium chloride and the resulting mix- 
ture was centrifuged to remove the oil layer. The water 
layer was then placed in a distilling bulb, 5 cc. of sodium 
hydroxide (10 per cent solution) added, and the mixture 
distilled. (The distillate was used for other tests.) The 
residue from this distillation was then evaporated on the 
steam bath, and finished just to dryness on a hot plate. The 
dry residue was mixed thoroughly, when cooled, with an 
equal amount of phenol. A portion of this mixture was 
treated with five or six drops of concentrated sulfuric acid 
and kept at 160° C. for 3 minutes. One cubic centimeter of 
water was added to the fused mass, which was then made 
alkaline with dilute sodium hydroxide solution. A _ pink 
color, discharged on making the solution acid and re-appear- 
ing on making it alkaline again, indicates the presence of 
phenolphthalein in the mixture, and therefore the presence 
of diethylphthalate in the original substance. 

Blank tests employing all of the reagents used in making 
this determination, individually and in all possible combi- 
When diethyl- 


phthalate itself, or mixtures containing this substance were 


nations, gave negative results in all cases 


“From Industrial & Engineering Chemistry, May, 1925. Repub- 
lished by the courtesy of the American Chemical Scciety. 


1 Journal American Chemical Society, 47, 589 (1925). 
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tested in exactly the same manner, positive results were ob- 
tained in all cases 

The method is therefore considered reliable and can prob- 
ably be used in testing for diethylphthalate in mixtures other 
than perfume. 


A NEW EMULSIFYING AGENT SUGGESTED 
FOR VOLATILE OILS* 
By CuHarces H. LaWat 
Several years ago while working with a commercial vola- 
tile oil 


as having been used for producing 


emulsion, the ingredients of which were identified 
a permanent degree of 
emulsification were so unusual in their character, that after 
the particular piece of research was completed, some ex 
periments were performed with the substances in question. 
These experiments led to a recognition of the fact that a 
and 80 


per cent of powdered cream of tartar is an emulsifying agent 


mixture of 20 per cent of powdered egg albumin 


with a selective power of sub-dividing or emulsifying vola 
tile oils rather than fixed oils. 

One of the particular points of interest in connection with 
this rather empiric combination is the fact that it can be 
than 
This 


illustrated by giving a typical formula for such an emulsion 


used in very much smaller quantities emulsifying 


agents usually best 


are capable of serving. can be 
with working directions 

To emulsify volatile oils heavier than water, such as oil 
of sassafras, 100 
meters of the oil in a bottle of a capacity of 
Add mixture, 
consisting, as stated, of 20 per cent egg albumin and 80 
per cent cream of tartar and agitate well. Then add 100 
cubic centimeters of water and agitate violently for about 
The oil immediately becomes sub-divided with 


wintergreen or clove, place cubic centi- 
200 cubic 
centimeters. one 


gram of the emulsifying 


one minute. 
out, however, increasing the mixture greatly in viscosity. 
Standing for any length of time does not appear to in 
fluence the oil in the matter of coalescing into globules or 
drops. The separate into a 
lighter aqueous layer and a heavier layer of microscopic 


mixure has a tendency to 


globules of oil, but even after more than a year’s standing 
in a number of specimens which I have made, there has 


been no tendency in the oil to run together into larger 


globules. 

For volatile oils that are lighter than water, the amount 
of emulsifying powder that is to be taken is about two and 
a half times that required for the heavy oils. In these cases 
the emulsification is equally permanent, and very satisfactory 
for purposes of making the so-called concentrates which 
are employed for adding to syrups in the preparing of 
flavors for the carbonated beverage industry. Experiments 
with the emulsifying powder with immiscible liquids like 
chloroform, ether, benzene, kerosene gave rather unsatis- 
factory results. With fixed oils the results are not as good 
as ordinary emulsification materials. 

The facts are simply published for the benefit they may 
have for those who are studying the subject of emulsification 
and a practical aid in making volatile oil concentrates, 
miscible with syrup to be used for flavoring purposes. 

Research Philadelphia College of 
Pharmacy and Science. 


Laboratory, 


* Section on Practical Pharmacy and Dispensing, A. Ph 
Buffalo meeting, through Journal of the Am. Ph. Ass¢ xiv., 8. 


Diet for the Musk Ox? 


(From the New York Herald Tribune) 
Thyme and angelica, growing in sheltered spots, are the 


only perfume-bearing flowers found in the Arctic region. 


NEW METHOD OF MAKING SYNTHETIC 
MENTHOL FROM PIPERITONE 
Howards & Sons, Ltd., and Dr. J. W. Blagden have com- 
pleted the specification of their British Patent No, 238,314, 
modifying their invention 
213,991 of January, 1923. 


described in Specification No, 
Under the new patent, the process 
described in the 1923 specification for the catalytic hydro- 
genation of thymol is applied to piperitone or menthone, 
It has been found that on hydrogenation these compounds 
also yield a mixture which consists substantially of a sub- 
stance which is a crystalline solid at ordinary temperature, 
and a substance which has a much lower melting point and 
is normally a liquid. The solid is an optically inactive men- 
thol, and the liquid appears to be an isomer thereof. By 
treating with hydrogen in the presence of a hydrogenation 
catalyst, the compound hydrogen. The 
product then is a mixture of solid and liquid, as stated above, 

In the product, therefore, these two forms bear a certain 


ratio to each other when hydrogen ceases to be absorbed, the 


ceases to absorb 


solid product, of course, being in a molten condition. It has 


been discovered that this proportion can be controlled to a 
certain extent by agitating the mixture in an atmosphere of 
hydrogen in the presence of a suitable catalyst, and a new 
proportion set up, so that a larger proportion of crystals can 
be produced on cooling than by the previous method. This 
has been developed by the inventors so that they are able to 
obtain from the parent compound an enhanced yield of the 
crystalline body, and in ‘one process as practically the only 
product. 

A further process consists of the separation of the crystals 
from the liquid after the hydrogenated mixture has cooled, 
either mixing this liquid with the parent compound and 
hydrogenating this mixture in the known manner, and again 
cooled. This process naturally leads to a process whereby 
the parent compound is hydrogenated in successive batches, 
the normally liquid product from each batch being mixed 
with the next batch of parent compound before it is hydro- 
genated, and so on. It is further found that, if the liquid 
constituent be agitated alone at a raised temperature of be- 
tween 110° to 120° in a hydrogen atmosphere with a suitable 
catalyst, a portion of it becomes converted into the crystal- 
line solid product, 

The following are examples of the action of the invention 
in practice: (1) 150 Ib. of piperitone are mixed with 2 Ib. 
of nickel catalyst made by reducing a nickel compound in 
the usual way. The mixture is agitated in known manner 
in an autoclave with hydrogen, at 30-70 Ib. per sq. inch 
pressure, and at an average temperature of 130°-160° C, 
until hydrogen is no longer absorbed. The hot liquid is 
separated from the catalyst and cooled slowly to about 10° C. 
The crystals which separate (about 30 per cent of amount 
treated) are removed from the liquid, and the latter is mixed 
with a weight of piperitone equal to that of the crystals 
removed, This mixture is treated in the same way (with 
production of crystals amounting to about 100 per cent of 
the piperitone in the mixture hydrogenated), the liquid por- 
tion ultimately obtained being mixed with another portion 
of piperitone, and so on. 

(2) After any of the hydrogenations described above, the 
mixture in the autoclave is cooled or allowed to cool between 
110° and 120°, and thoroughly stirred at this temperature 
for several hours without further passage of hydrogen; cool- 
ing, separation of the crystals, and mixing the liquid with 
more piperitone for another hydrogenation then follows, as 
described above. The proportion of crystals obtained is con- 
siderably greater than in example (1). 

(3) 100 Ib. of the normally liquid product from hydrogena- 
tion of piperitone are mixed with a nickel catalyst, and the 
mixture heated at 120° C. in an atmosphere of hydrogen. 
While the temperature is maintained the mixture is stirred 
vigorously for several hours. On cooling to 10° C., crystals 
amounting to 50 per cent of the weight of the original liquid 
are produced. 
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OCTOBER REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CORRESPONDENT) 


GRAssk, October 2.—Following is the monthly report for 


October on essential oils and floral products: 


Jasmin 

[he ramny days which have marked the beginning of the 
month of October do not permit of any hope for the beautiful 
sunlit days which were figured on to make up for the de 
cient days cf the month of September. The crop will be 
put off as long as possible provided the ceaseless rain does 
not forcibly stop the harvest as has often been observed at 
this time of the year. 

However that may be, as against last year there will be 
a shortage of one-third of the flowers which were expected 
at the beginning of the season. It is not known as yet what 
will be the prices of the jasmin products; at all events, 
they will not be very far from those of last year. 

The manufacture of jasmin pomades is finished and the 
flowers which now reach the plants are only treated for the 
concretes and absolutes, 

Rose 

There is nothing interesting to report for this month. The 
demand tor rose products is normal, and the prices are 
kept up 

Tuberose 

The gathering of the tuberoses is nearly finished. It was 

not normal and the products will still be expensive this year. 


Orange 

The demand for orange products is always quite normal. 
Neroli and the solid and the liquid products drawn from 
the orange blossom are asked for and in demand all over, 
and there is ne doubt that everything will be disposed of 
by the beginning of the next crop. 

The distillation of the leaves continues; the demand for 
petit-grain oil is very heavy, especially from the firms in 
Cologne. 

Lavender 

The lavender oil market has been quite brisk since the 

Without 


whether the article would be saleable after distilling, small 


beginning of the distillation. troubling as to 


makers started out by offering very high prices for the 
flowers and, each one wanting to secure his share, outpaid 
the other 
already inclined to be exacting, became still more so, with 


fellow to get the preference. The gatherers, 
the result that if an understanding had not been arrived 
at between several firms in Grasse which distill in the Alps, 
the lavender plants would teday fetch ridiculous prices. 

It is also advisable to point out the methods of certain 
dealers who distil nothing and are satisfied with getting 
possession, at the beginning of the distilling work, of some 
tons of oils from the distillers who, not having enough 
money to wait, are obliged to sell as they go along in 
order to pay the gatherers for the flowers. As soon as 
these dealers have laid in their stocks of the few thousands 
of kilos they desire, according to the financial means at 
their disposal, they start on a campaign to drive up the 
prices: they go from fair to fair and deal in some small 
quantities at constantly increasing prices; then they disappear 
from the market as soon as they know that the high prices 
propaganda, are 


they have been at pains to instigate by 


going to be the prevailing market rates. Intermediaries in 


their pay spread information, not always accurate, as to 
the quantities of oils bought in the producing centers and 
shipped abroad, solely in order to’ frighten the buyers who, 
being in need of some goods, fear that by waiting for a 
lowering of prices they might no longer be able to get any- 
thing at all. 


The lavender market is very often upset by the maneuvers 
of these dealers or people absolutely foreign to this line of 
business who buy any old way and pay no matter what 
prices. It follows from this that the firms in the city of 
Grasse or elsewhere who specialize in the manufacture of 
lavender oils are in the grip of great difficulties in trying 
to bring the market back to a normal situation and at times 
they have to pay prices caused by these opportunists if they 
want to get flowers for distilling or oils. 

It has even been found that in certain sections people 
engaged in politics suddenly become dealers in lavender oil. 
The election propaganda is started by paying high prices 
and their popularity became the greater the more they suc- 
ceeded in maintaining the prices either for the plants or for 
the oil. That was election publicity. 

The first large sample fair takes place at Digne this month. 
We will give in our next report the happenings of this 
congress 

The lavender oil market has moderated a little after hav- 
ing marked some very high prices. It was estimated that 
bought in the Alps comes to 60,000 
\lmost as much again must still remain in the pro- 


the quantity already 
kilos. 
ducers’ hands, but in a few months’ time there is no doubt 
that everything will be duly disposed of. 


Aspic 

The price of aspic oils will be a little less than that of 
last year. The exotic oils are offered at substantially lower 
prices abroad, and the French aspic oil will therefore follow 
this slight recoil. 

Geranium 

It is curious to note a fairly appreciable sale at reduced 
prices in connection with all the geranium oils in spite of 
their present relatively advantageous price. As a matter 
of fact, if the prices of geranium oils are compared with 
those of other oils, it is a source of surprise to note that 
geraniums are abandoned to the profits of other much dearer 
oils whose olfactory yield is substantially smaller. 

The distillation of the Grasse geraniums is in full blast. 
unfortunately last spring there had 
planting so that there will not be 


The crop will be normal ; 
not been a very heavy 
large quantities of flowers. 
Mint 

We are witnessing a prodigious rise in all mint oils. 
The Grasse mint has perforce followed the upward trend of 
the market, but its present price is still advantageous as 
compared with that of certain exotic mints. 


If Chinese Observed Xmas. 
Would the Chinese follow, their custom of squaring up 
all debts on New Year’s, if they observed Christmas ?— 
Houghton Line. 
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PERFUMERS PROMINENT IN CANADIAN NATIONAL SHOW 


Exposition at Toronto Is Largest in History of Dominion’s Activities; 


Some Splendid Displays in Toiletry Line; Soaps Also Share Honors 


(Special Correspondence of This Journal) 

October 5.—The Forty-Seventh Annual Show 
National which brings to 
Toronto a million and a half of people every year for two 
weeks, was in full swing last month and the perfume and 
toilet 
elaborate exhibits and displays. 
ly do business in 


TORONTO, 


and the Canadian Exhibition, 


goods houses 


with 
Even concerns which usual- 


were very much to the front 
made 
beautiful displays in the various buildings at the exhibition 


grounds. 


modest down-town offices 


very 


This Toronto fair is reckoned the largest annual exhibi- 
tion in the world, and during the time it was in progress 
attracted daily a larger attendance than does the big Empire 
Exhibition now open at Wembley, England. 

Among the perfume 
beautiful ones. 


displays were three particularly 


These were the booths of Richard Hudnut, 
the Rolph R. Corson Co. and the Melba Manufacturing Co. 
All the firms made splendid displays, and their wares and 
goods were set out to the best possible advantage. 

The Manufacturers’ Building was the mecca for most of 
the people entering the exhibition grounds, and in it were 
nearly two scores perfume and toilet goods displays. John 
Taylor & Co., with Mr. Bleasdell in charge of the exhibit, 
in a nicely-arranged and decorated booth, featured their 
Infants’ Delight toilet soap; Carisima powder and Icilma 
cream. Minty’s and Gay Paree perfumes, creams and 
powders from London and Paris, were displayed by Pal- 
mer’s, Ltd., of Montreal. Mr. Melks was in charge, and 
an interesting visitor was Richard Minty. 

St. Denis perfumes (Paris, New York and Toronto) 
were displayed in a black and gold decorated booth, with the 
local agents, Wellman & Corbett, in charge. 

Mr. Catto, manager of Soaps & Perfumes, Ltd., Toronto, 
personally supervised the exhibit of this firm, and made 
a splendid showing of their Maniflowers line of perfumes. 
The booth was well trimmed with festoons of paper flowers 
of all kinds. 

The National Drug and Chemical Co. made a showing 
of their Ariola line of perfumes and toilet requisites; and 
W. G. M. Shepherd & Co., Ltd., Montreal, representing in 
(Canada the Colgate & Co. productions, made a fine show- 
ing of the Colgate line, featuring Florient perfumes and 
Coleo powders. A striking item in this booth was a red- 
headed boy taking his first shave, a living make-up similar 
to the advertising window display card being put out by 
the firm. Mr. Sloan was in charge of the booth. 

Richard Hudnut’s booth had a background of tall gold 
pillars, with purple panel, in front of which was a huge 
basket of sweet peas. All the colors of the rainbow were 
in the bouquet, and the showing attracted much attention 
with a great deal of comment. It was simple, but rich. 
Ltd., was another booth that was the centre of 
observation. In it were banks of natural gladioli—hundreds 
of them—and interspersed were sprigs of trees in bloom, 
which well bore out the slogan above the booth, “Blossom- 
time” worked in festoons in all the openings above the dis- 
play. Of course the firm’s productions also were featured. 


Corson’s, 


The Vinolia productions of Lever Bros. were fascinat- 
ingly set out. Featuring their “Old English Lavender” line 
of toilet waters, soaps and perfumes, a striking background 
was made of a huge oil painting of an early nineteenth 
century English social function, “When Knighthood was in 
Flower.” The young lady attendants in the booth were 
also arrayed in the bright colored dresses of a hundred 
years ago, with full-spreading skirts, powdered wigs, beauty 
patches, etc. 


The Marion and Ed. 


Pinaud lines were attractively set 
off in separate booths. 


The first-named is a local concern, 
the latter the well-known firm of Paris, New York and 
Toronto. Darcio was another local line exhibited in a well- 
planned booth. 


The Andrew Jergens Co., Ltd., of Perth, Ont., and Cin- 
cinnati, Ohio, showed their Castolay soap, Ben Hur perfume, 
Jergens’ lotion and Woodbury’s soap lines. And G. H. 
Wood & Co., Toronto, agents for a number of chemical 
and liquid soap lines, made displays of these goods. The 
centerpiece was a miniature Niagara of falling water, the 
stream below being choked with soap suds, and the lights 


playing on these transformed them into all the hues of the 
rainbow. 


In the Manufacturers’ Annex Cressy Products (flavoring 
extracts) were displayed by the John R. Cressy Co., Toronto, 
and Lever Bros. had a large display and exemplification of 
the uses of Lux. 


The Melba Manufacturing Co., Chicago and Toronto, 
made this year their first exhibit of their complete lines 
in Canada. Their booth was in the Coliseum, where also 
were exhibited home furniture and furnishings. The decora- 
tions were in royal purple and gold. It was one. of the best 
perfume displays at this year’s National Exhibition. 


Sections of France and Britain were in one wing of the 
International Building. Both these divisions showed per- 
fumery in prominent positions. As in the other buildings 
where French lines were shown, the booths seemed to run 
to black and gold decorations. About two dozen booths 
made up the British section and there were nineteen in 
the French section. The French perfumers represented were 
Sourjois, Drecoll, Fontanis, Godet and Piver, all of Paris. 

The Bourjois exhibit was put on by Palmer’s, Ltd., of 
Montreal, with Mr. Robins in charge. Ashes of Roses and 
Mandarin perfumes were specially featured. Mr. Speight 
looked after the Guerlain display, and Mr. Fourre was in 
charge of the Godet booth, which featured’ Petitfleurbleue 
and Godet Parfum. The McGill Co., Montreal, represented 
Ets. Jean Paisseau and Parfums Fontanis, Paris. 


The British firms represented were J. Grossmith & Son, 
London, whose agents are the Allied Agencies, Ltd., Toronto. 
Mr. McDonald was in charge. Grossmith’s Old Cottage 
Lavender was featured. D. & W. Gibbs, Ltd., London, were 
represented by W. S. Ware & Co., Toronto, W. G. Patrick 
& Co., Toronto, represented a number of old country per- 
fume and toilet soap concerns. 

Yardley’s and Norida perfumes were shown by their 
Canadian agents, McGillivray Bros., Toronto. Peerless 
Erasmic, London and Paris, was represented by the Anglo- 
American Agencies, Montreal. Mr. Wiggett was in charge 
of the booth. Atkinson’s California Poppy, with Mr. Mc- 


Namara, the Canadian agent, in charge, made a fine showing. 


\sh-Temple Co., agents for L. 
rex Skin Cream and Mercitan Lotion. They used glass 
showcases to set off their lines. The walls of the booth 
were in mauve with gold trimmings. 


The Armand Co., of Des Moines and St. Thomas, Ont., 
had their booth decorated in black velvet. In an angle of 
the walls was a chair of the sixteenth century, and the girl 
attendants were dressed in the costume of that period. 
Perfumes were displayed. 

The 303 Chemical Co., also in the Manufacturers’ Annex, 
had an exhibit of their varied perfumes and kindred lines in 
a well-set-off display. This company reports very high sales 
this season with the prospects of better business throughout 
the autumn and winter months. 


All in all this year’s perfume exhibits at the Canadian 
National Exhibition made the greatest showing of this one 
line ever seen in Canada. 


D. Caulk, featured Merci- 
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Principal Perfumery and Toiletry Displays at the Canadian National Exposition, 1925 


1, Vinolia Co., London and Toronto; 2, Parfumerie Ed. Pinaud; 3, Erasmic, London and Paris; 4, John Taylor & Co., Ltd.; 5, Atkinson’s; 


6, Andrew Jergens Co., Ltd.; 7, Palmer’s, Ltd., Minty’s Perfumes; 8, Rolph R. Corson & Co. 
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TENTH CHEMICAL EXPOSITION A SATISFACTORY SUCCESS 


The advantage of holding the Chemical Exposition every 
other year instead of annually was shown in a number of 
striking ways at the Tenth Exposition of Chemical Indus- 
tries which was held in Grand Central Palace, New York 
City, September 28 to October 3. 

There were about three hundred exhibitors and sufficient 
advances had been made, particularly in the case of equip- 
ment and in chemicals used in the textile industry to be 
especially noticeable. Of the many chemists and officers ot 
corporations who stopped to register at the booth of THE 
AMERICAN PERFUMER & ESSENTIAL O1L ReEvIEw, practically 
all felt that the trip to the exposition, even from distant 
points, was well worth while. 

The policy of restricting the afternoons to those who held 
invitations proved to be a wise one, according to the ob- 
servations of a number of prominent exhibitors; and the 
daily lists of those who registered gave ample evidence of 
the high character and serious interest taken in the exhibits 
by the visitors. 
ning, 


The general public was admitted in the eve- 


Exhibitors in the Allied Trades 

The exhibits of especial interest to the perfumery, soap, 
toilet preparations, flavoring extract and allied trades follow: 

Alsop Engineermg Co., New York City.—Considerable 
interest was taken by visitors in the Vaccu bottle filler, a 
portable filler which cleans itself, which was displayed by 
this company, in addition to its standard line of mixers, 
vacuum pumps and filters. Samuel Alsop, president of the 
company, and J. H. Crowley explained the operation of the 
various pieces of apparatus to visitors. 


American Machine & Foundry Co., Brooklyn, N. Y.— 
This company showed much of interest in the way of auto- 
matic apparatus. Pressure pumps, vacuum pumps and other 
machinery used in chemical and industrial plants was shown 
in operation, and, in addition, a complete water supply sys- 
tem was exhibited. 


Economic Machinery Co., Worcester, Mass—Two World 
labelers were shown, the Junior and the Improved, embody- 


ing the latest ideas of the company’s engineers. An attach- 
ment that completely gums the entire surface of the label, 
which, it is pointed out, is especially practical for flat sur- 
faces, proved to be of interest. Representatives of the com- 
pany were Leonard Howell, C. E. Butler, W. G. Malin, 


A. V. Wilkins and C. P. Woodaman. 


Edward Ermold Ce., New York City \ most interesting 
display showing the wide range of odd-shaped bottles and 
containers that are successfully handled on the Ermold 
labeler attracted scores to this company’s booth. The new 
duplex model, which applies a label on the front and the 
back by merely turning the bottle, was shown, as well as the 
new simplex machine fer single medium sized labels on 
medium sized packages. Representatives were Watson Guth- 
rie, W. E. Blauvelt, Fred Schoelkopf and John H. Wieland 


Vathieson Alkali Works, New York City—Cylinders ot 
anhydrous ammonia, cuatic, soda ash, bicarbonate of soda, 
monohydrate and coumarin were exhibited by this company, 
and printed matter was also distributed. Technical features 
of the company’s products and their application were ex- 
plained by J. R. Schmertz, G. E. Van Sise and E. D. De- 
baun. 


Pfaudler Co., Rochester, N. Y—A complete vacuum 
equipment, including an evaporating dish, mixing tank, etc., 
with glass lined pipe and fitting, was shown, and P. S. 
Barnes, manager of the New York office, and R. B. Kilmer, 
general sales manager, explained features of the equipment 
to visiting production men, engineers and chemists. They 
H. S. Calvert, A. H. Hand, R. P. Val- 
P. Fuller and W. E. Gray. 


were also assisted by 
levy, S. A. Smith, C. 


Proctor & Schwartz, Inc., Philadelphia, Pa—A_ truck 
dryer and a cabinet tray type dryer in motion made up a 
striking exhibit, which attracted nearly all visitors to this 
company’s booth. A working demonstration of filtering and 
drying in one operation was given, and printed matter was 
distributed by the representatives of the company, who were 
called upon to answer many questions and to help solve prob- 
lems in many lines of work involving the use of drying ap- 
paratus. Those who represented the company were C. W. 
Schwartz 3d, H. S. Landell, E. B. Ayers, Jr.. and G. W. 
O’ Keefe. 


F, J. Stokes Machine Co., Philadelphia, Pa—One of the 
most interesting booths was this one in charge of Charles 
F. Coleman and Lawrence Bailey. Tablet compressing ma- 
chines in motion, tube closing and clipping machines in mo- 
tion, and various other machines manufactured by the com- 
pany were shown, such as power-filling machines, spiral 
agitators, water stills, automatic in operation; rotary dryers 
and an air-drying closet. 


Stuart & Peterson, Burlington, N. J—Blueprints explain- 
ing features of the company’s line of pharmaceutical and 
chemical equipment and electric melting pots were available 
to visitors at this company’s booth; and the application of 
this equipment to various industries was explained by Dun- 
can O’Conor, H. E. Jacoby, Lee P. Hynes and Theodore 
Cox, 


U. S. Industrial Alcohol Co., U. S. Industrial Chemical 
Co., James A. Webb & Sons. Inc., and Wood Products Co., 
New York.—The numerous by-products offered by these 
companies were listed and finished products made from 
alcohol, including bottles of Alcorub, were shown. Various 
matters relating to the use of alcohol, either in the pure state 
or denatured, were explained by Glenn Haskell, general sales 
manager; B. R. Tunison, Fred Steffens, W. W. Hoy, 
Thomas M. Bennett, W. J. Fried and E. A. Stillings. 


Some of the Many Other Exhibitors 


H. Reeve Angel & Co.—Filter papers and filtering mate- 
rials were shown. Representatives were T. L. Harrocks 


and S. N. Hyde. 


Barnstead Still & Sterilizer Co.—Automatic water stills 
and electrically heated boilers were exhibited. Leo C. Pel- 
kus represented the company. 

Commercial Solvents Corporation—A large chart was 
used to illustrate the derivation and uses of the numerous 
products made by this company. C. L. Gabriel, R. P. Low- 
ery and William Mueller represented the company. 

Eastman Kodak Co.—Rare chemicals developed as_ by- 
products by this company were shown, 

Eimer & Amend.—Filter paper and laboratory apparatus 
was displayed by this company. 

Glascote Co.—A large evaporating kettle, evaporating dish 
and glass-coated steel coil were shown. 
mixers in operation 

Mr. O’Shea repre- 


Co.—Lightnin’ 
Craddock and 


Vixring Equipment 
were displayed. C. L. 
ented the company. 

Orville Simpson Co. 
shown by this company. 

Philadelphia Ouartz Co.—Silicate of 
were explained at this company’s booth. 

Vational Homeogenizer Co—The Hurrell homogenizer 
was exhibited and its features were explained by P. M. 
Travis. 


Rotex sifters in operation were 


soda and its uses 


Soap crutchers and other 
DeForest, H. B. 


Sowers Manufacturing Co- 
chemical apparatus was shown by C. M. 
Underwood and R. W. Smith. 


A. W. Straub Co.—Grinding machines were shown by H. 
R. Sharpe, who represented the company. 
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NEW FEATURES SEEN IN 1925 WEMBLEY EXHIBITION 


Essential Oils, Perfumes and Toilet Goods Among Host of Displays; 


Soap Firms Also Are Prominent in Showing British Empire’s Products 


A. BOAKE, ROBERTS a C? L® 


STRATFORD LONDON 


Some of the fine displays at the Wembley Exposition: 1, Potter & Moore, London; 2, Yardley & Co 
London; 4, Part of Co-operative Wholesale Society’s Soap Exhibit; 5, 


(Specially Contributed to This Journal) 

Last year the British Empire Exhibition at Wembley 
Park, London, achieved such a notable success that it was 
decided to re-open it in 1925. In fact, under very unfavor- 
able weather conditions the exhibition last year was a great 
success in point of attendance. The number of persons who 
visited it exceeded 17,250,000. The last previous great ex 
position, the Panama-Pacific at San Francisco in 1915, only 
attracted about 3,000,000 visitors. 

This year, while many of the most successful features of 
the 1924 Exhibition have been repeated and extended, Wem 
bley appears in entirely new dress. “The same Empire, but 
a new Exhibition,” is, in fact, Wembley’s motto for 1925. 

In 1924 a comprehensive record of the power and poten- 
tiality of the countries composing the British Empire was 
presented for inspection. This year, while the exposition’s 
objects remain the same, greater emphasis is laid upon the 
actual needs of the exhibiting countries. Americans can see 
what the United States can supply to the various countries 
of the Empire, Canadians can see what Canada can supply 
to other British nations and vice versa. In the process 
Working mod- 


els and scenic effects largely take the place of last year’s 


great interest has been added to Wembley. 





Ltd., London; 3, W. J. Bush & Co., Ltd., 


A. Boake, Roberts & Co., Ltd., London: 6, Atkinson & Co., Ltd., London 


piles of raw materials, and there are examples of every 
known industry within the Empire, and models of some of 
the greatest wonders, natural and artificial, in the world. 
Coming to the individual pavilions, a vast change is 
to be seen in the Palace of Industry, which exclusively 
houses the exhibits of United Kingdom manufacturers. In 
practically every case exhibitors, convinced of the value of 
composite exhibits, have abandoned their separate plans of 
last year and voluntarily come into a general scheme of 
decoration and arrangement. The result is that the general 
effect is more pleasing than was the case last year. 
Included in the section of this pavilion organized by the 
\ssociation of British Chemical Manufacturers are the dis- 
plays of the chemical, dyestuffs and perfumery industries. 
Some twenty individual exhibitors have displays of per- 
fumery and toilet preparations. The following are brief 
descriptions of some of the exhibits: 
Roberts co 


a wide and interesting range of fine and technical products, 


A. Boake, Co., Ltd., London, are displaying 
one section of the exhibit being devoted to synthetic chem- 
icals, isolates, essential oils, and terpeneless oils used in 
perfumery in all its branches and in the flavoring of food 


products. This portion of the exhibit also includes a variety 
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of essences, flavoring extracts, oils, colors, etc., as used by 
the confectionery, mineral water and similar trades. 

W. J. Bush & Co., Ltd., London, has two stands, its 
own and one for Buisson Freres and Potter & Moore, of 
which concerns it is sole proprietor. Proprietary products 
under the names of the three firms are exhibited, Potter & 
Moore showing a complete range of lavender toilet special- 
ties perfumed with oil of lavender from the Lavender Dis- 
tillery at Mitcham, England’s lavender-growing district. 
W. J. Bush & Co. is also exhibiting the fine chemicals, 
essences and essential oils which it manufactures. 

Allwood Bros., Haywards Heath, the carnatiqn special- 
have devoted their stand entirely to carnations and 
carnation preparations. Most people smelling fresh carna- 
tions and the perfume side by side, with eyes closed, are 
unable to distinguish between them. 

Burroughs, Wellcome & 
largest exhibits in the section. 
stands and covers their entire range of fine chemicals. The 
actual medical cases used by such explorers Peary, 
Amundsen, Scott, Stanley and Ross Smith are an engrossing 
item in the display. : 

Cernolime, Ltd., London, is showing toilet 
perfumed and medicated, and other toilet preparations. 

Dunnips, London, has a display of face creams and pow- 
ders, tooth powders and shampoos. 

Edwards & Gritton, London, are exhibiting an interesting 
series of toilet specialties. 

Erasmic Co., Ltd., has retained the beautiful soap bubble 
fountain which was one of the most attractive features of 
the Chemical Section last year. The fountain presents a 
huge covering of continuously moving soap bubbles. A fine 
show of toilet preparations is arranged on the firm’s stand 
adjoining the fountain. 

Thomas Fell & Co., Ltd., London, is displaying many 
novelties in perfumery and fancy toilet goods, especially 
in pot pourri and lavender sachets. 

Hillthorne, Ltd., London, has a number of 
preparations on display, including face 
cream and shampoos. 

Silks Toilet Co., London, has an interesting stand chiefly 
devoted to its “Silkodono” for the hair. 

Yardley & Co., Ltd., London, a comprehensive line of 
toilet soaps and perfumery preparations. Special promi- 
nence is being given to “Bond Street,” a quite new perfume. 
It has been well received by the fashionable world. 


ists, 


Co., London, have one of the 
It is spread over several 


as 


both 


soaps, 


toilet 
hair 


new 


soaps, and 


Among other manufacturers of perfumery and toilet goods 
which have arranged attractive stands are: J. & E. Atkin- 
son, Ltd., London; Ayres & Draper; W. B. Cartwright, 
Ltd., Rawdon; Florogen Co., Ltd., London; Suncressed 
Iris Products Co., London, and Zee Kol Manufacturing Co., 
London. 

Right in the center of the Chemical Hall in the Palace of 
Industry is the Science Section, this year called “Coal and 
National Welfare.” The display here, although small, is 
extremely interesting. It has been jointly arranged by sev- 
eral scientific bodies. It is less ambitious than last year, 
but its story is easier for the layman to grasp. There is 
an array of coal tar products, and the uses of chlorine and 
salt in various manufactures, including soap, are clearly 
explained. 

An interesting display of essential oils is to be seen in 
the Australian pavilion, and the new boronia perfume, which 
made its debut there last year, now have a large stand to 
itself. This perfume is retailed in London by Burnside & 
Co. 

Brooks-Weir, Ltd., has a very interesting exhibit of Ori- 
ental perfumes in the Indian pavilion, the exotic character of 
which have made a decided appeal to visitors. 


Pears’ Golden Glide 


Pears, 
Ltd., the soap and toilet goods manufacturers, took the 
shape of a Palace of Beauty, wherein reigned living counter- 
parts of famous beauties of all ages. The wonderful con- 
ception was excellently carried out, and by many was ac- 
claimed the finest advertisement for toilet products of any 


At last year’s exposition the display of A. & F. 


EssENTIAL Ort REVIEW Octoser, 1925 





display in the exposition, inasmuch as it constituted a living 
representation of the beauty a judicious use of such prepara- 
tions helps women to attain. 

This year Pears have retained the Palace, but that is all. 
The “beauties” are gone and an entirely new attraction has 
taken their place. It is the Golden Glide, an entertainment 
that might well have been lifted out of Coney Island, or the 
Arabian Nights. 

The glide starts in “Tubs for Two,” shaped like Pears’ 
transparent soap tablets. Visitors are taken in these for a 
ride of nearly a quarter of a mile—1,050 feet to be exact— 
through sights and scenes both beautiful and weird. The 
journey begins in absolute silence. There is no rattle or 
roar. Here the gliders are in absolute darkness; there they 
plunge into brilliant sunshine. In one part of their journey 
their ears are assailed by groans, and menacing hands of 
hobgoblins are stretched out to seize them. In another sec- 
tion all is light and beauty. Perfume from rose gardens 
yields place, after a moment or two, to the fragrance of 
lavender fields. 

More than once it appears that nothing can save the glid 
ers from destruction. As the “tubs for two” pass silently 
and swiftly on their way brick walls apparently confront 
the passengers. The tub dashes on, and the “walls” open 
as by magic to a new scene. Thrilled by their adventure, 
the tub-travellers are soothed by the sound of falling water. 
Now they are passing along the edge of the falls; again they 
are beneath the falls, feeling the delicate spray. The pace 
varies from a slow glide to a swift upward rush. In one 
place the gradient is actually a one-foot rise in two-and-a 
half; but the tub surmounts all difficulties with the greatest 
ease and safety. 

Pears’ Golden Glide (“golden” is used to remind the 
visitor of Pears’ Golden Series of preparations) is a triumph 
of engineering. It was designed and completed by the 
concerns’ display manager, C. E. Cannon, whose ingenious 
devices attract numerous passers-by to the shop windows in 
which Pears’ products are exhibited. 

Mr. Cannon gives* the following details of the Glide: 140 
tons of machinery; 75 tons of lumber; will carry 560 Ibs. 
at 15 m.p.h. in each tub; consumes only 3 h.p. for traction; 
150 tons of water (36,000 gallons) per hour down the falls; 
10,000-gallon reservoir for waterfalls; 100 per cent over- 
constructed, i. e., can carry twice the full load. 

3y night the Golden Glide shines with the brilliance of 
100,000 candle-power lamps. The face of the building changes 
color six times in one minute. The domes revolve. The 
interior, with its waterfall and ruby pyramid of transparent 
soap, is brilliantly lighted at all times. 

After the visitors have enjoyed the beauties and the 
thrills of the Golden Glide, they pass to the roof garden, 
where attendants, skilled in the knowledge of the processes 
through which Pears’ soap passes, without pressing them to 
buy, engage them in conversation about Pears’ products. 
Here ices are served and many a visitor seeks this quiet 
bella vista from which to observe the vast, seething throng 
in Wembley’s Amusement Park below. 

It is impossible in the space permitted to do justice to 
such an exposition as that at Wembley. Features of out- 
standing interest have been indicated, but it has been neces- 
sary to pass over much almost equally worthy of note. 
The intelligent visitor, whether business man or simple tour- 
ist, can learn on the spot at Wembley practically everything 
he desires to know about the perfumery, essential oil, soap- 
making, and all other industries of the British Empire, and 
reach a sound conclusion on any subject without incurring 
the expense in time and money involved in a long journey 
around the Empire. For Wembley is a microcosm of the 
Empire. It has been termed the greatest collection of human 
activities ever brought together in one place, and the de 
scription is apt. 


Parcel Post to Sudan Begun 


Merchandise intended for delivery in the Egyptian Sudan 
is now accepted by the Post Office Department for trans- 
mission in the parcel-post mails. The limit of weight is 
eleven pounds and parcels must not exceed the following 
dimensions: Greatest length in any direction, 3 feet 7 
inches; greatest length and girth combined, 6 feet 1 inch. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Wholesale and Retail Druggists Hold Interesting Annual Meetings; 


Chemical Salesmen Elect Officers and Play Golf; Paper Trade Merger 


WHOLESALE DRUGGISTS ELECT GREINER 


The National Wholesale 
Druggists’ Association was held at the Book-Cadillac Hotel, 
Detroit, October 4 to 10. One of the important results was 
action taken on advice of the Proprietary Goods Committee. 
Proprietary Goods, urging 


lifty-lirst convention of the 


wholesale druggists to eliminate 


the custom of allowances 


and preferential discounts now 
used in dealing with chain and department stores to lessen 
price cutting, and should this action fail to serve its purpose, 
absolute refusal to sell goods to offenders was proposed. 
Sewall D. Andrews, of Minneapolis, retiring president, in 


his address, spoke optimistically. He said in part: 

“The wholesale drug trade, which passed through the 
period of enforced adjustment with no serious damage, is 
in a position to go ahead with confidence and the expecta- 
tion of a healthy increase in sales. Certain changes in the 
buying habits of consumers and dealers are to be noted. On 
the whole, a better intelligence in measuring values seems 
to be shown by consumers; certainly, the habit which pre- 
vailed a few years ago of making wild expenditures with- 
out a proper sense of values, has disappeared. 

“There has been a notable increase in purchases for cash 
by recently rehabilitated farmers in the grain districts. A 
habit of reverse character, that of buying many articles on 


the installment or deferred payment plan has grown to large 


proportions in cities and the larger towns. 

“Further, touching the trade of wholesale drug dealers, 
is the fact that stocks held by wholesale and retail merchants 
and by manufacturers, are not of sufficient size to be called 
speculative. Buying to meet immediate needs is the prevail- 
ing policy of both wholesalers and retailers. 

“Producers are apparently no longer turning out goods 
for warehousing, and jobbers are abandoning the custom of 
anticipating requirements for long periods in advance of 
actual sales. The habit of buying for only immediate needs 
was more or less forced upon retailers by credit restric- 
tions, but, however the habit was formed, it has had a most 
beneficial effect, and in the minds of many is so valuable 
that it doubtless will become a permanent policy. 

“The new system has to its credit reductions in merchan- 
dise stocks, less capital requirements, less insurance, and the 
reduction of losses from price shrinkage.” 

President Andrews advocated price maintenance legisla- 
tion, asserting that “there probably has never been a time in 
the history cf American business when the evil of destruc: 
tive price cutting was more prevalent than at present.” 

The report of the committee on drug market submitted 
to the convention declared that the “short life’ of the auto- 
mobile is an economic crime 

Co-operation with the Government “to make a complete 
of the Andrews plan of prohibition enforcement 
was urged in a report of a special committee headed by 
William Jay Schieffelin, of New York City. 

Instalment selling, if carried far enough, will result in 
national disaster, it was said in a report of the committee 
on credits and collections, presented by Chairman William 
W. Gibson, of Albany, N. Y. 

Officers were elected for the coming year as follows: 
President, W. E. Greiner, president of Greiner-Kelly Drug 
Co., of Austin, Tex.; vice-presidents, A. S. Wicks, treas- 
urer and general manager of Michigan Drug Co., Detroit; 
J. H. Bellinger, Stewart & Holmes Drug Co., Seattle; 
George A. Chandler, Sisson Drug Co., Hartford; J. L. 
Bedsole, Bedsole-Colvin Drug Co., Mobile; M. G. Pierpont, 
Loewry Drug Co., Inc., Baltimore; members of the board 
of control to serve three years, Sewall Cutler, Eastern Drug 
Co., Boston; J. M. Penland, Waco Drug Co., Waco, Tex.; 
George V. Doerr, Minneapolis Drug Co.; general repre- 
sentative, F. E. Holliday, New York; secretary, C. H. 
Waterbury, New York. 


” 
success 


STONE HEADS RETAIL DRUGGISTS 


The twenty-seventh annual convention of the National 


\ssociation of Retail Druggists at Memphis, September 21 
to 25, 


was a success in every of the features 


Ellis, president 
on behalf of the wholesalers 


One 
e oe 74 . . « -, >» » 
was a gracious welcoming address by R. R. 


respect. 


of the Hessig-Ellis Drug Co., 
and manufacturers of Memphis. numerous other 
and the members 


thoroughly enjcyed not only the proceedings but the bounte- 


There were 


addresses, interesting papers were read 


ous hospitality of the Tennessee druggists. The association 
was reported to be in fine shape both financially and in 
membership growth. 

These officers were elected: 
Washington, D. C.; first vice-president, B. F. Leidel, Mil- 
waukee, Wis.; second vice-president, H. S. Caldwell, Okla- 
homa City, Okla.; third vice-president, J. A. Goode, Ashe- 
ville, N. C.; secretary, Samuel C. Henry, Chicago (re- 
elected) ; treasurer, Harry F. Guenther, Cleveland, O. (re- 
elected) ; members of executive committee (3-year term), 
Julius H. Riemenschneider, Chicago, Ill. (re-elected) : Am- 
Hunsberger, Philadelphia, Pa. (re-elected). 


President, Frank T. Stone, 


brose 


NEW YORK ALLIES DISBANDED 

The Perfumery, Soap and Allied Trades of New York 
has been disbanded and the $400 in the treasury has been 
donated to public charity following a meeting of the officers 
and directors late in September when the usefulness of the 
association came up for consideration. 

The association was the outgrowth of the old Aroma 
Club which for years held popular weekly luncheons for 
members of the trade in the metropolitan territcry. In 
1922 the name of Aroma Club was dropped and that of 
the Perfumery, Soap and Allied Trades of New York 
adopted in its place. Meetings were held monthly through- 
out the year except during the summer months, but the 
attendance dwindled noticeably. 

\bout a year ago interest dropped off considerably and 
the association became practically dormant. In view of 
this condition the officers and directors called a meeting late 
in September and after carefully considering the possible 
field for usefulness of the association voted to disband the 
organization. Frank J. M. Miles was president and Karl 
Voss was secretary during the last two years of the associ- 
ation’s existence. 


Chemical Salesmen Elect 1925-1926 Officers 


The Salesmen’s Association of the American Chemical In- 
dustry elected new officers on September 26. Elias A. 
Johnson, of Monsanto Chemical Works, was elected to suc- 
ceed Dr. F. P. Summers, of the Noil Chemical & Color Co., 
as president. Other officers chosen were: first vice-presi- 
dent, Benjamin K. Hotchkiss, Hooker Electrochemical Co.; 
second vice-president, W. A. Thompson, Butterworth Jud- 
son Corp.; third vice-president, R. S. Bosworth, Calco 
Chemical Co.; secretary, W. H. Adkins, Burton T. Bush, 
Inc.; treasurer, R. J. Quinn, Mathieson Alkali Works; ex- 
ecutive committee, Ralph E. Dorland, of Dow Chemical Co., 
and Williams Haynes, of Drug & Chemical Markets, to 
serve for a term of three years. Dr. F. P. Summers, ex- 
officio member of the executive committee, will serve for a 
term of one year. 


Druachems and Salesmen at Golf 


Despite the fact that the Chemical Exposition interfered 
to some extent with the event, seventeen golfers, members 
of the Druachem Club and of the Salesmen’s Association 
of the American Chemical Industry teed off at the regular 
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golf tournament of the association at the Maplewood Coun- 
try Club, Maplewood, N. J., on September 28. Prizes given 
for the best net scores were won by Charles E. Kelly, of 
Hagerty Bros.; W. F. Tuttle, of Chemicals, and Alfred 
Higgins, of Zinsser & Co., who tied with 74s. Ralph E. 
Dorland, of the Dow Chemical Co., won the kickers’ handi- 
cap with a net of 79. Low gross score of 91 was turned in 
by Mr. Kelly. Several more members of the two organiza- 
tions were on hand for the dinner in the evening. 


Chemical Equipment Makers Meet 


The third annual meeting of the Association of Chemical 
Iquipment Manufacturers held in the McAlpin Hotel, this 
city, September 30, was featured by an announcement that 
following the Second Chemical Equipment Exposition to be 
held under the management of the association in the Public 
Hall, Cleveland, May 10 to 15, 1926, no equipment exposi- 
tion would be sponsored by the organization until 1928. 

G. O. Carter, Linde Air Products Co., was re-elected 
president; Percy C. Kingsbury, General Ceramics Co.; H. 
N. Spicer, Door Co., and A. B. McKechnie, Parks-Cramer 
Co., were elected vice-presidents ; P. S. Barnes, Pfaudler Co., 
was re-elected treasurer, and T. C. Oliver, Chemical Con- 
struction Co., and E. C. Alford T. Shriver & Co., were 
elected directors for a two-year term. An expanded scope 
of activities was laid out for the association’s immediate 
future. 


Chemists Honor Dr. Allen Rogers 


\ testimonial dinner was given to Dr. Allen Rogers, ot 
Pratt Institute, Brooklyn, September 30, at the Chemists’ 
Club, this city, upon his relinquishing the office of secretary 
of the American section of the Society of Chemical Indus- 
try. It was attended by more than sixty representatives of 
the section and of other scientific societies. 

H. S. Miner was toastmaster and F. F. Turner, Jr., pre- 
sented Dr. Rogers, on behalf of the latter’s associates, with 
an elaborate humidor. Among those who spoke in appre- 
ciation of the ten years of service as secretary which Dr. 
Rogers had given the society were Dr. Charles L. Reese, 
W. H. Fulweiler and Professor James F. Norris. 


Philadelphia College of Pharmacy and Science 


The 105th annual session of the Philadelphia College of 
Pharmacy and Science began on October 5, with a large 


“1ass. 
mr Charles H. LaWall and Prof. E. Fullerton Cook, 
having completed their duties in connection with the re- 
vision of the U. S. Pharmacopoeia, are busily engaged in 
revising Remington’s Practice of Pharmacy, an official text 
book of this profession. 
The Series of Popular Science Lectures this season in- 
cludes thirteen interesting talks. The lectures are being de- 
livered on alternate Thursday evenings, beginning October 
8, and will be broadcast in abstract form on the Saturdays 
of the same week, at 8 P. M., from station W.I.P. Booklets 
are available upon application to the College library. 


Better Business Commission Elects 


The National Better Business Commission of the Asso 
ciated Advertising Clubs of the World at its recent In- 
dianapolis convention, took steps to carry out the purposes 
for which it exists. The following officers were elected 
for the coming year: Edward L. Greene, New York, Presi- 
dent: Kenneth Barnard, Detroit, Vice-President; William 
P. Green, New York, Secretary-Treasurer. These officials, 
with Karl Finn, Columbus, O., A. D. Collins, Houston, Tex., 
Ferris R. Miller, Los Angeles, and John N. Garver, Buffalo, 
constitute the Board of Governors. 

The 1926 convention was awarded to Detroit. 


Drug and Chemical Section Resumes 


The first autumn meeting of the Drug and Chemical Sec- 
tion of the New York Board of Trade and Transportation 
was held October 15 at the Drug and Chemical Club. W. 
Homer Hendricks, of the New Jersey Zinc Sales Co., was 
on the program for an address on “Zinc.” 
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ASSOCIATIONS IN THE ALLIED INDUSTRIES 


AMERICAN MANUFACTURERS OF TOILET ARTICLES.—Presi- 
dent Northam Warren, New York; Secretary-Treasurer, 
H. H. Bertram, 309 Broadway, New York. 

FLAvorING Extract Mrrs. Assn.—President, F.  S. 
Rogers, Middletown, N. Y.; Secretary, R. E. Heekin, 
Water and Walnut streets, Cincinnati, Ohio. 

NATIONAL Paper Box MANUFACTURERS’ ASSOCIATION.— 
President, Frank Stone, Philadelphia; Secretary, Frank S. 
Records, Philadelphia. 

PERFUME Importers’ ASsocIATION.—President, B. 
Levy, 714 Fifth avenue, New York; Secretary, B. 
Douglas, Jr., 35 West 34th street, New York. 

NATIONAL MANUFACTURERS OF SODA WATER FLAvors.— 
President, Charles O’Connor, Philadelphia; Secretary and 
Attorney, Thos. J. Hickey, 1238 First National Bank Build- 
ing, Chicago. 

BARBERS SUPPLY DEALERS’ AssocIATION.—President 
J. M. Hoffar, Evansville, Ind.; Secretary, Joseph Byrne, 116 
West 39th street, New York. 

PERFUMERY, SOAP AND Extract ASSOCIATION oF CHI- 
caco.—President, Donald M. Clark; Secretary, W. L. 
Filmer, Monsanto Chemical Works, Chicago. 

DRUACHEM CLUuB.—President, B. M. Spencer; Secretary, 
George Uhe, 15 John street, New York. 

SALESMEN’s ASSOCIATION OF AMERICAN CHEMICAL IN- 
pusTRy.—President, F. P. Summers; Secretary, W. H. 
Adkins, New York. New York Chapter: Chairman, John 
A. Chew; Secretary, David H. Killeffer, 19 East 24th street, 
New York. 


National Chain Store Grocers 


The fifth annual convention of the National Chain Store 
Grocers’ Asscciation of the United States, held recently 
in Chicago, showed a growth of from 12 to 74 members, 
with a dozen applications in immediate prospect. 

The following officers were elected: President, M. B. 
Skaggs, Portland, Ore.; first Vice-President, F. W. 
Albrecht, Akron, Ohio; second Vice-President, H. G. Hill, 
Nashville, Tenn.; third Vice-President, F. K. Mason, Pater- 
son, N. J.; Secretary-Treasurer, Alfred H. Beckmann, New 
York. Executive committee, J. C. West, S. M. Flickinger 
Co., Inc., Buffalo, N. Y.; H. C. Bohack, Brooklyn, N. Y.; 
D. Pender, Norfolk, Va.; Oscar Riepe, Benner Tea Com- 
pany, Burlington, Iowa; J. M. Sarther, Great American 
Stores, Chicago, Ill.; Milton F. Heller, San Diego, Cal.; 
EK. E. Gray, Boston, Mass.; H. H. Cupp, Johnstown, Pa.; 
C. E. Marr, Spokane, Wash.; R. H Hommel, Universal 
Grocery Co., Madison, Wis. 


Merger of Paperboard Associations 


The Paperboard Industries Association is a new organiza- 
tion composed of the National Container, Boxboard and 
Folding Box Manufacturers’ National Associations, in whose 
united interests the new body will function. The merger 
of these three associations became effective September 11, 
1925. The individual associations have ceased to function 
as exclusive units although as divisions of the merged 
association they retain their separate entities for the purpose 
of handling problems peculiar to their own lines of opera- 
tion. This plan will be carried out by each of the three 
divisions, comprising the Carton, Shipping Container and 
Box Board groups, having its own vice-president who, in 
turn, serves on the executive board of the new national 
body. 


Foreign Trade Council Elects Officers 


James A. Farrell, president of the United States Steel 
Corporation, October 1, was re-elected chairman of the Na- 
tional Foreign Trade Council at the twelfth annual meeting 
of the council in this city. O. K. Davis was re-elected sec- 
retary and Robert H. Patchin, treasurer. 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 
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NEW NARCISSUS INJUNCTION: 


PERFUMER & ESSENTIAL OIL 


REVIEW 


CITRONELLA PROTEST FAILS 


Caron Wins Preliminary Order to End Use of Blue Top on Squat Bottle; 


Tariff Rulings 


on Perfumeries, 


INJUNCTION AGAINST DU MOIRET CO. 

A preliminary injunction has been granted Caron Corp., 
by Judge J. T. Mahoney in the Supreme Court of New 
York, against Leon Juster, doing business under the name 
of Du Moiret Co., New York, defendant 
from selling its Moon Glo Narcissus the bottle of which 


restraining the 


simulates the Caron Narcisse Noir bottle. 
The bottle 
with the 


was practically identical in 
bottle except that the top was colored 
_.dark blue instead of black, and the label was as follows: 
Moon-Glo 
Narcissus 
Du Moiret 
Perfumer 


shape and size 


Caron 


New Y« rk 


Paris 
Judge Mahoney’s opinion follows: 
“The with the this 
application, satisfy me of defendant’s attempt to mislead 
buyers of plaintiff’s products into the belief that his prod- 
uct is that of the plaintiff. The shape and character of the 
bottle used by the defendant are practically a duplicate of 


papers, together exhibits used on 


plaintiff’s, while the use of the word “Narcissus” conveys but 


one meaning in connection with the sale, viz.: that it is 
plaintiff's product.” 

in the 
opinion, the meaning of the court is likely to be ambiguous 
unless it is remembered that the court refers to the use of 
the word by the defendant, i. e., “Narcissus du Moiret. The 
use of the “Moiret” 
seemed to the court to be too close a resemblance to Caron’s 
“Narcisse Noir.” 


As the shape of the bottle was primarily 


With reference to the use of the word “Narcissus” 


word after the world ‘Narcissus” 


involved, the 
court was specific in its order restraining the defendant 
from using a squat bottle. That part of the order follows: 
“The defendant ...... IS enjoined and restrained 
pending this action and until the further order of the Court 
from selling or causing to be sold, or causing to be offered 
for sale or advertising in any manner for sale any per- 
fumery or toilet preparations of any kind and description 
in bottles in any way similar to the glass bottle and stopper 
identified and described in the complaint as being used by the 
defendant in the sale of perfume labelled “Moon-Glo Nar- 
cissus, DuMoiret, Perfumer, Paris, New York” or any other 
bottle and stopper in any way similar in design to plain- 
tiff’s bottle and stopper used in the sale of plaintiff's “Le 
Narcisse Noir” or “Black Narcissus” perfume; and from 
using any bottles, stoppers, labels and trade name _ not 
radically different from those heretofore used by defendant 
upon and in connection with goods sold by him under the 
name “Moon-Glo Narcissus.” 

The question of the shape of the bottle also came up re- 
cently for consideration in the case of Caron Corp. vs. Louis 
K. Liggett Co. In a memorandum by Judge H. W. God- 
dard in the United States District Court for the Southern 
district of New York granting a temporary injunction to 
Caron, the court said: “The defendant will be restrained 
from dressing its bottles and containers in such manner 
as will be likely to cause its products to be mistaken for 
those of the plaintiff. The defendant’s squat bottle with the 
black stopper and its bottle with the black edges and black 
stopper, clearly transgress this rule.” 

It should be noted that Judge Knox’s ruling that the 
word “Narcisse” is not susceptible of exclusive appropria- 
tion by Caron has not been affected. 


Essential 


Oils and Toilet Articles 


TEXT OF RULING IN CITRONELLA CASE 
41,114 (G. A. 9,034) gives the 
handed 17 by the 


Trial 
Edward 


Treasury decision text 
United 
Court) in the 
Hill’s Son & 


holds as follows: 


of a decision down 
States 


Citronella oil 


September 
General Appraisers (Customs 
classification 
United States. 

Citronella oil containing about 18 per cent of alcohol is 
properly classified under paragraph 24, act of 1922, as a 
distilled or essential oil containing alcohol, and not under 
paragraph 1631 of the free list of the act of 1922. 

De Vries, Doherty, Davis & Lamb (Thomas J. Doherty 
of counsel) for the importer. 

William W. Hoppin, Assistant Attorney General (Fred 
J. Carter, special attorney), for the United States. 

Brown, General Appraiser: This suit was brought to 
contest the classification of citronella oil which the record 
shows is mixed with 18.40 per cent of alcohol. The col- 
lector classified it under paragraph 24, act of 1922, reading 
as follows: 


protest of 


Co. vs. the The court 


Chemical elements, and chemical and medicinal com- 
pounds, preparations, mixtures, and salts, distilled or 
essential oils, expressed or extracted oils, animal oils 
and greases, ethers and esters, flavoring and other ex- 
tracts, and natural or synthetic fruit flavors, fruit esters, 
oils and essences, all the foregoing and their combina- 
tions when containing alcohol, and all articles consisting 
of vegetable or mineral objects immersed or placed in 
or saturated with, alcohol, except perfumery and spirit 
varnishes, and all alcoholic compounds not specially 
provided for, if containing 20 percentum of alcohol or 
less, 20 cents per pound and 25 per centum ad valorem; 
containing more than 20 per centum and not more than 
50 per centum of alcohol, 40 cents per pound and 25 per 
centum ad valorem; containing more than 50 per centum 
of alcohol, 80 cents per pound and 25 per centum ad 
valorem. 

The importer asks for refund on the claim that it should 
be classified under paragraph 1631 of the free list, reading 
as follows: 

Oils, distilled or essential: Anise, bergamot, bitter 
almond, camphor, caraway, cassia, cinnamon, citronella, 
geranium, lavender, lemon-grass, lime, lignaloe or bois 
de rose, nerolt or orange flower, origanum, palmarosa, 
pettigram rose or otto of roses, rosemary, spike lavender, 
thyme, and ylang ylang or cananga: Provided, That 
no article mixed or compounded or containing alcohol 
shall be exempted from duty under this paragraph. 

It is not disputed that citronella is a distilled or essential 
oil. 

It should be further noted that paragraph 59 of the duti- 
able list covering certain other dutiable distilled or essential 
oils also contains a proviso, reading: 

Provided, That no article mixed or compounded or 
containing alcohol shall be classified for duty under this 
paragraph. 

In spite of this declared policy to tax at a higher rate, 
or to deny the application of the free list to distilled and 
essential oils containing alcohol, the importer’s counsel con- 
tends in his brief as follows: 

The fact that the oil did contain alcohol is not disputed 
by the importer, and the ground of his contention here- 
in, which is apparently in conflict with the provisions 
of the law, is that the alcohol was introduced into the 
oil in the country of exportation, unknown to him and 
merely as an adulterant, to the serious disadvantage and 
great expense and financial loss of the importer. The 
testimony taken in the case amply demonstrates that 
the alcohol was in fact an adulterant, that it has a 
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deleterious effect on the oil in the uses to which the 
same is put, and that the importer was obliged by rea- 
son of the rascality of the foreign shipper to dispose of 
the oil at a great loss to himself. It was further shown 
although the oil remained in truth and substance citronel- 
la oil and was employed as such in the manufacture of 
soap, yet its quality had been so materially affected 
that it produced very poor results. 


* * *” 


We may say that we are not asking the board to waive 
the provisions of the statute. Both the Court of Customs 
Appeals and the Board have, however, under circum- 
stances analogous to those in the instant case held that 
the mere presence of an adulterant in a particular 
article that is provided for in the tariff law should not 
affect its classification. 

For this proposition importer’s counsel relies on United 
States v. Corsi (2 Ct. Cust. Appls. 292; T. D. 32038), where 
the court held a certain gritty yellowish powder known by 
the trade name of “plasmon” to be free of duty as lactarene 
with which substance it was identical except that it contained 
soda or potash, which are not customarily found in lac- 
tarene; and the case of Schaefer Alkaloid Works v. United 
States (7 Ct. Cust. Appls. 128, T. D. 36455, affirming G. A. 
7726, T. D. 35417), where the court held that the tea sweep 
ings, which contained lime and asafetida, were not sufficiently 
denatured so as to make them unsuitable for uses for which 
they were originally fit and they should, therefore, still be 
classified as tea sweepings ; and the case of Hawley v. United 
States (6 Ct. Cust. Appls. 45; T. D. 35322), where cotton 
bagging in chief value of jute which also contained flax 
waste was held properly classified under the provisions for 
bagging for cotton composed of single yarns made of jute; 
and Hampton’s case (G, 8234, T. D. 37923; 36 Treas. 
Dec. 134), where indigo containing considerable impurities 
was still held to be indigo for duty purposes. 

We do not think, however, these cases are controlling, 
for the reason that they relate as to whether the presence 
of other things took a particular article out of the paragraphs 
specifically covering it, while the case at bar relates to the 
mere presence of alcohol in the article and bases the classi 
fication at the higher rate on that fact, no matter how or 
for what purpose it got there. 

Judgment will therefore issue in favor of the 


Govern 
ment, overrulling the protest. 


Protests Are Rejected on Cheap Perfumery 


Floral Waters in Small Bottles 


No. 50,147.—PrerrumMEry.—G. W. Sheldon & Co. (Chi 
cago). Artificially colored cheap perfume in small bottles 
classified at 75 per cent ad valorem under paragraph 62, tariff 
act of 1922, is claimed dutiable under paragraph 63, 1459, 
230, or 218. Opinion by McClelland, G. A. The Govern 
ment analyst reported that the sample consisted of “perfumed 
water not alcoholic chief value.” On the record presented 
the protests were overruled. 

No. 50,148.—PrErRFUMERY—FLorRAL Water.—G. W. Shel 
don & Co. (Chicago). Floral water in small bottles, used 
as prizes to foster the sale of certain articles, classified at 75 
per cent ad valorem under paragraph 62, tariff act of 1922, is 
claimed dutiable at various lower rates. 
the bottles are the component material of chief value. 
Opinion by McClelland, G. A. On the report of the analyst, 
which reads “value of perfumery unobtainable,” the protests 
were overruled. 


and 


It is contended that 


Pinelyptus Tariff Appeal Argued 


The United States Court of Customs Appeals on October 
8 heard arguments in docket 2582, an appeal of the govern 
ment from a holding by the board of general appraisers on 
pinelyptus imported by the American Shipping Company 
Assistant Attorney General Hoppin, told the court that the 
board should have upheld the classification of the importa 
tion, a combination of pine oil and eucalyptus oil, which was 
returned at 50 per cent ad valorem and 40c. a pound under 
paragraph 61 of the tariff law. instead of sustaining import- 
ers’ protest by holding it dutiable at 20 per cent under para- 
graph 1459. The importation is specifically provided for un- 
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der paragraph 61, he declared, which reads in part: “all mix- 
tures or combinations containing essential or distilled oils, 
* * * 40c. per pound and 50 per cent ad valorem.” 

Disputing a point made by Allen R. Brown, counsel for the 
importer, Mr. Hoppin declared that paragraph 61 was not 
limited to articles used in the manufacture of perfumery or 
similar products, but included merchandise similar to that in 
this case, which was admittedly used in the manufacture of 
medicinal pastilles. Many drugs are mixtures or combina- 
tions of essential and distilled oil, he said. 

Mr. Brown, however, contended that paragraph 61 is lim- 
ited by its wording so that it applies only to perfume mate- 
rials. Otherwise paragraph 61 would cover pinelyptus, he 
said. 


Shell Perfume Burners 60 Per Cent. 


According to an announcement of the Treasury Depart- 
ment at Washington, shell perfume burners are properly 
dutiable at the rate of 60 per cent ad valorem. This rate, 
which has been applied by the collector of customs at the 
port of Cleveland, was questioned by the appraiser of mer- 
chandise in New York, who held the proper rate to be but 
35 per cent ad valorem, 

Following a discussion between the various officials in 
volved, it was agreed that the higher rate was appropriate 
and the practice of assessing duty at 60 per cent on imports 
of these commodities will be made uniform. 


Perfumed Blotting Paper Only Printed Matter 


Upholding a claim of Everett Gould, Inc., Judge McClel- 
land finds that certain blotting paper impregnated with per- 
fume to indicate the odor, intended to be given away for 
advertising purposes, was erroneously assessed with duty as 
perfumed powder, under paragraph 62, at 75 per cent ad 
valorem. Duty should have been taken, the Board finds, at 
but 15 per cent ad valorem under paragraph 1310, 1922 act, 
as printed matter. 


Bath Tablets Escape High Duty 


Granting relief to the American Shipping Company, of 
Chicago, the Customs Board holds that certain bath tablets 
were incorrectly assessed with duty at 75 per cent ad valorem 
under paragraph 62, 1922 law, as an application for the skin 
not containing alcohol. Judge McClelland upholds thee im- 
porters’ claim for duty under paragraph 5 of the same act 
at 25 per cent ad valorem, the merchandise in question being 
used as a remedy for certain ailments 


Toilet Article Not in Medicinal Class 


Overruling a claim of Mrs. Rockefeller McCormick, Chi- 
cago, the Board of Appraisers holds that certain mer- 
chandise, consisting of a nonalcoholic application for the 
skin, was correctly returned for duty under paragraph 62, 
1922 act, at 75 per cent ad valorem, being in fact a toilet 
preparation and not a medicine. The importer’s contention 
for duty at 25 per cent ad valorem under paragraph 5, same 
act, as a medicinal preparation, is therefore denied. 


Olive Oil Protest on Marking Sustained 


No. 50,169—MercHanpIsE Not LecALLy MARKED—OLIVE 
Or.—Olive oil imported in tin cans and invoiced by the gal- 
lon was assessed with additional duty as not legally marked. 
Opinion by Adamson, G. A. The evidence showed that the 
oil came in bulk and was not capable of being marked. The 
protests were therefore sustained. 


Industry and Individuality Identical 


No successful business man can continue to go ahead un- 
less a certain amount of his income is invested in plans to 
improve machinery and methods. 

How can a small man hope to progress without putting a 
reasonable percentage of his income into mind culture? 

If a big and going business must make this investment, a 
small and struggling man certainly should. Industry and 
individuality, in this respect, are identical.—Silent Partner. 
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o lavoring Extract 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

Since our report, Fred S. Rogers, the president; Thomas 
J. Hickey, general counsel and executive secretary; Rich 
ard H. Bond, vice-president and chairman of the legislative 
committee, as well as other officers and committeemen, have 
been busy with the affairs of the Flavoring Extract Manu- 
facturers’ 

It is report the 1926 convention will 
be held in New York City and plans already are mooted 


Association, 


noted in our last 


to make it both a memorable and enjoyable event. 
In connection with the work of the association the mem- 


bers have been much tribute 


paid to the Chairman of the Legislative Committee in a 
recent issue of the Marylander, a Baltimore magazine: 


A Business Executive—Richard Hewitt Bond 


“A tall, well-built man, with more than the usual amount 
of unpretentious dignity, with a firm set, determined jaw, 
but a kindly expression, Mr. Bond is one of the most 
impressive men among all those who are to be seen at Ren- 
nert’s during the lunch hour, in the lower cafe, where he 
may be found almost every day, seated at a table with 
Albert S. J. Owens, Judge Martin Lehmayer, Howard Bry- 
ant, and, not infrequently, Luther M. R. Willis. And at 
this table all sorts of public affairs, both political and busi- 
ness, are discussed by this coterie of able gentlemen—and 
individuals who may for the time being have places in the 
popular eye are also discussed—and all these personal dis- 
cussions and criticisms are of the most kindly and chari 
table character. 

“A stranger meeting Mr. Bond for the first time, and 
listening to his conversation, would at once decide that he 
was a judge and that he knew his business as a judge, and 
his manner of talking is rather judicial in its character, 
and all this probably arises from the fact that in early 
life he practiced law, and also taught school, both of which 
occupations have a tendency to impart a judicial air and 
manner to those who have engaged in them, and which 
usually are retained through life. 

“But Mr. Bond is not practicing law or teaching school 
at the present time, for he ranks easily as one of the most 
active, aggressive and able business men in the State. 

“At the present time he is vice-president and head of 
the sales department of McCormick & Co., which position 
he has held since September, 1907. And during his con- 
nection with this firm, it has grown from a comparatively 
small concern to be the greatest and largest of its kind in 
this country and probably in the world. Mr. Bond is also 
vice-president of several other business organizations of 
national and international scope, in all of which he is ranked 
as first in ability and influence. Prominent among the 
active workers in all these organizations he has a national 
reputation as a most competent and conscientious execu- 
tive, and no man in Baltimore ranks higher in efficiency 
and ability, in all that he undertakes to do. 

“But all this is simply the basis of what Mr. Bond is 
as a man and a citizen. He is a scholar of more than 
ordinary knowledge. He is not only acquainted with all 
that is going on in the nation, city and state, but takes an 


interested in the following 


active inierest in public affairs, and no man in the business 
circles is more ready than he to do his part for the wel- 
fare of the whole community. 

“He is looked upon, and really is one of the best speakers 
in the State. During the late war he worked early and late 
to arouse the people generally to a sense of their responsi- 
bilities to the country and civilization, and he visited every 
section in the campaign to sell Liberty Bonds, and was 
eminently successful in his efforts. Many of the addresses 
he delivered in that trying and nerve-racking period, were 
models of patriotic eloquence and were received by the 
crowds who heard them with enthusiastic applause. 

“He is one of that sort of business men whose work in 
life forms the basis of all that is honorable and creditable 
in the commercial life of the present day. To look at him, 
and hear him talk on any matter whatever, impresses all 
those who meet him, whether they know him well or only 
casually, with the belief that here is a real, sincere, hon- 
orable, upright man, who is conscientiously doing his duty 
as he sees it, and whose knowledge of right and wrong 
is not merely conventional, but is a part of his being—a 
man who can be trusted in all things—a man who does 
things energetically and carefully—and in all that he does, 
even in the merest details of his business, he is governed 
by that principle which led the inspired writer in holy 
writ to say, ‘Seest thou a man diligent in business? He 
shall stand before kings. He shall not stand before mean 
men. 


“It is a source of pride to the home-loving, patriotic 
people of Baltimore that among her business men of the 
present generation, as well as in past generations, there have 
been many such men as Richard Bond. They are the 
foundation on which her business reputation has been built, 
and they are of more value than all the rest of her assets, 
no matter what may be their character.” 


SODA WATER FLAVORS MANUFACTURERS 


Charles O’Connor, of Philadelphia, president, and Thomas 
J. Hickey, of 


with 


Chicago, secretary and together 
National 
\ssociation of Manufacturers of Soda Water Flavors, have 


maintained their 


attorney, 
the legislative and other committees of the 
activities in the interests of the 
ciation and its members during the month. 


asso- 


Secretary Hickey has issued the call for the annual 
association will be held Tues- 
Hotel, Kansas City, 


synchronizing 


convention of the which 
day, October 20, at the Muehlebach 
The date 
the meeting of the 
held in the 


Missouri. was selected as with 
American Bottlers’ Association, which is 
week of October 19. Many members belong 


to both organizations. 


Wit Illumines Extract Session 


\t a recent meeting of the Executive Board of the Flav- 
oring Extract Manufacturers’ Association, Thomas J. Hickey 
blossomed as a real wit. Mr. Bond had just reported on 
some of his hard sessions in Washington with prohibition 
and other government officials, and Mr. Hickey remarked 
ihat it was “capital punishment.” 
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OUTLOOK FOR GUADELOUPE VANILLA 


In Guadeloupe the pollination of vanilla orchids 
menced in March, was at its height in early 


1925. 


com- 
May and was 
nearly finished in July for the year The flowering 
was very good, but unfortunately a very dry spell visited 
the island and many young beans dropped off, reports Vice 
Consul E. St. Indications 
were for a crop exceeding 60,000 pounds, but estimates by 


the trade 50,000 


George Lough, Basse-Terre. 


now point to a yield of approximately 
pounds, including vanilla and vanillon. 

The entire crop is exported either to the United States 
or France although the United States takes the far greater 
portion. Ordinarily the crop has been shipped in April or 
May at the latest. 


the American and 


This year after satisfactory early sales, 


French markets for vanilla beans and 


vanillon became very inactive owing to differences in price 


ideas between buyers and sellers. Consequently, consider- 


able vanilla remained unshipped on the date of this report. 
To July United States for 1925 
47,092 14,178 pounds of vanillon. For 
the same period exports to France were 13,825 pounds in- 
cluding 10,540 pounds of vanillon. 


Changes in the cost of material for vanilla beans show 
few differences in the past few years. The old system of 
employing labor by the day in the work upon vanilla planta- 
tions is passing. The present trend is to employ laborers 
giving them half interest in certain portions of vanilla 
sections. The laborers cultivate their portions, planting them 
with yanilla vines, pollinating the flowers and doing all the 
work at no cost to the planter. They have also all the 
bananas, cassava, plantains and other products of the soil 
which they have planted for their own use. When the 
vanilla beans are gathered these laborers, called “colons,” 
turn over the crop to the planter who pays the colon the 
market price for one-half of the gathered crop. This is 
much more expensive than the old method of paying the 
laborers by the day, but, on the other hand, the colon, since 
he works for himself, is much more industrious. 


16, exports to the were 


pounds including 


Vanilla Beans in the Vera Cruz District 


In the Vera Cruz district the season ends in May, the 
curing usually beginning in November when the first beans 


are delivered. The crop just ended, according to estimates, 
amounted to about 180,000 pounds of “wholes” and 50,000 
pounds of “cuts,” compared with 125,000 pounds and 30,000 
pounds, respectively in the previous year, reports Consul 
John Q. Wood, Vera Cruz, to the Department of Com 
merce. The quality of the beans this season has been in- 
ferior to that of the previous year, he says, because of the 
fact that high prices induced early picking with the result 
that the beans did not respond so favorable to the curing 
process. Conditions for a 25 per cent increase on the 
present crop for the year 1925-26, he adds, appear to be 
very favorable, which would indicate an this 
branch of agriculture. 


extension in 


Coming National Food Shows 


New York, at the 102d Armory, Broadway and 168th 
street, October 29 to November 7, 1925; Memphis, Tenn., 
November 30 to December 5, 1925; Baltimore, Md., Feb 
ruary 8 to 13, 1926; Kansas City, Mo., February 8 to 13, 
1926; St. Louis, Mo., March 8 to 13, 1926 

These shows have the co-operation of the National Asso 
ciation of Retail Grocers as well as local grocers’ associa 
tions. Full particulars may be obtained from H. C. Bal- 
siger, secretary, National Association of Retail Grocers, 601 
Gumbel Building, Kansas City, Mo. 


Information in Other Departments 


Readers of the FLravortnc Extract SECTION are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade-Marks, and 
other departments of THet AMERICAN PERFUMER. 


Ocroser, 1925 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in FepERAL AND Srare official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 


Bakers’ Jellies to Be Labeled Imitations 
The Department of Agriculture will give strict attention 
to the enforcement of the Food and Drugs Act governing 
manufacture of 
so-called bakers’ jellies, as shown, in a letter sent to manu- 
facturers by Dr. C. A, chief of the 


labeling of imitations with respect to the 


Browne, Bureau of 
Chemistry. 

Bakers’ jellies which possess color and other physical char- 
acteristics similar to those of fruit jellies are, in fact, imita- 
tion jellies and subject to the requirements of the Federal 
law, Dr. Browne's letter stated. But, it continued, products 
ot this nature made without the addition of artificial color, 
but prepared with crude pectin solutions imparting color re- 
sembling that of a fruit jelly, will also be regarded as imita- 
tions, and the use of sugar instead of corn syrup will not 
The Chief 
advises that all products of this class should be appropriately 


relieve these products from such classification. 


labeled. 


Ohio Court Upholds Anti-Saccharin Law 


The Supreme Court of Ohio, in affirming a judgment of 


conviction of defendant, Longbrake, of violating Section 


1089-9 of the general code of that State, holds that this 


section, prohibiting the use of saccharin in bottled soft 
drinks, is constitutionally valid and within the inherent 
police powers of the State, according to the Journal of the 
American Medical Association. The Court says that it was 
true that in the instant case the State did not prove that the 
one-sixth grain contained in the eight-ounce bottle of pop 
sold by the defendant would be in any way deleterious to 
health. However, that did not meet the possibility that 
other manufacturers of soft drinks might use a much larger 
quantity of saccharin in its manufacture, or use it as a sub- 
stitute for sugar because of its intensive sweetening power. 

“The Court cannot inquire into the motive of the Legis- 
lature in prohibiting and not regulating the use of this in- 
gredient,”’ the decision continues. ‘Whether because its 
continuous and unrestricted use would menace the public 
health, or because of the difficulty of inspection, or for the 
reason that it might replace sugar because of its sweeten- 
ing power, this court is unable to determine; but the fact 
remains that the Legislature unqualifiedly provided in the 
act that saccharin could not be used either as a substitute 
for sugar or otherwise. It was contended by the defend- 
ant that the act is discriminatory in that it seeks to pre- 
vent the use of saccharin in bottled soft drinks only and 
that such prohibition is not confined to other soft drinks or 
food products in general daily use. But while the act was 
thus questioned as to its application to soft drinks other 
than bottled, it evidently covers all soft drinks in which 
saccharin is used.” 

Pennsylvania 


Retailers in Pennsylvania are required by the Act of 
March 17, 1925, to sell all oysters, except those shipped in 
sealed containers, by numerical count. The old method of 
buying oysters by the pint or quart is prohibited and con- 
sumers are thereby protected from buying excess water, 
as was frequently the case under the old method of sales. 
In some cases, investigated by the Bureau of Foods and 
Chemistry, oysters, when purchased by the quart or pint, 
were found to contain as much as 50 per cent of added 
water or excess liquor. One of the purposes of this act, as 
pointed out by Director Kellogg, is to not only prohibit the 
practice of adding water to oysters, but to prevent con- 
tamination of oysters, which frequently occurred when 
water or natural ice was added. 
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Standard Automatic Machine Co., of Rochester, N. Y., 
has been bought by the Pneumatic Scale Corporation, Ltd., 
of Boston, Mass. The price is not stated. Theodore E. 
Pennock, president and manager, retires, but Mahlon H. 
Gregg, secretary and treasurer, will continue with the com- 
pany for several months. The Standard originated in New 
York City, but moved to Rochester. In 1916 it was pur- 
chased by Messrs. Pennock and Gregg, who since then have 
operated it. 


Ata meeting of the directors of Colgate & Co., October 7, 
announcement was made of the election of Gilbert Colgate 
as chairman of the board. Sidney M. Colgate, who has 
been with the company for 
thirty-nine years, was 
elected to the presidency, 
succeeding his brother, Gil- 
bert Colgate. Colonei Austen 
Colgate was elected first 
vice-president. 

Election as chairman of 
the board comes to Gilbert 
Colgate in the forty-second 
year of his active service 
with the company, during 
the last five years of which 
he has served as_ president. 
The directorate of the com- 
pany, which is composed of 


SipNEY M. COLGATE 


the above officers and Russel] 
Colgate, treasurer, and Henry A. Colgate, secretary, con 
sists of four grandsons and a great-grandson of William 
Colgate, who founded the business in 1806. 


Clayton F. Shoemaker, Jr., 689 Drexel building, /Phila 
delphia, Pa., who was in the wholesale drug business for 
about fifteen years in the firm of Shoemaker & Busch, has 
taken over the accounts of P. & P. Derode Freres & Dam- 
mann, Inc., New York City, and the Malone Oil Co. of 
Cleveland, Ohio, formerly handled in Philadelphia by C 
G. Campbell who has moved to Florida. Mr. Shoemaker 
also represents the Belgian Trading Co. of New York and 
the Baxter Paper Box Co. of Brunswick, Me 


Lord & Thomas, Inc., of New York, has been appointed 
to direct the advertising account of Dorothy Gray, New 
York, cosmetics. This appointment becomes effective Janu 
ary 1, 1926. Plans for a campaign to be conducted next 
year, call for the use of full pages in magazines and 
large space in newspapers. 





Walter T. Hathaway, purchasing agent for Colgate & 
Co., New York, concluded his fiftieth year with the com- 
pany on October 3. For many years Mr. Hathaway has 
been one of the most active men in the organization with 
responsibilities among the heaviest in the entire personnel. 

He spent the day quietly at his home in Brvoklyn, with 
his family, as he has not yet entirely recovered from a 
recent siege of illness which has compelled him to lighten 
his burdens for a while. Many letters and telegrams of 
congratulation and floral gifts served to make the day a 
memorable one. 

Mr. Hathaway was born on May 30, 1859, at New Bed- 
ford, Mass., where he received his education. At the age 
of 13 he finished school and 
started to work in_ his 
father’s store opposite the 
railroad station. One morn- 
ing while at work a man and 
woman stopped at the store 
and inquired for cherries. 
The youthful clerk had to 
admit there were none in 
stock but that he would en- 
deavor to get some and de 
liver them. His desire to 
serve them so impressed the 
couple that they wrote t 
the young man a letter of 





appreciation which was _ ac- 


WaLter T. HATHAWAY 


companied with a present of 
some soap. The donor happened to be Charles Colgate. 
The letter from Mr. Colgate is one of Mr. Hathaway's 
prize possessions and he was so elated at the time to re- 
ceive a letter from a business man of Mr. Colgate’s build 
and standing that he could not restrain the impluse to write 
to him. Correspondence followed and before long young 
Hathaway applied for a position which was given him. 
\ccordingly Mr. Hathaway entered the office of Colgate 
& Co. as an office boy at 55 John street, New York, October 
3, 1875, at a salary of $5 per week. 

Mr. Hathaway made his home in Brooklyn and com- 
muted by ferry to Manhattan His first duty was to 
call for the mail in the morning and to open the office. 
\t that time the firm comprised Samuel Colgate, father of 
the present senior member, Charles Colgate and Bowles 
Colgate. At that time the entire personnel of the firm 
did not exceed 25 or 30. Nearby at 6 Dutch street, the 
original home of Colgate & Co. was still standing and 
was utilized as a warehouse. In these long past days in- 
cidentally it also served as a dwelling for Samuel Colgate. 
In his early days Mr. Hathaway attended the Old Ply- 
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mouth Church in Brooklyn where he frequently heard the 
late Henry Ward Beecher, whom ke knew personally and 
with whom he discussed features of the sermons. By hard 
work he won his next step upward to that of salesman in 


the New York 
Later he 


where he five of these 
the the New 
England Territory for laundry soap sales and from there 


salesroom spent 


years. was given management of 
he continued his upward climb until the position as pur- 
chasing agent for the entire corporation was given him. 

Mr. Hathaway has taken an active interest in association 
In 1909 secretary to the Manutacturing 
Perfumers Association and in 1923, 1924 and 1925 he acted 


affairs. he was 


as chairman of the convention committee. 
Mr. Hathaway’s hobby is golf and much of his spare time 


has been spent in enjoying his favorite recreation. 


Emile Schlienger, senior Bertrand Freres, 


Grasse, France, completed his 20th trip to the United States 
on October 2, when he arrived on the Berengaria for his 


partner of 


annual visit to the trade in this country in company with 


P. R. Dreyer, American and Canadian representative for the 
firm. Shortly after his arrival Mr. and Mr. 
New England and had the 
novel experience of encountering in Boston a snow storm 
the week of October. 

On their Mr. 

Schlienger spent a few days 

the trade in New 

York City and then left with 

Mr. Dreyer for an extended 

trip through the states of 

Indiana, Missouri, Michi- 

gan, Ohio and New York 

which is expected to take 

about a month. 

Mr. 
that improvements have been 
made at the St. Joseph fac 
of Bertrand 
will facilitate extrac 
the ether 
He also had some interesting comments to make on 


Schlienger 
Dreyer made a trip through 


first 
return 


visiting 


Schlienger reports 


tory Freres 


which 


tion by petrol EMILE SCHLIENGER 


process. 


the jasmin crop. He found that the crop is short although 


prices have been reduced a little on account of the activities 


of Robert Bienaime, president of the Syndicate of French 


Perfumers, who carried on negotiations in Grasse on be 


half of the raw material houses. 
A cold wave which came in September coupled with rain 


and melting snow from the mountains back of Grasse had 


a damaging effect on the crop, which is about two weeks 


later than normal 
With 


heavy 


reference to oil of 
March 


vield, consequently prices 


that the 


April have resulted in a poor 


lavender he found out 


rains of ind 
are higher than last year. 


the United Mr 


an excellent opportunity to watch the development 


In his annual trips to States Schlienger 
has had 
of the perfumery and toilet preparations industries and he 
that the 


toiletries per capita is very bright, especially so since buyers 


believes outlook for increased consumption of 


are insisting more and more on quality in their raw 


materials. 

A source of gratification to Mr. Schlienger in the last year 
has been the enviable academic record established by his 
son Hubert at Ecole de Chimie, Lyon, France, from which 
he was graduated the youngest student in the school, being 





with highest academic honors. After 
military service Hubert plans to follow the footsteps of his 


only 20 years of age, 


father in Bertrand Freres by learning the business from the 
ground up and gaining experience in every department. 


Mr. and Mrs. Carl Weeks, of Des Moines, Iowa, sailed 
for 14, to spend 
Landing in Plymouth Mr. and Mrs. 


England on the Belgenland on October 
two months abroad. 
Weeks will go to Salisbury where they will see some work 
which is being completed for their new home; this has to 
do with some fine old panelling which is being reconstructed 
in Salisbury. Aside from England they will spend time in 
Paris and expect to return home by Christmas. Mr. Weeks 
is president of the Armand Co. 

Referring to the recent Des 
American Association 
A. Ph. A. prints this interesting item: 

“Mr. and Mrs. Carl Weeks were host and hostess at a 


<i, 


the 
the 


Moines convention of 


Pharmaceutical the Journal of 


banquet on August followed by an enjoyable program 
of music and other entertainment; a pleasing number of 
the latter was a rendition of ‘The Psychology of Snores.’ 
Among the speakers were Dr. Jacob Diner, President 
Charles W. Holton and the host, Carl Weeks. Members 
also were entertained during the week at the office where 
they were shown records of the Weeks’ family, rare pic- 
tures, a collection of mortars, a miniature drug store, etc. 
The home of Mr. Weeks, under construction, is an English 
castle which was recently brought over to be rebuilt.” 


Mr. and Mrs. Francois Amic, of Grasse, France, an- 
nounce the arrival of a daughter, Simone, 

Mr. Amic is the eldest son of Senator Jean Amic and 
is one of the controlling partners in Roure-Bertrand Fils, 
being now the active commercial manager with headquarters 
at the home establishment of the firm at Grasse. He was 
here a year ago and visited the offices of Roure-Bertrand 
Fils, Inc., of which George Silver is president and general 
manager. 

Mr. and Mrs. Harold C. Coppins, of Buffalo, N. Y., are 
receiving congratulations on the arrival of a daughter on 
September 27. Mr. Coppins is general superintendent of 
the Buffalo plant of the F. N. Burt Co., Ltd. 


The 


Corrective 


manufacturers of Demilo 
“Demilo Milk Milk” 
leased the quarters formerly occupied by Lever Brothers 
Co. at 138 Cadillac Square in the heart of Detroit. The 
consulting 
This will triple the amount of 


Det roit, 
the 


Co., of 
Cosmetics 


Demilo 


and have 


new quarters will be used as general offices, 


and research laboratories. 


space they have had in the past. 

James Gleghorn is president and general of 
the company, Bess M. Kubu, secretary and Martin Haus- 
mann, Mrs. Kubu, 
Cleveland for the 


manager of the beauty shop division, and will make Detroit 


manager 


treasurer. who, has been acting as 


distributor year, has been made sales 


her headquarters hereafter. 


Plans are being prepared for an advertising campaign on 
“NoVap,” a new non-evaporative mixture to keep automo- 
This product is being manu- 
Co., Cambridge, Mass. 
New York, will direct 


bile radiators from freezing. 
factured by the Lever Brothers 
Barton, Durstine & Osborn, 
the advertising of “NoVap.” 


Inc., 





on 
\O- 


ss. 
act 
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The host of friends of Doane Hage, manager of the New 
York office of the Arthur Colton Co., Detroit, Mich., will 
be interested to learn of his marriage to Miss Lillian Louis« 
Anderson at the home of the bride’s parents, Mr. and Mrs 
A. G. Anderson in Brooklyn, N. Y., on the evening of Oc- 
tober 12. The ceremony was performed by the Rev. 
Charles D. Trexler, of the Church of the Good Shepherd, 
Brooklyn, in the presence only of the members of the im- 
mediate family. 

Following an informal reception Mr. and Mrs. Hage left 
for a honeymoon trip which will include Philadelphia, Balti- 
more, Washington, Luray Caves, Hot Springs, and Natural 
Bridge, Va. They will return to New York by boat and 
will continue their trip to Montreal, Canada, Thousand Is- 
lands and Niagara Falls, reaching home about November 1. 

Edward P. Martin, purchasing agent for the Armour 
Soap Works, Inc., has retired. For the present his duties 
have been taken over by L. J. Phillips who is in the tallow 
and grease department of Armour & Co. 

Dr. Eugene Charabot of Charabot & Co., Grasse, France, 
arrived on the Paris October 14 and will remain here a 
few weeks, spending most 
of his time in New York 
as the guest of W. G. Un- 
gerer, president of Ungerer 
& Co., American representa- 
tives for Charabot & Co. 

Dr. Charabot has come 
mainly for a rest, and does 
not contemplate making any 
widespread visits in the 
trade. 


New York was recently 
invaded by J. E. Wolfe and 
J. H. Neumann of the Chi- 
cago tribe of Neumann- 
3uslee & Wolfe, Inc., and 
was jolted out of its usual lethargy by these breezy West 





Dr. EuGeENE CHARARBOT 


terners. According to their report, the business center of 
our industry is rapidly being transported to Chicago. 


The American Institute of Cosmetics and Perfumery, 
Inc., has begun its courses in practical cosmetics at its 
laboratories, 9 West 14th street, New York City 

The standard course consist of five lessons of two hours 
each and includes the preparation of perfumes, toilet waters, 
creams, powders, lotions, hair tonics and other cosmetics. 
The lessons are given the first week on Monday, Wednes- 
day and Friday between 7 and 9 P. M. and the second 
week on Tuesday and Thursday. The first two lessons are 
planned to cover the manufacture of perfumes and toilet 
waters but the remaining lessons, may, if preferred, be de- 
voted to specialized work. Advanced and specialized courses 
are also offered according to an announcement of Dr. Roddie 
Minor, president of the Institute. 


Wangler Budd Co., New York City, announces that a 
representative from the home office will cover the Phila- 
delphia territory weekly until a suitable representative 
can be obtained for the territory to succeed C. H. Campbell, 
who moved to Florida on account of illness in his family. 


American Can Co. has declared a quarterly dividend of 
1%% on the common stock, payable November 16 on 
stock of record October 31. 


Francois Morel, one of the partners of Lautier Fils, 
Grasse, France, arrived on the Paris September 23 and left 
soon afterwards in company with Camielle Bourguet, man- 
ager of the New York 
branch of the firm, for a trip 
which will include visits to 
the trade in Chicago, Cin- 
cinnati and other cities in the 
Middle West. Mr. Morel 
made the interesting an- 
nouncement just before leav- 
ing on his trip, that Lautier 
Fils have established a re- 
search laboratory at 21 Rue 
Fontaine, Paris, a location 
that is especially fortunate 
because of the nearness of 
the university laboratories 
which are available for con 
sultation. He also announced 
that the firm will soon offer certain synthetic specialties 
which it has developed. 





Francois Moret 


The Armand Co., Inc., Des Moines, lowa, publish on 
page 68 of this issue an announcement “Armand Trade 
Marks” for the purpose of emphasizing the outstanding 
features of the type of the “Littlke Hat Box” adopted by 
them as a container for face powder. The Armand Co. 
regard this type of box as one way of distinguishing 
their face powder, and by inference request the trade to be 
circumspect in unwitting approximation of the Armand 
features. 


Leroy J. Huttleston, who recently resigned his position 
with the Palmolive Co., of Milwaukee, has accepted a posi- 
tion as ‘perfumer for tlie 
Remmers-Graham Soap Co., 
of Cincinnati. 

Mr. Huttleston has had 
an interesting career since 
he finished his studies in 
1917. Just before this the 
United States declared war 
and Mr. Huttleston entered 
the Army, obtaining a com 
mission in the Forty-second 
Infantry. After the Armis 
tice he was mustered out 
and took the first promising 





job that appeared. This 
was with the New York 
branch of the Jewell Tea 
Co., from which position he went to the Klinker Mfg. Co., 
of Cleveland, Ohio, going in the summer of 1922 to the 
Palmolive Co., in the toilet specialties department. Mr. 
Huttleston will have many well-wishers for his continued 
success in his new affiliation. 


Leroy J. HutTTLeston 


Girard & Co., manufacturers of toilet preparations, have 
moved from Mount Vernon, N. Y., to Bridgeport, Conn. 
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A. E. Mullen, general manager of the American Per- 
fumers’ Laboratories, Inc., New York City, has returned 
from a trip through the Middle West and New England and 
reports that he found a decided feeling of optimism every- 
where, and throughout the west particularly. 

While in Chicago, Mr. Mullen made his headquarters with 
the western representatives of the American Perfumers’ 
Laboratories, Inc., W. M. Francke, at 127 North Dearborn 
street, Chicago, III. 


Anker Lyhne, president of the Bridgeport Metal Goods 
Manufacturing Co., Bridgeport, Conn., has returned from an 
extended pleasure trip through the far west which included 
places of interest in the states of Washington and California 
and also a trip through Yellowstone National Park. Im. 
mediately on Mr. Lyhne’s return A. H. Moore, sales manager 
of the company, left for a trip to the Middle West where 
in common with other men who have visited the trade in 
that territory he found conditions most auspicious for bigger 
and better business during the coming year. 

T. Millard Watson, who has been appointed advertising 
manager of the Passaic Metal Ware Co., Passaic, N. J., 
brings to his task a wide experience in publicity and sales 
promotion work obtained in the International Magazine Co., 
one of the largest magazine publishing companies in the 
United States, with which he was connected prior to assuming 
his present position October 1. In fact Mr. Watson has been 
engaged in sales promotion work ever since he finished his 
schooling at St. John’s College of Brooklyn and already he is 
enthusiastic about the possibilities for increasing the sales 
of decorated tin cans for many purposes, particularly in the 
toilet preparations field. 

Business troubles since our last report: 

Associated Pharmacists, Inc., manufacturing pharmaceu- 
tical, medicinal products and toilet articles, 453 19th street, 
Brooklyn. bankruptcy petition filed against September 16 by 
Joel S. Josselyn for $2,000. Judge Inch appointed Louis J. 
Castellano in bond of $10,000. 

Inc., perfumes, 4 West 16th street, 
Liabilities, 


Le Blume Import Co., 
New York, filed bankruptcy schedules October 6. 
$165,856; assets, $22,776, main items being stock, $10,000; 
accounts, $9,776. Principal creditors are Elpeco, Inc., $24,- 
916, secured: Federation Bank, $10,000: Benjamin B. Engel, 
$10,000; Max I. Weiler, $13,000; Paul Weisbart, $9,500; 
Arthur Schoenbrun, $8,900; Mutual Finance Co. of Balti- 
more, $8,400: Masco Finance Co., $6,000; Marvin & Co., 
$4,665, 

The first meeting of the Le Blume creditors will be held 
October 27, 10 A. M., at the office of Harold P. Coffin, 
referee in bankruptcy, 217 Broadway, New York. 

Improvements in data are planned for the 1925 Census 
of Manufactures, arrangements for which are rapidly near- 
ing completion in the Census Bureau at Washington. The 
manufacturers of the country will find that the bureau’s 
questionnaires for 1925 will call for more detail than did 
those of 1923, but it is claimed that 
for the benefit of everybody concerned. 

Of particular interest to our clientele it may be 
that the manufacturers of soap will be asked to show on 
the 1925 schedules more detail on perfumes and toilet pre- 
parations made by them. Under this class the bureau has 
listed two separate items: Creams, rouges, etc., and denti- 
frices. 


the changes will be 


noted 
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Morana Incorporated, importers and manufacturers of 
perfumers’ raw materials is now installed in its building 
at 61-63 Vandam street, New York. The new quarters, 
which are considerably larger and more conveniently ar- 
ranged than those formerly occupied, are enabling Morana 
to serve its trade with increased efficiency and dispatch. On 
the evening of September 14, Carl Schaetzer, the president 
of Morana, gave a dinner to mark the opening of the build- 
ing and as a testimonial to J. H. Becker, the second vice- 
president, who had planned and supervised the remodeling 
and equipping of the Morana Building. The dinner, which 
was entirely a “family affair,” so to speak, was attended 
by the following officers and directors: Carl Schaetzer, 
Warren E. Burns, W. H. Rowse, J. H. Becker, Theodore 
Walter Mueller, and the following sales repre- 
sentatives and department heads: H. F. Croen, H. C. 
Wright, F. W. Stechmann, Jr., F. D. Clarke, A. S. Downs, 
C. QO. Tanc, R. J. Marth, Dr. W. T. Haebler, R. Read, 
and F. R. Steele. 

After the tables had been cleared, Mr. Schaetzer, in a 
felicitous little speech, expressed the corporation’s apprecia- 
tion of the results of Mr. Becker’s work. He was followed 
by Theodore Haebler, who likewise paid his respects to the 


Haebler, 


guest of honor’s successful efforts. 

Mr. Becker responded by expressing his appreciation of 
the honor paid him and his conviction that, thanks to the 
increased facilities for rendering service offered by its new 
quarters, Morana was destined to enjoy an even greater 
degree of success than heretofore. 

There is a very excellent story going around the essential 
oil trade which deserves wiler interest, and we are therefore 
glad to pass it on to our readers. 

It seems that 
day, and saw Jones, who asked him the cause of his haste. 


3rown was hurrying along the street one 


“Tam going down to the auction mart to buy a _ horse,” 
Brown said. 
glad 


Whereupon Jones said: “I have a horse I will be 


to sell you for six hundred dollars.” 
“Where is he?” 

“In a stable up in the Bronx. Here is an order to the 
liveryman, who will deliver the horse to you.” 

Severa! months passed, and Jones saw Brown on the 
street and tried to avoid him. Brown ran over and asked: 
“Why the dodging?” 
were sore on account of the horse I sold you.” 

“Well,” said When | 


got there I found the horse was dead, but anyhow I made 


and Jones replied, “I was afraid you 


Brown, “that was a good joke. 


three hundred dollars.” 

“You did?” Jones asked, astonished. “How was that?” 

“You see, I sold ten chances on the horse for one hun- 
dred dollars apiece, and raffled him off.” 

“But didn't the people kick pretty hard?” 

“Oh no; you see the only one who knew the horse was 
dead, was 


hack !” 


the fellow who won, and I gave him his money 


We detest a fool and laugh at the credulous, and yet in 
the best of us there is a streak of foolishness, and the 
biggest and noblest of humans often have the credulity of 
a child regarding some things.—Silent Partner. 

The wealth of the United States at the end of 1922 was 
put by the Federal Census Bureau as $320,803,862,000, an 


increase of 72.2 per cent during ten years. 
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A. C. Lansing has been transferred from technical super- 
visor to chemist at the Peoria plant of the Commercial 
Solvents Corporation, after a year and a half in the former 
capacity. Mr. Lansing’s numerous friends will wish him 
continued success in his new position. 

The advertising account of the Listerated Gum Corpora- 
tion, New York, which was recently purchased by Wm. 
Wrigley, Jr. & Co., Chicago, is being directed by the 
Stewart-Davis Co., Chicago advertising agency. 


About 150,000 pounds of soap boiling over in a huge 
tank at the Palmolive Soap Co., 42-64 Fourth street, Mil- 
waukee, recently caused a loss of approximately $2,000. 
The mixture made a covering of about one foot all over 
the floor. 
necessary but they shoveled all of the soap back into the 
tank. 


Firemen called to the scene found no fire-fighting 


J. L. Matthieu, purchasing agent for Frederick Stearns 
& Co., Detroit, Mich., spent a short time in New York with 
Mrs. Matthieu Matthieu 
had been visiting in New Haven, and joined her husband 


recently visiting friends. Mrs. 














SECOND FROM LEFT: 
MATTHIEU, 


CARL SCHAETZER, THEN J. L, 


Mrs. MAtrHieu AND Mrs. SCHAETZER 


here before going home. Among those in the trade Mr. 
Matthieu spent some time with was Carl Schaetzer, presi 
dent of Morana, Inc., in whose “battleship” they. made a tour 
of Northern New Jersey as shown in the accompanying 
illustration. 

Former plant oi the United Chemical Organic Products 


Co., in Guttenberg, N. J., has been leased to the Niger Co., 
Inc., importers of materials for the manufacture of soap. 
The aggregate rental will be more than $300,000. The prop- 
erty comprises 72,000 square feet and fronts 250 feet on 
River road, adjoining the plant of the American Cotton Oil 
Co., which was recently sold to Lever Bros., soap manu- 


facturers. 


The budget for Columbia University for the next aca- 
demic year wil! total about $10,177,000, an amount exceeding 
the budgets of twelve of our forty-eight States. 

Physician (to rich patient)—‘“‘You’re all run down. I 
suggest that you lay off golf for a while and get a good 
rest at your office.”—Life. 


A new addition to the membership roster of the New 
York Merchants’ Exchange is the Cosin Co., Inc., Joseph 
J. Cosin, president, toilet articles, 133 West 21st street. 

James M. Bush, head of W. J. Bush & Co., Ltd., London, 
Kngland, arrived on the Homeric October 13 and will spend 
a month or so in this coun- 
try, making his headquarters 
with W. J. Bush & Co., Inc., 
370 Seventh avenue, New 
York City. 

Mr. Bush plans to visit 
the Canadian company in 
Montreal and the plant of 
the W. J. Bush Citrus Prod- 
ucts Co., Inc., at National 
City, Cal. He 
himself as being very well 


expresses 


pleased with the world out- 
look for 
associated companies, partic- 


business for the 





on ve ants i 
ularly with development in JaMEs M. Busi 
the United States. 

Liggett Co., operating 
305 drug stores as a subsidiary of the United Drug Co., are 


September ‘sales of the Louis K. 


reported as $3,561,000, compared with $2,986,000 in Sep- 
tember last year, an increase of 19.26 per cent. The month 
established a record. For the nine months to October sales 
were $31,040,662 against $27,832,386 in 1924, an increase of 


11.53 per cent. 


William Weimann, of Weimann Bros. Manufacturing 
Co., Derby, Conn., and Mrs. Weimann are receiving the 
congratulations of a host of friends on the recent arrival 


of William Weimann, Jr. 


I'rederick C. Wilckens, who began his business career in 
the toilet goods line ten years ago with Julius Schmid, Inc., 
New York City, has rejoined the 


manager of the toilet goods 


company and is now 


department, being in charge 
of manufacturing and sales 

Mr. Wilckens was born 
and educated in Brooklyn 
and after completing school 
Butterick 
Co. Subsequent to this he 


served with the 


joined Julius Schmid, Inc., 
opening a branch office for 
that company in San Fran- 
cisco in 1915. He remained 
there a year when his work 
attracted the attention of the 
New York office and he was 





invited back to cover the , 
eastern territory. In 1919 IREDERICK C. WILCKENS 

he resigned to go into business for himself as a manufac- 
turers’ agent handling toilet and rubber goods, and con- 
tinued in this work until 1922, when he joined a metropolitan 
manufacturer of rouge and powder compacts with whom he 
remained for a year. In 1923 he rejoined the organization 
of Julius Schmid, Inc., covering the middle west outside of 
Chicago. He continued in this position for about a year, 
when he returned to the New York field, in which he was 
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engaged until he rejoined Julius Schmid, Inc., on October 
1 of this year. 

Mr. Wilckens has been engaged in the sale of rouge and 
powder compacts almost since they were first made in the 
United States and has also had experience in the manufac- 
turing department. He is well known in the trade, where 
his characteristic optimism has won for him many friends 
who will be glad to learn of his appointment to his present 
position. Next to selling compacts, which is his hobby, Mr. 
Wilckens is fond of outdoor athletics such as tennis, swim- 
ming and motoring. 


Pierre Dhumez & Co., Vallauris, Alps Maritimes, France, 
who have appointed Compagnie Parento, Inc., Croton-on- 
Hudson, N. Y., as their sole agents for the United States 
and Canada, have issued an attractive brochure listing the 
floral absolutes, pomades and other floral products manu- 
factured by the company.’ A code word accompanies each 
product listed so as to facilitate making orders and space 
is provided for the insertion of the current price of each 
particular item. 

Pierre Dhumez & Co. are well known to the American 
trade and the announcement of the appointment of Com- 
pagnie Parento, Inc., as its American and Canadian agent 
were received with interest. 

Compagnie Parento, Inc., has been developing for several 
years past and with its new affiliation the organization feels 
that it will be in a better position than ever before to 
serve its growing circle of customers. 

W. F. Taylor has been appointed sales promotion man 
ager of the Mennen Co., Newark, N. J., toilet requisites. 
He was formerly with Thomas A. Edison, Inc., Orange, 
N. J. 

Mr. Taylor succeeds Arthur Rapetti who resigned re- 
cently as sales promotion manager of the company. 


Paul Westphal, manufacturers of Paul Westphal’s Aux 
iliator and other toilet requisites, at 306 West 36th street, 
New York City, since 1881, have moved to 48th street and 
Broadway. This company although established in 1881, 
has more than trebled its business since October, 1923, 
when David J. Griffin has had charge of the sales and dis 
tribution. 

The new quarters will have the latest and most modern 
equipment, and will enable the firm to produce five times 
its present output. It is the intention to further invade 
foreign fields and add several new numbers to the present 
line. 


Mrs. Lucille Werner Magnus, formerly toilet goods 
buyer for Oppenheim, Collins & Co., has been appointed to 
the similar position for Russeks’ Fifth Avenue Store, New 
York City. The department has been enlarged and im 
proved, with an increase in business. 

Thomas V. Wooten, for fourteen years director of the 
Rexall Clubs department of the United Drug Co., of Bos- 
ton, has become general manager of the sundries’ depart- 
ment of Brewer & Co., Inc., wholesale druggists, of Boston, 
with branches in Portland, Worcester and Fall River. 
Mr. Wooten has many friends in the trade, having been 
one of the organizers of the National Association of Re- 
tail Druggists and having been for more than a decade 
secretary of the organization. 
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D. Batzouroff, of the firm of Joseph Batzouroff & Sons, 
Sofia, Bulgaria, arrived in New York on the Parts October 
14, and is making his headquarters with his American 
agents, George Lueders & Co. Mr. Batzouroff will remain 
here a month or so and is visiting the trade with E. V. 
Killeen, of the Lueders firm. 

F. W. Heine, senior partner of Compagnie Duval, New 
York, has just returned from a trip to Europe, during which 
he acquired the agency of the Dragoco Chemische Fabrik 
of Holzminden, Germany, 

This concern makes a line of aromatic chemicals, which 
are manufactured under the supervision of Dr. Enno Takens, 
who is a certified expert on them as well as on ethereal 
oils to the Supreme Court and County Court at Leipzig. 
3efore Dr. Takens became connected with the just men- 
tioned concern he had been chief chemist in one of the 
largest and most successful essential oil houses in Germany. 

While in Europe Mr. Heine visited Schmoller & Bom- 
pard at Grasse, France, who are manufacturers of natural 
flower products and are represented in America by Com- 
pagnie Duval. 

One of our California friends sends us the bob fashion 
sketch in the Los Angeles Herald which is reproduced here- 
with. Frank J. Rosenberg, tonsorial artist and promoter of 
originality in the beautifying of the fair sex in addition to 
the regulation resources of toiletries, introduces his models 
of the very latest in bobs by their descriptive names: Miss 





New Designs 1n Bors; Los ANGELES Ec iipses Paris 


Baldback, Miss Egyptian, Miss Stanley Helmet and Miss 
Terrace Shingle. Mrs. can be substituted for Miss by those 
who may like to follow these new and startling styles. Al 
ready in Los Angeles Miss Baldback is leading, with Miss 
Stanley Helmet second. The report has spread even in the 
Occident that the Paris actress who originated the fashion 
of concealing the ears was an otherwise beautiful woman 
who had a shockingly deformed ear and plastered her hair 
to conceal it, covering both to avert public suspicion of 
her object. 

Beecham’s Laboratory, at Oscawana-on-the-Hudson, N. Y., 
is making elaborate alterations in the building it now oc- 
cupies. Three entire floors giving 7,000 square feet of 
additional space are being made ready and new equipment 
for the manufacture of toilet requisites is being installed. 
The improvements are expected to be completed in time 
for a Thanksgiving Day dinner and dance for the employees 
in the remodeled structure. 


Darwin D. Martin has sold his interest and resigned’ 
as secretary of the Larkin Co., Buffalo, N. Y. J. Crate 
Larkin has been elected to succeed him. Mr. Martin’s 
stock was bought by the company. 
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Elia K. Stoyanoff of Stoyanoff, Gerli & Co., New York 
City, returned on the Orbita, September 30, from a two 
morths’ business trip to the Valley of Roses in Bulgaria 
He spent considerable time at the Sofia office of his com- 
pany and also opened an office in Kazanlik, 

The Bank of Rose has selected his company as the 
exclusive American agents for the Bank of Rose brand 
of otto of rose, and he announces that his own firm will 
offer for the first time in this market Bulgarian rose con- 
crete, and rose absolute made under their own supervision 
from Damask roses. 

They will also import from Bulgaria clary sage oil the 
cultivation of which has recently been commenced through 
their initiative. 

With reference to the rose crop he confirmed reports 
that the crop is short. He also stated that many rose 
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H. F. McDermott, salesman for Ungerer & Co.’s Can- 
adian branch at 54 Wellington street, East, Toronto, has 
returned from a successful trip to Montreal and reports 
business conditions there as satisfactory. Since Ungerer 
& Co.’s Toronto branch was established under the man 
agement of R. S. McIndoe it has enjoyed a steadily in- 
creasing volume of business which we are advised has 
reached gratifying proportions. Ample stocks are carried 
by Ungerer in Toronto for the convenience of the com- 
pany’s Canadian customers, 


being direct from 


make this advan 


imported 
abroad whenever tariff considerations 


tageous. 


George A. Beling, first vice-president of the Orbis Prod 
ucts Trading Co., of New York, has again demonstrated 


his prowess at golf. On September 20 he scored the 17th 

































DipLomMA Awarpep To G. A. 


growers who turned their attention to tobacco during r¢« 

cent years have replanted their fields with roses, and rose 

fields should be 

afford larger supplies, thus making lower prices probable. 
 * 


sufficiently advanced in another year to 


The Cellophane-covered powder box shown in the Cello- 
phane advertisement in the last issue of THe AMERICAN 
PERFUMER & EssENTIAL Or ReviEW is made by W. C. 
Ritchie & Co., Chicago, and patents upon it are now pend- 
ing. 


Charles connected with the Winoia 
Manufacturing Co., Pittsburgh, Pa., has recently taken a 
position as chemist with the 


of New York City. 


Roberts, formerly 


Belgian Trading Co., Inc., 


George W. Fortmeyer’s 70th anniversary of association 
with the National Lead Co., latterly as manager of the 
Atlantic branch, was celebrated October 8. Mr. Fortmeyer, 
who is well along in his 88th year, is one of the veteran 
members of the New York Drug & Chemical Club. 





G, A. Beling 
is a duly qualified member of the Burke Bole in 
@ne Club, an organization composed of golfers 
fulho, on at least one occasion, habe reached the peak 


of golf perfection and made a hole in one. Some 


*Thte Certificate is non-negotiable 


BELING FoR His PRowWEss AT GOLF 
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call a hole in one luck---but it might be ability. 


BELING 


GEORGE A. 


R. Dunn and G. Hoffman. fellow 
- | members of the club. 
er Golf is not one of Mr. Beling’s 
| weak points, even in comparison 
with his well-known 
ability 
In due recognition of Mr. Be- 


business 


ling’s achievement in accomplishing the very unusual result 
of holing in one stroke, he has been awarded the official 
diploma of the Burke Hole in One Club, founded by W 
C. Sherwood. The humorous diploma is shown in the 
accompanying illustration. 


Hugo Mock, of Mock & Blum, New York City, accom- 
panied by Mrs. Mock returned recently on the Columbus 
from an extended trip abroad which included visits to the 
principal places of interest in Switzerland, Italy, Austria, 
While in Paris, Mr. Mock visited 
the plants of Coty at Suresnes and of L. T. 
outskirts of Paris. 


Germany and France. 


Piver on the 


C. R. Meltor, president of Pierre Lemoine, Inc., New 
York City, who is abroad, writes from Dresden, his home 
town, which he has not previously visited in more than 
fifteen years, that “conditions in Germany are not the very 
best, on account of the money shortage.” He says, how- 


ever, that considerable improvement is observed. 
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V. Vivaudou, Inc., New York, at a meeting of the board 
of directors held on October 1, elected E. H. Koehler a 
director and vice-president, according to an announcement 
made by Thomas J. McHugh, 
Robert E. Lee, assistant treasurer, was made treasurer. 


president. 


A. C. Drury, of A. C. Drury & Co., Chicago, Ill, was 
to New York City he called 
friends in the trade in the metropolitan territory. 


a recent visitor where on 


Donald M. Clark, president of the Chicago Perfumery, 


Association and of the 
Hygienic Co., recent 
Mr. Clark reported that plans are 


already under way for the annual Christmas dinner of the 


Soap and Extract vice-president 


Franco-American Chicago, was a 


visitor to our sanctum 


association which promises to be unusually interesting not 


only from the standpoint of entertainment but also from 


that of attendance. 
Binder & Ketels, Hamburg, 
October 1 
will 


Max Detley Ketals, of Ea. 
Germany, arrived on the Reliance, 
the United 
(American factories 


for a month’s 


stay in States which be spent in visiting 


soap 
Mabee & 
the 


series of advertisements of Magnus, Rey- 
New York City, 


decisive battles of the 
that 


The 


nard, around sixteen 


ot 


Inc., written 


world proved to be so much in- 


terest they have been reprinted and are available to 


anyone who wishes a set 


Users of industrial alcohol in the Pittsburgh district have 


been given an object lesson of what law enforcement 


far as it relates to alcohol under the new 


means So 
the 


really 


regime by action of Prohibition Administrator Fred 


of his agents because they 
Day 
put 


discharging thirty 


full 


knows that 


C. Baird in 
did 


Everybody 


through Labor week-end. 


should 


catch 


not work time 


the men have in even 


extra efforts on La Day t scofflaws 


565 describes 
New York 
printed from photo-mechanical plates, 


seal. It is the of 
Another is a 


No. 


a $20 


circular 


The 
three new 


Department it 


One of 


Treasury 


counterfeits them is 


Federal Reserve note, 


with a poorly executed work an 


amateur in process work $20 St. Louis 


executed from 
The third is a 


that “‘it 


note 


Reserve apparently 


$20 


Federal ( rudely 


zine étched plates on genuine paper. 


rold not 


certificate, so crudely executed should 


even careless handlers of money.” 


dc ceive 


moved to new and larger quarters at 
York City, 15 order to 
to advantage. Many 
in the 


Drug Co., 
New 


growing 


Romer 
477 
handle better 
floral tributes the 
forward step in the company’s growth were received and 


Broadway, October in 


its business 
from friends trade signalizing 
when the officers reached their desks brief speeches were 
demanded by the employes and friends of the company who 


called to offer congratulations. 


The drug magazine Spatula, Boston, Mass., owned and 
published by Irving P. Fox, has been sold to Romaine Pier- 
son, managing editor and publisher of the Practical Druggist, 
New York. in October the two publications 
have been consolidated. 


Jeginning 
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Prof. Curt. P. Wimmer’s course on the composition, the 
uses and the manufacture of perfumes, toilet preparations 
and cosmetics at the College of Pharmacy, Columbia Uni- 
versity, 68th street, near Broadway, New York City, was 
resumed on the evening of October 6, when Prof. Wimmer 
was greeted by a class of about thirty-five serious minded 
work 
are held Tuesday evenings and anyone interested in tak- 
ing the should communicate Prof. 
or the registrar of the college. 


young men and women. Lectures and laboratory 


course with Wimmer 


The members of the firm of Buerger Bros. Supply Co., 
Col., 
returned during the 


of manufacturers of barber supplies, who 


of three 
months’ trip abroad, are shown in the accompanying photo- 
The gentleman on the left is Otto Buerger and the 
one on the right is Hugo Buerger, president of the com- 


Denver, 


week September 21 from a 


graph. 


pany, while the gentleman in the center is Julius Buerger. 
While abroad the three visited London, Paris, Berlin and 


Leipzig, spending three days of their stay in the latter city 


Orto Buercer, Juttus Buercer, HuGco BUERGER 


visited 


Heine & Co. 
they saw the 


in a visit to the plant of They also 
rose and jasmin fields in 
the United 
days to calling on the trade in the metro- 


The 


houses in 


Groba-Riesa, where 
After 


few 


blossom. their arrival in States they 


devoted a 
Denver. 


politan section before leaving October 3 for 


company is one of the largest barber supply 
Colorado and manufactures a complete line of toilet waters, 


creams, etc 


New York, of Miner- 
alava, has placed its advertising account with Jamieson & 


Co., New 


Scott’s Preparations, Inc., maker 


York advertising agency. 


“With the chain stores buying direct from manufacturers 
and many manufacturers selling direct to all retailers, how 
soon will it be until the jobber goes out of business? 
the to 


Twenty years ago a similar question was discussed 


A subscriber in wholesale business wrote ask us 
that. 
wherever three or more business men came together: “How 
long will it be before the mail-order houses drive the small- 
to the 
The small-town stores are still doing business at the old 
The wholesalers will be operating long after they 
have forgotten about their worries of today. Old Father 
Economics that The serviceable is the 


dispensable; the indispensable survives.—Nation’s Business. 


town store wall ?” 


stand. 
in- 


works way. 





ne 
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CHICAGO 


Cuicaco, October 16.—The Salvation Army drive to 
finance its annual work, an annual affair, is in progress. The 
quota for the chemical and drug trades is $3,500 and Walter 
L. Filmer, secretary of the Chicago Perfumery, Soap and 
extract Association, is chairman of the committee for these 
trades. Mr. Filmer states that the response to his letter 
appeal has been liberal and these trades will “go over the 
top” set for the quota in tine shape before the drive closes. 


The Chicago Pertumery, Soap and Extract Association 
held its second monthly luncheon of the season 1925-26 at 
the Elks’ Club on Wednesday, October 7, the turnout being 
fair. The feature of the event was an illustrated talkalogue 
by L. V. James, sales engineer of the National Lamp 
Works, a subsidiary of the General Electric Co., midland 
division, entitled “Lights and Shadows.” The affair was 
highly enjoyed and those not in attendance missed a real 
treat. 


\n echo from the highly appreciated address of Judge 
John H. Lyle, the high-bond jurist who has won national 
repute in “soaking” gunmen and habitual criminals with 
$100,000 bail bends, in an admitted effort to keep them in 
jail, came when the Illinois Supreme Court held the high- 
bond Lylesque idea as unconstitutional and void. The re- 
viewing court held that the sole and only purpose of a 
bail bond was to insure the appearance of the defendant 
in court at the time set for the trial, not to keep him 
off the streets. A defendant charged with murder where 
the presumption of guilt is great was the only defendant 
that was not entitled under our Constitution to release pend- 
ing trial under a reasonable bail bond. The judge made a 
great hit with the C. P., S. & E. A. boys, and they still 
feel that his heart is sound to the core on the matter at 
issue even though his legal head is set a “leetle” crosswise. 


B. C. Hartz, president of the Hartz & Bahnsen Co., 
wholesale druggists at Rock Island, Ill., was a Chicago 
visitor recently, transacting business with Geo, Lueders & 
Co. and other local houses. Mr. Bartold says that the 
Chicago trade are always glad to have Mr. Hartz among 
them. 





Chicago chemical, extract and essential oil houses state 
that current business is highly satisfactory, the reports in- 
dicating an increase in sales volume for September rang- 
ing from 25 to 100 per cent over September of last year. 
October to date is going equally strong. 

Considerable regret and dissatisfaction has been voiced in 
the Chicago toilet goods manufacturing trade over the report 
from Washington that the United States Chamber of Com- 
merce is to take another referendum vote on the question 
of its endorsing legislation to make standardized resale prices 
of identified trade-marked merchandise price-protectively 
lawful, as that body had gone on record in favor of such 
protected resale prices “under proper restrictions’ in 1916 
and had done nothing since to help the more active sponsors 
of price-maintenance in their work of winning Congress 
over to the scheme. If it were not for the fact that Robert 
R. Ellis, wholesale druggist and manufacturer of Memphis, 
was at the head of a committee of the United States Cham- 
ber’s creating, commissioned to frame what the restrictions 
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mentioned in the last referendum proposal should be, these 


disheartened critics would regard the present move as a 


gesture or evidence that the Chamber leaders were more 
interested in not putting over price-maintenance than in 
utting it Ove 


In 1919, McBrady Brothers, well known to the cosmetic 
end perfume trade, established the McBrady Brothers Sales 
Corporation with offices at 8 South Dearborn street, Chi- 
cago, where they remained until 1923. The firm represented 
leading eastern manufacturers in the midwest territory and 
with success coming to them from their efforts, they 
branched into the manufacture of conveying equipment for 
the toilet goods trade and in 1924 moved to larger quarters 
at 131 North Francisco street, giving up the representation 
of the manufacturers and devoting their entire time to the 
manufacture of conveying machinery. 

rhe firm was reorganized this year under the name of 
McBrady Brothers, Inc., with J. K. McBrady as president, 
R. H. McBrady vice-president and E. J. McBrady secretary- 
treasurer. Larger quarters were secured at 2855 to 2859 
West Lake street where they have ten thousand square feet 
of factory space for the production of their latest equip- 
ment for the cosmetic and toilet goods trade. Among the 
recent installations in the trade have been the Comfort Mfg. 
Co., the Lady Esther Co., Foley & Co., Deshell Labora- 
tories and the Van Ness Laboratories. 

At the present time the factory is busy building equip- 
ment for the new Marinello plant at 72 Fifth avenue, New 
York City, and which when completed will be one of the 
most up-to-date jobs in the industry. With increased facil- 
ities in the new quarters of the company in West Lake 
street, McBrady Brothers are branching out and are de- 
signing, manufacturing and equipping complete production 
units for some of the largest firms in the industry. 

The Willson Spielmann Labe! Co., of Chicago, who 
manufacture the line known as “Perfect-O-Cut” embossed 
seals, and box tops, announce that they have increased their 
output so as to make possible national distribution of their 
products. 

In directing this corporation during the last two years, 
Mr. Spielmann, who is president and treasurer, has confined 
the efforts of his organization to Chicago and vicinity, but 
due to increased demand it has been necessary to establish 
representatives in most of the larger cities of the United 
States. 

B. F. Zimmer, cf the Fritzsche Brothers’ Chicago branch, 
received news trom his brother, Michael Zimmer, manager 
of the Chicago branch, who is in Europe, to the effect that 
the travelers are flying high there—yessir, high over the 
english Channel in an airplane trip from London to Paris. 
Funny, isn’t this, for it is confidentially stated that Michael 
never rides on the water, yet he has no fear of the air! 
In his party are Mrs. B. F. Zimmer, and two of the 
younger Zimmers, Misses Marian and Virginia, and the 
Rev. Father Bernard, the latter a temporary resident of 
Rome. The Zimmer party sailed on October 7 from South- 
ampton for Egypt en route to the Holy Lands. 

The Chicago contingent are back from the National 
Wholesale Druggists Association convention at Detroit. 
They report a highly successful meeting and the promul- 
gation of a broader than usual plan of educational and 
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administrative activities for the coming year. James W. 


Morrisson of Chicago served on the committee on nomina- 


tions which named W. E. Greiner, of Dallas, as president. 


Mr. Greiner served last year as the efficient chairman of 


the association's Committee on Local Associations. L. J. 
Bertoli, as chairman of the Committee on Salesmen and 
Sales Methods, made a report that was regarded as excep- 


tionally valuable. 

Ralph E. Campbell, for some years past the popular man- 
ager of a Wright & Lawrence toiletry and pharmacy at 
2 East Chicago avenue, one of a chain of four, three of 
which are in the loop district, has resigned and joined the 
sales staff of the house of Sharp & Dohme, being assigned 
to a far south side and southern suburban territory. 

Harry K. Utica, N. Y., of Sharp & 
New York State sales organization, has been pro- 
moted to the assistant managership of the Chicago branch 
of Sharp & Dohme, with the veteran Charles E. Matthews, 
Europe with Mrs. Matthews, chief. Mr. 
Mundorf has been in town a few weeks and appears to likr 

He and Mrs. Mun- 
the 


Mundorf, of the 


Dohme 


now in as his 


his new business environment real well. 


dorf have established their home on north side, near 


Sheridan Read. 


Harry H. Adams, well known as a salesman in the Chi 
cago drug, chemical and allied lines, was married October 1 


to Miss Frances A. Cannon, of Evanston. 


Davis & Co.’s 


Chicago, is 


Parke, 125-132 North 
Frankiin under way. It is to be 
a steel structure ten stories high reinforced with concrete. 
A. substantial brick north is 
seen to be but a shell in comparison, as the “in’ards” of its 


new building at 


street, well 


looking building next door 
construction is exposed to permit of the rearing of the frame 
and walls of the new structure. The new building will be 
the best yet in its particular district. 


The 


play experts, window trimmers, advertising managers, shop 


Edgewater Beach Hotel was alive with window dis- 
keepers, and an elaborate exhibit of window display material 
and equipment was housed in one of the large banquet halls, 
the 
convention of the Window Dispiay Advertisers’ 


second week in October, the occasion being the annual 


\ssociation 
of America. 


The Chicago Drug fund in 


recognition of, the labors during many years for the club 
by the late John M. Schwalbe, one of its founders and most 


Club is raising a memorial 


active officers and committee chairmen, to be presented to 
Contributions of from $1.00 up are being re- 
Mr. Schwalbe was for more than thirty 


his widow. 
ceived. years in 


the service of John Blocki & Son. 


The Liquid Carbonic Co., Chicago manufacturers of soda 
fountains, called in for redemption October 1, $900,700 8 
per cent gold notes due October 1, 1930. This looks like 
prosperity in the fountain and flavoring industries. 

The Stanley H. Knight Soda Fountain Co., Chicago, give 
Peter Van Schaack & Sons, local wholesale druggists, fifth 
place among the wholesale distributors of their product. 
The Stanley Knight concern has distributors in nearly all 
jobbing centers throughout the country. 
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A. M. (Bill) Goehring, erstwhile Chicago salesman and 
popular in the drug and allied trades, is now a boomer real 
estate salesman in Florida, with headquarters in Miami. 


A party of Ohioans numbering 4,000 came to Chicago 
October 10, to root for the Ohio State football team, in a 
game with Chicago. Among them was J. Francis Martin, 
of Columbus, a leader in the drug, chemical and toilet goods 
trades of his city and state. 


The Horine & Bowey Co., manufacturers of crushed fruit 
and flavoring extracts, have sponsored one of the teams in 
the Chicago Drug Bowling League this season. 


The Chicago Veteran Druggists’ Association entertained 
the Milwaukee Veteran Drug Club members at luncheon at 
the Elks Club, on Wednesday, October 14. 


G. D. 


Laboratories’ 


Searle & Co. have taken possession of the Abbott 
building in the Ravenswood district of Chi- 
understood they paid $300,000, and 
in the same district which they have 
shade manufacturing concern at a 
reported consideration of $75,000. 


cago, for which it is 
have sold the building 
vacated to a window 


The next meeting and dinner of the Chicago Drug Club 
will be held at the Elks Club, October 26, at 6:30. It will 
be the first presided over by the new president, Leo Mrazek. 





The first session of the bowlers of the Chicago Perfumery, 
Soap and Extract Association was held at the Elks Club 
Wednesday, October 7. All scores of the players are to 
be kept from this first meeting up to the Christmas tourna- 
ment period, in order that handicaps may be given con- 
testants in the tournament that will be accepted as fair to 
all. 


an unusually attractive tournament is in prospect. 


The current bowling season has started out well and 


SHIPPING ECONOMIES: HOW CAN COSTS 
BE REDUCED 


(From T. F. La Savage, General Manager T. F. La Savage Co., 
Toilet Specialties, Du Bois, Pa.) 
By reducing the thickness of material of which the con 


tainers are constructed, 

By using lighter material and reinforcing the container. 

By continuing the use of the same type of container, but 
making changes in its construction. 

By changing the design or type of interior packing. 

By changing the type of container. 

By reducing the amount of space required for the storage 
of empty containers. 


By reducing assembling costs. 

By using containers which can easily be opened. 

By using containers which can easily be reused. 

By lightening the weight of the container so as to reduce 


transportation charges. 
By reducing the size of the container so as to increase car 
loading and decrease export transportation charges. 
By erasing old markings, 
By reducing damages. 
By reducing pilferage. 





Joke for Salesmen Only 


Two traveling salesmen are lunching togther. 


sill: “How come that you're eating so little today, 
George? Last time we ate together you had roast chicken 
and all the trimmings. On a diet?” 

George: “Nope—on commission.”—Square Deal. 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


STAFFORD ALLEN & Sons, Ltp., London, England, UNGERER 
& Co., 124 West 19th street, New York, American representa- 
tives, have issued a special circular as of September 29 
recording a number of changes in the market for essential 
oils since the publication of their last list of special offers. 
Comments are made regarding the more important oils 
that are quoted. 

MANAGEMENT MeEtHops. The balance sheet has been 
made to almost talk by a new method of analysis developed 
by a group of financial credit men. The Policyholders’ 
Service Bureau of the Metropolitan Life Insurance Co., New 
York City, has just published a description of the plan in 
its Management Method leaflet No. 4—“‘A New Method of 
Balance Sheet Analysis.” Any interested executive can 
obtain a copy of the leaflet, without obligation, by writing 
direct to the Metropolitan. 

FritzSCHE BroTHers, INc., 82-84 Beekman street, New 
York City, have issued their wholesale price list for October 
of essential oils, synthetic flower oils, fruit flavors, colors 
and other materials suitable for use by perfumers, soap- 
Special attention is 
called to Oil Peppermint Imitation, a trial of which is 
recommended by the firm. The list, as usual, is complete 


makers and extract manufacturers. 


and comprehensive. Copies may be obtained on applica- 
tion. 


Rossvitlte Atconot Tarks, Booklet No. 11, September, 
1925, issued by the Rossville Co., Lawrenceburg, Indiana, 
contains interesting and instructive information concerning 
industrial alcohol with particular reference to the sale and 
handling of the product both before and in the use of it in 
manufacturing operations. 


NEUMANN-BusLeE & Wotre, INnc., 321 North Sheldon 
street, Chicago, have issued their October wholesale price 
list of essential oils, aromatic chemicals and other raw mate- 
rials suitable for the use of perfumers, soap manufacturers 
and allied groups in the trade. Certified colors and flavor- 
ing specialties also are included in the catalogue. 


Kart Kierer MACHINE Co., Cincinnati, Ohio.—Kiefer 
Visco filling machines are fully described and illustrated in 
an attractive catalogue which has just been issued by the 
company. The machines are offered in both the piston 
and rotary types and special advantages, which are fully 
outlined in the catalogue, are claimed for the device. In- 
cidentally the machines are built for filling semi-liquid and 
viscous products of a fairly wide range. A list of users 
of piston type visco filling machines and rotary gear type 
visco filling machines is given, as well as 24 letters from 
satisfied users telling of their experience with the machines. 

CLARENCE MorGan & Co., 355 West Ontario street, Chi- 
cago, have issued their monthly price list for September 
of chemicals, essential] oils and other raw materials for 
perfumers and the toiletry makers. 


SumaA-Doré Propucts, Inc., 215 West 20th street, New 
York City has issued an attractive 187-page booklet describ- 
ing its line of toilet preparations. The booklet is illustrated 
with clever thumb-nail sketches and in addition to describ- 
ing preparations gives instructions for their use. 

KunNeE-Lippy Co., 54 Front street, New York City, send 
us a booklet of twelve pages bound in heavy paper containing 
selected formulas for toilet preparations. The formulas are 
based in part on those given in standard works and there 
are also a number of original ones. All have been tested 
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by the company on the basis of the petrolatum and cosmetic 
mineral oils offered by it. There are about 45 formulas 
covering hair preparations, lip salves and rouge sticks, 
manicure preparations, cold creams, skin preparations, and 
theatrical requisites. Any one interested may obtain a book- 
let by writing to the company. 

“THe Retort,” a clever little four-page house organ 
issued by Irvin Zeluff, consulting chemist and perfumer, 
30 Park Place, New York City, has made its appearance. 
In addition to much interesting miscellany the service Mr. 
Zeluff is prepared to render in manufacturing private brand 
toilet preparations, in creating formulas and in a consulting 
capacity. 


BOOK REVIEW 


OFFICIAL AND TENTATIVE METHODS OF ANALYSIS OF THE 
ASSOCIATION OF OFFICIAL AGRICULTURAL CHEMISTS. 
Compiled by the Committee on Editing Methods of 
Analysis, R, E. Doolittle, Chairman. 2nd edition, re- 
vised to July 1, 1924. xvi+535 pages. Published by 
the Association of Official Agricultural Chemists, 
Washington, D. C., 1925. Price, $5. 

These methods are the result of nearly forty years of 
constant systematic codperative study and trial, on the part 
of hundreds of official chemists throughout North Amer- 
ica. Many commercial and factory chemists have also 
collaborated and the work as a whole is a monumental 
“labor of love,” as there has been no pay received from the 
Association of Official Agricultural Chemists (A.O.A.C.) 
by any collaborator and the work was done (and done well) 
in addition to the regular duties of the chemists, official 
and otherwise. 

While not perfect or complete as yet, it is the best 
work of its kind ever attempted and is recognized as the 
authoritative book on agricultural, food, drug and_ tan- 
ning analysis, the world over. Of course for drugs it is 
good only as far as it goes, not pretending to supersede the 
United States Pharmacopceia or other’ manuals of drug- 
testing. 

Twenty-five illustrations of special pieces of apparatus, 
many of them devised by members of the A.O.A.C., are in- 
cluded and repetition of directions for testing is avoided 
by a definite system of cross references. Thirty-two sub- 
divisions including fertilizers, soils, insecticides, plants, tan- 
ning materials, leathers, waters, cattle feeds, beverages 
(including those now prohibited), flavoring extracts, pre- 
servatives, colors and all the principal classes of human 
foods and many drugs make up the 510 pages of medium 


Cc 


size type, followed by a very complete index of 25 more 


pages. 

Nearly 100 pages are devoted to reference tables of all 
kinds, such as are used in computing chemical analytical 
results and several of these tables have been studied out 
and compiled by members of the association. Following 
each subdivision is a selected bibliography relating to that 
particular class of foods, etc. Typographical errors are 
practically non-existent, showing how carefully the proof- 
reading has been done. The methods are designated as 
“official” or “tentative,” according to whether the associ- 
ation has taken a final vote of official adoption. The one 
weak point is that unless a “referee” has been appointed 
to study a given method, that method may stay as “of- 
ficial” year after year, while a new and more accurate 
method has appeared. Such is the case as concerns “total 
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The drying for 18 hours over oil 
that 
The rapid dis- 


ether extract” in 


spices 


} 


still directed, although it is “well-known 


lost 


of vitriol is 
volatile oils 
tilling off of 


are absorbed and thus, 


the extracting ether is more accurate than 


evaporation by long standing and requires but a short ex 


posure to the oil of vitriol drying. 


But what are a few faults in a book of such general ex 


It is intended to be used by experienced analysts 


the 


cellence ? 
interdicted, as long as 


ethod 


and personal judgment is not 


essential basic principles of a 1 have been carried 


out. 


Every general analyst in the world should 


possess a 
copy of this book, in fact one can say every analyst, as it 
is a book worthy of a place in the library of any analytical 
chemist, or any other kind of chemist. 

ms 


Penn. ; 


BRooKs, 
State Chemist, N. J. 


ing and analytical food chemist, N. Y.) 


(Formerly and Consult 


NEW INCORPORATIONS 


Note.—Addresses 
Otherwrs 


are given, so far as available, of the 
letters or other first class mail 


trust companies, en- 


incorporators. 


may be sent in care of attorneys or 


dorsed with requests to “PLEASE Forwarp.” 

Scott-Moore Co., Manhattan New York City, 
make cosmetics, perfumes, extracts, etc., $100,000; F. M. 
Sheffield, E. Frooks, (Attorney, L. Schulden- 


frei, 233 Broadway.) 


Borough, 
P. Krieger. 
York 


Con- 
New 


New 
Kaplan, L. Cunneo, T. 
Madison 


Luban Laboratories, Manhattan Borough, 
City, perfume, $15,000; D. C. 
nell. (Attorney, H. Goldman, 342 avenue, 
York.) 

Clinton Novelty Co., Manhattan Borough, New 
City, cosmetics, $10,000; J. Urich, S. M. Glass. 


torneys, Rosenberg & Rosenberg, 302 Broadway.) 


York 
and ( At- 
Perfume Service Corp., Jersey City, N. J., toilet articles, 
$125,000; Jay C. Fonda, Hugh L. Mer- 
ritt, Atlantic Highlands. David H. Stemer, 
Jersey City.) 
Sales 


Eleanor E. 
( Attorney, 


Fonda, 


Co.. 


Jersey City, toilet articles, $12,000; 
Jay C. Fonda, Eleanor E. Fonda, Hugh L. Merritt, Atlantic 


Denton 


Highlands. (Attorney, David H. Stemer, Jersey City.) 

Blytheville Specialty Co., 
paste, insecticides, etc., $30,000; V. 
M. W. Barham, 
mond Cooper, treasurer. 


Blytheville, Ark.; soap, tooth 
R. Fox, president; L. 
Ray- 


Ross, vice-president; G. secretary ; 


3ecwhe 6135 North La Salle street, 
Chicago, $25,000; manufacture and sell patent toilet prepa- 
etc. In- 
Hancock and L, J. 


Neltnor, 123 West 


Laboratories, Inc., 


rations, hair restorers and scalp preparations, 
corporators, Minerva B. Jewell, L. E. 
Wheatly. Shelley B. 
Madison street.) 

Zefume, Inc., 2434 South Western avenue, Chicago, $10,- 
000; manufacturing and deal in incense, preparations for 
novelties, etc. Incorporators, 
W. O'Keeffe and L. 
Ferncase, 11 South 


(Correspondent : 


domestic use, cosmetics, art 
Claude L. Cuthbert, Alexis 
(Correspondent: Henry G. 


Posner. 
LaSalle 
street. ) 

J. E. Johnson & Co., Inc., 69 East South Water street, 
$10,000 ; deal in toilet articles 
and preparations, remedies, food products, auto 
etc. Incorporators, Harry C. Meinhardt, Theodore C. Mein- 


Chicago, manufacture and 


supplies, 


Johnson. 


hardt and Julius FE. 
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Theatrical 


West 


deal in 


Chicago 
manufacture toilet 
Incorporators, Wm. E, 


and Perfume Co., 2437 


$5,000 ; 


Spray 


avenue, Chicago, and 


water, perfumes and hair -tonics. 


\nderson, 
LaSalle 


Elmer 


100 North 


Hamlin K. Buchman and 


Wm. | 
1100. ) 


Rodriguez, 
( Correspondent Rodriguez, 
street, Suite 


1)’Alys, Inc., 


Inc. ; 


] 


changed name to the Cosmetic La- 
$10,000 to $20,000. 
West Washington 


Chicago, 
from 


179 


boratories, increased stock 


(Correspondent P. A. Rattay, 
street. ) 

Wallace Co., 
cago, $30,000; manufacture 
M. Wallace, 

( Correspondent : 


Bldg. ) 


Chemical 


Chi- 
Incorpora- 


18 West Lake street, 
and sell cosmetics. 


Helen W. Wallace and 
Walter A. Re 


Lab« rate ries 


Horatio 
411 


tors, Emmett 
N. Wallace. 
Harris Trust 

Oak Park Co., West 
street, Oak Park, IIl., $5,000; manufacture and deal in toilet 
water, Wm. E 
Hamlin K. Buckman and Elmer Anderson. (Correspondent: 
Wm. FE. 1100 Bldg., 160 North La- 


Salle street, Chicago. ) 


yoney, 


Laboratories llarrison 


perfumes, etc. Incorporators, Rodriguez, 


Rodriguez, Burnham 


IN MEMORIAM FOR DEPARTED FRIENDS 


Biack, Ross W., pioneer in barbers’ supplies and_per- 
1913. 


Edwin 


fumery business, Pittsburg, Pa., October, 
Mrs. SARAH SILVER, 
prominent in the 
York and elsewhere in America, New 
3ARCLAY, head of 


Henry 
trade in New 
York, October, 1923. 
the Samuel H. 
Philadelphia, at Radnor, Pa., October, 1924. 

Grossmith & Son, 


Burr, widow of 


Burr, long essential oil 


FRENCH, Howarp 
French Co., 
GROSSMITH, STANLEY, chairman of J. 
Ltd., perfumers, London, October, 1924. 
Hyatr, HerBerT OGDEN, president and treasurer of the 
Mfg. Co., Brooklyn, October, 1924. 
VINCENT, Jr., son of E. V. Killeen, 
vice-president of George Lueders & Co., died in the service 
of his country, October, 1918. 
Mrs. Extma C., 
Newark, N. J., October, 
McConNneLL, 


Brass ( 10C ds 


KILLEEN, Epwarp 


president of the Mennen 
1917. 


wife of 


MENNEN, 
Chemical Co., 
_ SILVER, Mrs. the 
George Silver, and mother of George Silver, vice-president 
of Roure-Rertrand Fils, Inc., and Justin Dupont, Inc., New 
York, at Shrewsbury, N. J., October, 1924. 

TuoMAs, JosepH, formerly proprietor of 
Perfume Co., New York, October, 1924. 

Umney, JoHN CHar tes, F. C. S., Ph.C., editor, author 
and essential oil authority, London, Eng., October, 1919. 

Wess, JAMEs A., of James A. Webb & Sons, cologne 
spirits, New York City, October, 1910. 

PEERS AE IRIN DOI 
Carl A. Lautz 


MARGARET late 


the De Milo 


Carl A. Lautz, president of Lautz Bros. & Co., soap 
manufacturers, Buffalo, N. Y., died in September and _ his 
funeral occurred on the 21st. The pallbearers were Oscar 
C. Lautz, John A. Lautz, Theodore V. V. Lautz, Robert 
Crosser of East Aurora, Paul Hauenstein Robert L. 
Hedges, Jr., of St. Louis, Mo. 

Mr. Lautz the old 
Central Presbyterian Church and was a member of the Fine 
Arts Academy, the Society of Natural Sciences, the Buffalo 
Club, and a life member of the Buffalo Orphan Asylum As- 
Hs is survived by 


and 


for several years was treasurer of 


sociation. Mr. Lautz was 59 years old. 
his wife and three children, Charlotte Wilcox Lautz, Oscar 
Cobb Lautz and John Adam Lautz. 
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MONTREAL 

MonTREAL, Que., October 17.—Although the transitory 
season between the close of the summer and the opening 
f the winter season is apt to be somewhat quiet in the 
retail end particularly of the perfumery and toilet goods 
trade, dealers are not complaining this autumn. They had 
1 good summer, and are preparing for the opening of the 
winter season with its different line of activity. 

To add to the natural seasonal dullness of the moment, 
1 Federal general election is somewhat upsetting the ordi 
nary course of business. It has to be admitted that election 
eering is not conducive to the sale of toilet requisites. 

Women in considerable numbers are following the men’s 
example in crowding themselves into hot stuffy halls where 
everyone gets excited and perspires freely, and they are 
following to a considerable extent the example of their 
menfolk in thinking it is no use dressing up for a political 
meeting 

\ little publicity at the beginning of elections to remind 
both sexes that their toilet is important even at a_ big 


meeting might | 


elp. The suggestion is offered by a re 
tailer of note in Montreal, who thinks the decorum of 
political meetings might be improved if both men and 
women present could be induced to care for their appear 
ance. A well known pipe maker took advantage of the elec 
tion to distribute at all Montreal meetings circulars telling 
the people why his particular make of pipes is the most 
suitable for public use. The suggestion offered is that the 
same method might with advantage be used in public 
meetings 

It is hardly hoped that a_ political meeting will ever, 
even if it is a women’s meeting, entail as heavy an expen 
diture of cosmetics and toilet requisites as a society ball, 
but instead of a disadvantage, elections might from time 
to time be turned into business helps 

If evider vere needed that the business of perfumery 
and toilet goods and so forth is in good shape in Montreal 


it is furnished by the progress of building operations among 


the Montreal firms in the wholesale trad 
Not a we ago, W. J. Bush & Co. had to erect a big 
new building 1 rder to accommodate their growing busi 
nes Since everal others have had to do the same. 
Irosst & Co. are busy building a big laboratory The 


structure is progressing well and is likely to be finished 
soon, 

Parke, Davis & Co. have also built a new warehouse of 
some importance, and Rawleigh & Co. just recently started 
to construct a warehouse and laboratory to take care of 


their increasing business. 
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Toronto, Oct. 15.—Warren E. Burns, of Morana, Incor- 
porated, New York City, spent a few days in Toronto, 
during the early part of the month. 


Lymans, Ltd., Montreal, and their associated company, 
Lyman Bros. Ltd., Toronto, have been appointed sole 
Canadian selling agents for X-Bazin lines and Sozodent 


dentifrices. 


J. R. Gillespie, who for a number of years conducted a 
successful drug business at Fort William, Ont., and is 
now attached to the staff of Rolph R. Corson, Ltd., 
Toronto, has been appointed Western representative for 
that company. He will cover the territory from Winnipeg 
west to the Pacific Coast for the Corson productions. 

f Seward, Ltd., Montreal, 


made a flying trip to Toronto a few days ago. He re- 


J. H. Seward, vice-president « 


ports farmers in Quebec having had bumper crops last 
summer. While industrial conditions have not been on 
the same scale, yet so far this autumn business is quite 
equal to anything his company has ever had. 

R. D. VanZant, who has been calling on the perfume 
trade of Canada on behalf of Rolph R. Corson, Ltd., for 
the last fifteen years, lost his grandfather a few days 
ago—G. R. VanZant of Markham, Ont., who died at the 
ripe old age of 84 years. About thirty years ago the 
late Mr. VanZant was a prominent figure in Canadian 
politics, having been leader in the Liberal party. He was 


a former governor of Toronto Jail 


“Jim” McKnight, of George Lueders & Co., Ltd., and 
who calls on the Canadian trade for his company, was in 
Toronto recently on one of his periodical trips. “Jim” 


1 


remarked that he noticed a marked improvement in the 


tone of business so far in Canada over that obtained last 


Several changes have taken place about the office and 


taff of Hudnut’s, Toronto. Miss Violet Daly, forelady 
in the finishing department, has married John McGowan 
nd has ne to Detroit to make her home. Miss K 
Regan, of the office staff, has entered Roosevelt Hospital, 


New York, N. ¥., to begin her training as a_ nurse. 
Miss Morse, for several years a member of the warehouse 
staff, died recently in one of the local hospitals. Her 
funeral took place from St. Paul’s Anglican Church, 


where the Rey. Canon Cody read the prayers, and the 
body was sent to Springfield, Mass, for interment. Mr. 
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Campbell, of the same staff is picking his companions for 
his annual shooting down at his camp near Lake Scugog. 
THE AMERICAN PERFUMER representative is one of them 
and there are a number of other wholesale traders looking 
for places on the team, but they will have to measure 
up before they can get a position with the shooters. 





“Blossom Time,” the new perfume put out for the first 
time by the Corson company during the recent Canadian 
National Exhibition at Toronto, is reported as going strong. 
Five repeat orders have been received from one depart- 
ment store since its introduction less than two months 
ago. “Blossom Time” is a distinctly Canadian odor, none 
of the prevailing odors having served as a model for its 
compounding. The company cashed in on the presenta- 
tion of “Blossom Time,” the musical play at one of the 
local theaters recently. 


Frank Hutchison, of Jergens, Ltd., was a recent caller 
on the trade in Toronto. 





A deputation of local druggists, headed by W. H. An- 
drew, a well-known Toronto druggist, on behalf of the 
P.A.T.A., have just returned from a trip to the Mari- 
time Provinces, whither they went in connection with the 
formation of a branch of this association in the East. Mr. 
Andrew reports that fully 98 per cent of the druggists 
in the Maritimes have become members or have expressed 
themselves willing to affiliate. 


Moore’s Ltd., operating a chain of ten drug stores in 
Toronto, and who recently made an assignment for the 
benefit of creditors, has been reorganized. Practically all 
of the large creditors have taken stock in the reorganized 
company in settlement of their claims. Nearly all the 
larger Canadian perfumers were creditors, Moore’s, Ltd., 
having had a large toilet goods trade. 

The final field day on the golf links for the druggists of 
Toronto and district was held on Wednesday, October 14, 
at the Scarboro Golf Club. Chas. E. Frosst, of Montreal, 
donated a silver cup for the competition. 

All the perfumery concerns in Toronto report increased 
business over this time last year. 





At a largely attended meeting of the Toronto Hair 
Dressers’ Association held in the early days of October 
at the King Edward Hotel, Toronto, it was decided to 
ask the Ontario Provincial Government to enact legislation 
requiring hair dressers to pass an examination; also the 
appointment of a board of examiners. The president, W. 
T. Pember explained that the profession: and the public 
should be protected against the opening of hair dressing 
emporiums by inefficient operators. He believed the busi- 
ness had passed the experimental stage, and it was now 
at a point where the public should have protection. 

The local organization recently organized has been invited 
to affiliate with the National Hair Dressers’ Association of 
America. The matter was referred to a special committee. 
The following were elected officers:—President, W. T. 
Pember; Vice-President, Miss Martha Rowntree; Treas- 
urer, J. Nelson Day; Recording Secretary, H. H. Weber; 
Corresponding Secretary, James Robertson; Executive, B. 
Edwards, J. D. Adams, P. Donaldson and Miss G. Con- 
logue. 





CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


253,247, powder box, Emile Soyez, Paris, France. 

253,278, stopper, Armstrong Cork Co., Pittsburgh, assignee 
of Herman Frederisk Busch, Millvale, both in Pennsylvania. 

253,375, container, Jasper Whiting, Boston, and Philip 
Wadsworth, Milton, co-inventors, both in Massachusetts. 

253,436, draw off appliance for liquid containers, William 
Mark Moore, Palmerston North, New Zealand. 

253,511, manufacture of normal butyl alcohol, Commercial 
Solvents Corporation, Baltimore, Maryland, assignee of Fir- 
min Boinot, Melle, Deux-Sevres, France. 

253,512, metal container, Continental Can Co., Inc., New 
York City, New York, assignee of John Christopher Talia- 
ferro, and John Coyle, both of Baltimore, Maryland. 

253,513, packing machine, Crown Cork & Seal Co., assignee 
of William V. Derby, both of Baltimore, Maryland. 

253,529, liquid cleaning compound, Kleer Chemical Corpo- 
ration, Chicago, Ill., assignee of Frank E. Vickery, inventor ; 
John C. Mohl, and Sumner O. Nolte, each an assignee of 
one-third interest, all of Davenport, Iowa. 

253,814, safety razor holder, James F. Ferry, Sr., Falls 
City, Nebraska. 

253,886, process of preparing interiorly coated container, 
American Can Co., New York City, assignee of John H. 
Murch, Portland, Oregon. 

253,891, treatment of liquids containing oil or fatty sub- 
stances, Australian Lanoline Proprietary, Limited, Mel- 
bourne, assignee of John Avery, Armsdale, both of Victoria, 
Australia. 

254,155, method of manufacturing bleaching solutions, 
Canadian Salt Co., Limited, assignee of David A. Pritchard, 
both of Windsor, Ontario. 

254,166, container, Doerr Manufacturing Co., assignee of 
Gordon E. Roedding, both of Grand Rapids, Mich. 

254,217 and 254,218, process and apparatus for recovering 
absolute alcohol free from foreign materials, U. S. Industrial 
Alcuhol Co., New York City, assignee of Arthur A. Back- 
haus, Baltimore, Md. 

254,226, process of rapidly bleaching vegetable fibers, 
Chemische Fabrik Griesheim Elektron, Frankfurt a Main, 
assignee of one-third of the interest of Carl Gustav Schwalbe, 
Eberswalde, and Hermann Wenzl, Frankfurt-on-the-Main, 
all in Germany. 


TRADE-MARKS REGISTERED IN CANADA 


Tubola, a preparation for cleaning porcelain ware, enamel- 
ware, and the like, John R. Dulany, Toronto, Ont. 

Spic, cleansers or spot removers, Oliver Tetrault, St. Boni- 
face, Manitoba. 

Dixie, perfumes, toilet waters, and barber supplies, Ralph 
Caliguire, Windsor, Ont. 

Koolax, a compound for cooling and preventing hot boxes 
and bearings. Warren Soap Manufacturing Co., Boston. 

Little Flower, face powder, face cream, lotions, rouge, etc., 
Mary Jane Burnett, Toronto, Ont. 

Tri-A-Nol, 8T8, Creamoyl, Trisco, preparations for the 
treatment of fibres and fabrics for the market including soaps, 
oils and dyes used upon textile fibres, and fabrics during the 
dyeing operation, Scholler Brothers, Inc., Philadelphia, Pa. 
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fumes, Soap, Flavoring Extracts and Toilet Preparations. 
Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration 


under the Act of March 19, 1920. The remainder 
those applied for under the Act of February 20, 1905, 
which have been passed to publication. 

Inventions patented are designated by the letter “P.” 

Designs patented are designated by the letter “D.” 

\ll inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPARTMENT, 
Publishing Co., 14 Cliff Street, New York City. 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


Chemical 
Memphis, 


are 
and 


Perfumer 


178,189.— Plough 
Fair-Plex Company, 


doing business as 
iled Mar. 28, 1923. 


Company, 
Tenn. (IF 


Used since Aug. 1, 1918.)—Toilet Preparations—Namely, 
Ointment, in the Nature of a Toilet Cream, Hairdressing, 
Pressing Oil, Talcum and Face Powder, Rouge, Peroxide 
Cream, Massage Cream, Hair Tonic, Shampoo, Cold Cream, 
Beauty Cream, and Body Deodorant. 

183,104.—Forst Laboratories, Cincinnati, Ohio. (Filed 
July 12, 1923. Used since Nov. 15, 1922.)—Face Powders, 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair 
Tonics, Dentifrices, Tooth Powders, Nail Polishes, and 
Sachet Powders. 


and Tubes, 
Dentifrices. 

191,817.—Durand-McNeil-Horner Co., 
eb. 5, 1924. Used 1895.) 
I*cods. 

194,410 —Henry H. 
Pa. (Filed Mar. 25, 
Flavoring Extracts for 

194,465, 194,466, 
day, Paris, France. 
Feb. 4, 1924.)- 
lace Creams, 


194,470. 


Tooth Powder and Paste, and Tooth Soaps and 


Chicago, Ill. (Filed 
since Flavoring Extracts for 
Ottens Mfg. Co. Inc., Philadelphia, 
1924. Used since Mar. 1, 1924.)— 
Food Purposes. 
194,467.—Parfumerie Internationale Cor- 
(Filed Mar. 26, 1924. Used since 
Perfumes, Toilet Waters, Face Lotions, 
Face Powders, Rouges, and Lip Stick 
Parfumerie Internationale Corday, Paris, France. 
(Tiled Mar. 26, 1924. Used since Feb. 4, 1924.)—Per- 
fumes, Toilet Waters, Face Lotions, Face Creams, Face 
Powders, Rouges, and Lip Stick. 

199,511—The William A. Webster Company, 
Tenn. (Filed July 2, 1924. Used since Jan. 1, 
Shaving Cream in the Form of Soap Cream. 
200,364.—The Lowell Company, New York, N. Y. (Filed 
July 22, 1924. Used since May 2, 1921.)—Face Creams, 
Cleansing Creams, Vanishing Creams, Face Lotions, Face 
Astringents, Rouges, Face Powders, Talcum Powders, Lip 
Sticks, Hair Tonics, Hair Lotions, Hair Shampoos, Hair 
Depilatories, Preparations for Stiffening Eyelashes, Eye- 
brow Pencils, Eye Lotions, Perfumes, Toilet Waters, etc. 
201,345.—Beulah Louise Henry, New York, N. Y. (Filed 
Aug. 13, 1924. Used since May, 1924.)—Soap Sponges. 


Memphis, 
1922.) — 
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01,346.—Beulah Louise 


2 Henry, New York, N. Y. 
Aug. 13, 1924 


Used since May, 1924.) 


201,347.—Beulah Louise Henry, New York, N. Y. 
Aug. 13, 1924. Used since May, 1924.) 


201,508.—Parfumerie Internationale Corday, 


( Filed 


Soap Sponges. 


(Filed 
Soap Sponges. 


Paris, France 


(Filed Aug. 16, 1924. Used since June 15, 1924.)—Per 
fumes, Toilet Waters, Face Lotions, Face Creams, Face 
Powders, Rouges, and Lip Stick. 

204,109.—Violet Nathan, doing business as The Zee-Kol 
Manufacturing Company, London, England (Filed Oct. 


18, 1924. Used since Aug. 24, 1922.)—Shavinge Cream Used 
for Shaving and Skin-Healing Purposes 
207,818.—James S 


Kirk & Company, Chicago, Il 
Jan. 8, 1925. Used 


(liled 


since Nov. 1, 1924.)—Soap Chips 
207,902.—The J. R. Watkins Company, Winona, Minn 
(hiled Jan. 9, 1925. Used since Jan. 11, 1894.)—Almond 


Extract, Lemon Extracts, Orange Extract, Vanilla, Vanillin 
and Coumarin. 

207,903.—The J. R. Watkins Company, Winona, Minn. 
(Filed Jan. 9, 1925. Used since Dec. 29, 1916.)—Shaving 
Creams to be Used Before Shaving and Skin Soap. 

212,198.—Parfumerie Roger & Gallet, Paris, France. 
(Filed Apr. 4, 1925 Used December, 1923.)—Cos 
metics, Pastes, Powders, and Toilet Preparations for Beauti 
fying and Preserving the Skin, Teeth, and Hair, and 
Perfumery. 

212,199.—Joseph Personeni, Inc., New York, N. \ 
Apr. 4, 1925. Used since Aug. 1, 1923.)—Hair 
Hair Oils, Tooth Paste, Tooth Powder, Curling 
Face Powder, Deodorant Powder, Taleum Powder, Com 
plexion Powder, Nail Polish, Lip Stick, Cold 
Cream, Vanishing Cream, Face Cream, Scalp Tonics, Scalp 
Salve, Toilet Water, Shampoo Jelly, Shampoo Oils, and 
Perfumery 

212,751.—Rohm & Haas, Aktiengesellschaft, Darmstadt, 
Germany (Filed Apr. 15, 1925. Used since July 24, 
1924.)—Soaps, Washing Powders, Soap Powders, and Soaps 
for use in the Textile and Tanning Industries 


214,743.—Or-Blos 


since 


( Filed 
Tonic, 


Fluid, 


Rouges, 


Company, Jacksonville, Fla. (Filed 


May 22, 1925 Used since Feb. 15, 1921.) Px rfume, I vilet 
Water, Face Powder, and Talcum. 

215,075.—Los Angeles Soap Company, Los Angeles, Calit 
(Filed May 29, 1925 Used since Mar. 5, 1924.) Soap 

215,203.—Valentino Falcone, doing business as Valentino 
Mig. Co., Washington, D. C. (Filed June 2, 1925. Used 
since December, 1923.)—Preparation for use as a Hair 
dressing and in the Treatment of Dandruff and Falling Hair 

215,298.—Purity Cosmetic Co., Bemidji, Minn (Tiled 


June 4, 1925. 
215,847 


Laborat 


Dental Cream. 
business 


16, 


Used since February, 1925.) 
Joseph E. Carter, doing 
ries, Fargo, N. Dak. (Filed Jun 


das 


Carter’s 


1925. ( 


sed 


since December, 1924.)—Hair Color Restorer. 

215,942.—Nu-Art Laboratorics, Inc., South Orange, N. J. 
(Filed June 17, 1925. Used since Dec. 1, 1924.)—Depilatory. 

216,020.—Coty, Inc., Wilmington, Del. and New York, N 
\ Fil June 19, 1925 Used since Mar. 9, 1925 
Roug 

216,021.—Coty, Inc Wilmington, Del. and New York, 
N. 1 Filed June 19, 1925. Used since Mar. 2, 1925.) 
Rouge 

216,05¢ Lever Brothers Company, Cambridge, Mass. 
(Filed June 19, 1925 Used since Mar. 3, 1925.) Faleum 
Powder ice Powder, Cold Cream, Lip Sticks, Dental 
Cream, Perfume, and Toilet Water 

216,346.—James S. Kirk & Company, Chicago, Ill. (Filed 
June 24, 1925. Used since Jan. 1, 1922.)—Soap 
” 216,413.—H. & G. Klotz, Paris, France. (Filed June 25 
1925. Under ten year provis Used since M 1. 1890.) 
Perfumed Soaps, Toilet Soaps, and Shaving-Soap Sticks, 
and SI ig-Soap Paste and Powder 

216,481 Service Grocer Company, Inc Detroit, l 
(File 26, 1925 | ] ce June 16, 1925.) le | 
Flavoring Extract 

216,50 lark Products Inc Binghamton N =. 
(Filed Ju 27, 1925 Used since Apr. 14, 1925.)—Cold 
Creams, Lemon Cream, Tissue Builder, Face Lotions, and 
Face Powder 

216,.636.—S. S. Pierce Co., Boston, Mass (liled June 
29, 1925. Used since Oct. 1, 1920.)—Soaps. 
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216,743.—John 
July 1, 1925. 
216,749. 
luly 1, 


\Wax, 


_ Novak Company, Chicago, Ill. (Filed 
Used since Apr. 1, 1925.)—Tooth Paste. 
-Strahl & Pitsch, New York, N. Y. (Filed 
1925. Used since Jan. 1, 1908.) —Beeswax, Parratin 
Carnauba Wax, Carnaumontine Wax, Shellac Wax, 
Spermaceti, Stearic Acid, Gum Tragacanth, Ceresine Waxes, 
Montan Waxes, Japan Wax, Palm Wax, Bayberry Wax, 
Candelilla Wax, and Ozokerite Wax. 

216,961.—The American Products Company, Cincinnati, 
Ohio, (Tiled July 7, 1925. Used since September, 1915.) 
Talcum Powder and Cold Cream. 

217,030. l‘lorence N. Lewis, doing business as Elizabeth 
\rden, New York, N. Y. (Filed July 8, 1925. 
June, 1920.)—Toilet Powder. 

217,059.—Francis J. Wilson, doing business as The Gal- 
veston Coffee & Spice Mills, Galveston, Tex. (Filed July 
8, 1925. Used since July, 1915.)—Flavoring Extracts for 


Used since 


Foods. 
217,173.—The Milson Co., Cincinnati, Ohio. (Filed July 
10, 1925. Used since Mar. 8, 1925.)—Perfumes, Toilet 


Waters, Face Powders, Talcum Powder, Facial Creams, and 
Lotions. 
217,269.—Domenico F[rugoli, doing business 


Frugoil 
Company, Evanston, Ill. (Filed July 13, 1925. 


Used since 


as 


Mar. 1, 1925.)—Hair Restorer. 

217,273.—Halstead Specialties Co., Oakland, Calif. (Filed 
July 13, 1925. Used since Mar. 1, 1924.)—Perfume and 
Incense. 


217,357.—Morgenstern & Company, New York, N. Y. 
(Filed July 14, 1925. Used since July 1, 1925.) —Bay Rum, 
Shampoo, Toilet Water, Perfume, Powder, Face 
Cream, Tooth Paste, Tooth Powder, Rouge, Face Powder, 
Compacts, Lip Sticks, and Eyebrow Pencils. 

217,402.—Adalbert Kordina, Bautzen, Germany. (Filed 
July 15, 1925. Used since June 30, 1925.)—Preparation 
for Cleaning and Cultivating the Hair and for Coloring the 


lace 


Hair, Hair Washes, and Hair Oils 

217,796.—The Palmolive Company, Chicago, Ill. (Filed 
July 23, 1925. Used since Mar. 18, 1925.)—Soap in 
Powdered Form. 

217,805.—Tokalon Chemical Corporation, New York, N. 
Y. (Filed July 23, 1925. Used since December, 1923.) 
Talcum Powders, lace Powders, Sachets, Toilet Waters, 
and Perfumes. 


217,811. 


Perfumers, 


The Babbitt Company, doing business as Babbitt 
Philadelphia, Pa. (Iiled July 24, 1925. Used 
since Mar. 10, 1924.)—F Powders, Face Creams, Face 
Packs, Liquid Skin Peel, Toilet Waters, Rouges, Perfumes, 
Hair Tonics, Hair Oils, Dentrifrices, Tooth Powders, Lip 
Sticks, Bath Salts, Smelling Salts, Nail Polishes, Deodoriz 
ing Preparations, and Sachet Powders. 
217,880.—The Howell Co., Inc., New Orleans, La. 
July 1925. \ Jan. 1, 1925.) 
tracts for Foods 
217,908.—The J. R. Watkins Company, 
(Filed July 25, 1925. Used Apr. 20, 
Powders, | Powders, Face Creams, lace Packs, 
Waters, Rouges, Perfumes, Hair Tonics, Hair Oils, 
s, Tooth Powders, Taleum Powders, Nail Polishes, 


ace 





( Filed 


25, sed Since Flavoring Ix 


Winona, 
1917.) 


Minn 
sinc Liquid 
| act 

Poilet 


Dentifrice 


Ace 


Deodorizing Preparations, Bath Salts, Smelling Salts, and 
Sachets 
217,914 American Beauty Co Long Beach, Calif 


(Filed July 27, 1925. Used since Apr. 1, 1925.) | 


acial and 


Skin Toilet Preparations—Namely, Beauty Cream and Cold 
Cream 

217,934.—Harry J Jeffres, doing business as_ Jeffco 
Products Co., Baltimore, Md. (Filed July 27, 1925. Used 
since July 10, 1925.) Vanishing Cream. 

218,016.—Newton, Chambers & Company, Limited, Shet 
eld, England. (Filed July 28, 1925. Used since May 26, 
1893.) Perfumed Sx ff Liquid Soaps, Medicated Soaps, 


Soft Soap, and Soft and Ilard Disinfectant S<« 
218,029.—Jay Thorpe, Inc., New York, N. Y. (Filed July 
28, 1925. Used since June 17, 1923.)—Sachet, Bath Tablets, 
Toilet Water, Taleum Powder, Face Powder, and Refills 
of Face Powder. 
218.032 Yardley & Co., Limited, 
(Filed July 28, 1925. Used since June 


Face Powder, and Bath Dusting Powder. 


ips 


England. 
Perfumes, 


London, 
1922.) 
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218,194.—Meier & Frank Co., Portland, Oreg. (Filed 
July 3l, 1925. Used since lkeb. 20, 1925.) Perfumery, 
Toilet Powder, Talcum Powder and Rouge 

218,311.—Jay Thorpe, Inc., New York, N. ¥ (Filed Aug. 
3, 1925. Used since January, 1925.)—Toilet Powder. 

218,387.—Best & Co., Inc., New York, N. Y. > (Filed Aug 
5, 1925. Used since June 22, 1925.) Perfume. 

218,403.—French Perfumery Co., Inc., Johnstown, Pa 
(biled Aug. 5, 1925. Used since August, 1923.) Toilet 
Waters and Hair Tonics. 

218,455.—Jerry CC. Falvey, doing business as Metho 
Chemical Company, El Dorado, Ark. Filed Aug. 7, 1925. 
Used since Feb. 1, 1925.)—Dandruff and Scaip Remedy. 

218,504.—Eber L. Smith, doing business as Water Sprites 
Products Co., Barberton, Ohio. (Filed Aug. 6, 1925. Used 
since May 23, 1925.) Chemical Crystal in Powder Form 
Used for Softening Water and Cleaning Purposes. 

218,517.—Leigh Chemist, Inc.. New York, N. Y. (Filed 
\ug. 7, 1925. Used since ‘May 17, 1925.) —Perfumes, Toilet 
Waters, Bath Salts, and Face, Hair and Hand Lotions. 

218,725.—Julie Wormser, Paris, France. (Filed Aug. 11, 
1925. Used since July 1, 1925.) Perfumes, Toilet Water, 
Face Powder, Talcum Powder, Face Creams, Brilliantine, 
Lotion for the Skin and Hair, Rouges, Sachet, and Bath 
Salts. 

218,742.—Leila De Mir, Santa Monica, Calif. (Filed Aug. 
12, 1925. Used since June 7, 1925.) Depilatory Powder. 

219,035.—William Klein, doing business as Pilnaro Chemi 
cal Co., New York, N. Y. (Filed Aug. 18, 1925. Used since 
July 10, 1923.)—Hair Tonic for the Treatment of the Scalp 
and Dandruff. 

219,087.—Prince Laboratories, Baton Rouge, La. (Filed 
\ug. 19, 1925. Used since July 1, 1925.)—Hairdressing. 

219,154.—Technical Research Laboratories, Inc., Philadel 
phia, Pa. (Filed Aug. 20, 1925. Used since Aug. 12, 1925.) 

Bath Salts. 

219,222 The Boyd Manufacturing Company, Inc., doing 
business as La-Lo Laboratories, Birmingham, Ala. (Filed 
Aug. 22, 1925. Used since March, 1925.)—Hairdressings. 

219,259.—Parfumerie Rigaud, Inc., New York, N. Y. 
(Filed Aug. 22, 1925. Used since July 27, 1925.)—Per- 
fumes, Toilet Waters, Face Creams, Bath Salts, Bath 
Powder, Face Powder, Talcum Powder, Sachet, Rouge, Lip 
Sticks, Lotion for the Skin and Hair, and Brilliantine. 

219,262.— Vivi, Inc.. New York, N. Y. (Filed Aug. 22, 
1925. Used since Aug. 3, 1925.)—Face Powders, Face 
Creams, Face Packs, Toilet Waters, Rouges, Perfumes, Hair 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, Bath Salts, Smelling 
Salts, and Sachets. 

219,.287.—Kip-So Products Co., New York, N. Y. (Filed 
Aug. 24, 1925. Used since Nov. 30, 1924.)—l*ace Powders, 
Face Creams, Face Packs, Toilet Waters, Rouges, Perfumes, 
Hair Tonics, Hairdressings, Hair Oils, Dentifrices, Tooth 
Powders, Nail Polishes, Deodorizing Preparations, Bath 
Salts, Smelling Salts, and Sachets. 

219,289 > H Kress & Co.. New York, N. y (Filed 
Aug. 24, 1925. Used since June 6, 1925.)—Face ‘Powders, 
Face Creams, Face Packs, Toilet Waters, Rouges, Perfumes, 
Hair Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, Bath Salts, Smelling 
Salts, Sachets, and Taleum Powder 

219.305.—M. C. Reneau, doing business as Reneaur Labora- 
torv, Houston, Tex. (Filed Aug. 24, 1925. Used since 
July 7, 1925.) —Shampoo 

19.389 \larvanna Frvez, Detroit, Mich (Filed Aug. 
26, 1925. 1 | since June 1, 1925.)—Foot Perspiration 
Powder 

19.441—H. K. Mulford Company, Philadelphia, Pa. 


Filed Aug. 27, 1925. Used since May, 1914.)—Dentifrices 


TRADE-MARK REGISTRATION GRANTED 
(Act of Feb. 20, 1905) 


(These Registrations Are Not Subject to Opposition) 

M203,440.—Lillian May Twelves, Philadelphia, Pa. (Filed 
Tune 22, 1925. Serial No. 216,240. Used since June 1, 
1915.) —Oil Hair Grower. 


ESSENTIAL Orin REVIEW 483 


M203,981.—Killarney, Inc., New York, N. Y. (Filed May 
7, 1925 Serial No. 213,976 Used since Oct. 15, 1923.) 
| act Pow de it 

M204,160.—Anglo-American Pharmaceutical Corp., New 
York, N. Y. (Filed Dec. 17, 1924. Serial No. 206,819 
Used since December, 1905.)—Talcum Powders, Face 
Creams, Tooth Pastes, Disinfectants. 

M204,329.—I. Rokeach & Sons, Inc., Brooklyn, N. Y. 
(Filed May 7, 1925. Serial No. 213,993. Used for one 
ve if ) a ap. 

M204,349.—The Remmers Soap Co., Cincinnati, Ohio, 
assignor to The Remmers—Graham Company, Cincinnati, 
Ohio, a Corporation of Ohio. (Filed Mar. 29, 1924. Serial 
No. 194,662. Used since Feb. 20, 1924.)—Soap. 

M204,354.—The J. R. Watkins Company, Winona, Minn. 
(Filed Jan. 6, 1925. Serial No. 207,764. Used since Jan. 
25, 1915.)—Baby Soap, Cold-Cream Soap, Crystal Rose 
Soap, Green Palm Soap, Toilet Soap, Vegetable-Oil Soap, 
Witch-Hazel Soap, Germicidal Soap, Pine-Tar Soap, Shav- 
ing Soap, and Washing Compound. 

M204,392.—Martha Matilda Harper, Rochester, N. Y. 
(Filed Aug. 29, 1924. Serial No. 202,010. Used since Sept. 
1, 1921.)—Hair Tonic, Astringents, Face Powder, Brillian- 
tine, Lemon Cream, Tissue Cream, Vanishing Cream, Cold 
Cream, Hair Ointment, and Talcum Powder. 


PATENTS GRANTED 


1,553,775. Combined Sponge and Soap. Maurice Hertz, 
New York, N. Y. Filed Jan. 5, 1924. Serial No. 684,500. 
4 Claims. (Cl. 87—23.) 

1. An article of manufacture of the character described 
comprising a spongy body having soap held within the pores 
thereof and a moisture proof covering permanently secured 
to an exterior side of said body, said covering and body being 
formed of a relatively non-workable pliable material. 


1,554,749. Receptacle Closure. Augustus L. ‘Merolle, 
Brooklyn, N. Y. Filed Sept. 30, 1924. Serial No. 740,836. 
5 Claims. (Cl. 215—46.) 

1 A receptacle closure comprising a cover part and a 
flange part, means comprised in the flange part by which to 
urge the cover part downwardly against an upper edge sur- 
face of the receptacle, and the seal-forming portions of the 
cover part overlying the annular edge of the receptacle 
having conformations adapted to be distorted by blows struck 
downwardly thereon towards said edge to thereby release the 
flange part from the receptacle. 





1,554,748. Receptacle Closure. Augustus L. Merolle, 
Broklyn, N. Y., assignor to Empire Metal Cap Co., Inc., 
Brooklyn, N. Y., a Corporation of New York. Filed May 
10, 1923. Serial No. 637,930. 3 Claims. (Cl. 215—44.) 

1. receptacle closure comprising a cover portion and a 
flange portion, the material of the -flange being bent upon 
itself to provide a wire-edge at the lower edge of the flange, 
the material of the flange being also bent to provide an in- 
clined thread indentation therein and said wire-edge being 
bent to provide an indentation standing as a continuation 
and constituent part of said thread indentation. 


1,555,501. Cap Stopper. Samuel R. King, Glenbrook, 
Conn. Filed Mar. 30, 1923. Serial No. 628,856. 1 Claim 
(Cl. 215—38.) 

\ bottle closure comprising a relatively thick fibre disk 
saturated with a mixture of approximately twenty percent 
beeswax and eighty percent paraffin 


1,555,676. Collapsible Tube. John T. Leland, Herman, 
Minn. Filed Aug. 18, 1922. Serial No. 582,777. 3 Claims. 
(Cl. Z27i—66. ) 

1. A double collapsible, tube comprising an outer tube 
having a central neck portion having an opening there- 
through, and a discharge opening at one side thereof, and a 
centrally disposed inner tube having a central nozzle adapted 
to extend through the opening in the neck of the outer tube. 


1,555,118. Vanity Case. William C. Hiering, Newark, 
N. J., assignor to J. E. Mergott Co., Newark, N. J., a Cor- 
poration of Delaware. Filed Oct. 15, 1924. Serial No. 
743,687. 6 Claims. (Cl. 132—83.) 

6. A vanity case comprising a container and lid, a spring 
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wire partially enclosed in the rim of the container, means to 
confine the wire thein, a bezel secured in the lid, hinge con- 
nections between said bezel and said wire, a powder-com 
pact holder, yieldable inturned clips formed on said wire to 
retain said holder in said container, means on said bezel to 
hold a mirror against the lid, means connected to the bezel 
for engaging a powder puff over the mirror, and a snap catch 
for retaining the lid when in a closed position. 


Making Oxygen-Containing Soap 
Powders. Reinhold Korselt, Zittau, Germany. Filed Apr. 
9, 1924. Serial No. 705,394. 3 Claims. (Cl. 87—5.) 

3. The process of making oxygen containing soap powders 
and similar admixtures for washing and bathing, which con 
sists in well mixing finely pulverized potassium permanga- 
nate with paste-like neutral adding calcined sodium 
carbonate to the mixture until a dry powder and a proper 
granulation results, and mixing said powder with a perborate 


1,556,392. Walter A. Yaeger, St. Louis, Mo. 
Filed Jan. 2, Serial No. 80. 6 Claims. (Cl. 221 

60.) 

1. In combination with a collapsible tube comprising a 
container, a breast, and nozzle therefor; a closure for said 
tube comprising a cap for said nozzle adapted to be seated on 
the said breast of the tube adjacent the base of said nozzle, 
a lost-motion hinge on the breast for the cap whereby the cap 
may rotate vertically or laterally about a point within said 
hinge, a latch arm on the breast, a lug on said cap adapted to 
engage said latch arm in such a way as to force said cap to 
said seat with said hinge acting as a fulcrum. 
Howard M. Ballou, 
Blackinton & Co., 


1,555,588. Process ot 


soap, 


Closure. 
1925. 


North 
North 
1923. 


1,556,398. Vanity Case. 
Attleboro, Mass., assignor to R. 
Attleboro, Mass., a Copartnership. Filed Nov. 22, 
Serial No. 676,446. 9 Claims. (Cl. 132—83.) 

1. A vanity case embracing in its construction an annular 
body with open ends, covers for closing the respective ends, 
the body being provided with an interiorly projecting ledge, 
and powder-carrying plates provided with means for detach- 
ably connecting them together with their edges in engagement 
with opposite sides of said ledge, substantially as described. 


1,557,144. Box. Frank J. Dolan, Brooklyn, N. Y., as- 
signor to Joseph M. Price, New York, N. Y. Filed Nov. 
18, 1922. Serial No. 601,890. 16 Claims. (Cl. 229—6.) 

2. A box of the class described, comprising in combination 
a bi dy formed of an outer ring, an inner ring, and a head. 
the head resting on the end of the inner ring and the head 
and inner ring being held in place by inturned portions of 
the outer ring, a cover having a maximum diameter sub- 
stantially equal to the interior diameter of the said body 
and adapted to be received therein, this cover being formed 
of a ring and a head closing the ring, and a separable tubular 
member disposed within the body and forming an abutment 
on which the cover rests. 


—~_|_— 
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1,556,576. Soap Same. 


1922 


Tablet and Process of Making the 
Cyril J. Atkinson, Milwaukee, Wis. Filed Apr. 26, 
Serial No. 556,675. 3 Claims. (Cl. 87—23. ) 

1. As a new article of manufacture a porous soap tablet 
of a size for individual single use, permeated throughout with 
a dry moisture absorbent material in comminuted form, the 
particles of said material being held together by the soap in 
a manner to allow water to promptly permeate the entire 
mass, said material when wet being adapted to instantly 
expand and being in sufficient proportion to disintegrate the 
tablet by such expansion. 


DESIGNS PATENTED 


John T. McLean, Brooklyn, N. Y. Filed 
Serial No. 9,748. Term of patent 7 years. 

68,195. Perfume Bottle. Roger De Soria, Clichy, France. 
Filed June 20, 1924. Serial No. 9,922. Term of patent 
7 years. 

68,340. Bottle. 
Y. Filed June 30, 
14 years. 

68,382. Vanity 
assignor to Elgin 
a corporation of 
No. 14.411. Term of 

68,489. Bottle or Similar 
wood, N. J. Filed June 4, 
of patent 14 years. 


68, 215. Box. 


May 29, 1924. 


New York, N. 


Term of patent 


Charles J. Oppenheim, Jr., 
1925. Serial No. 13,962. 


Case. William H. Lester, Elgin, IIL, 
American Manufacturing Co., Elgin, Ill, 
Illinois. Filed Aug. 13, 1925. Serial 
patent 3% years. 

Article. Graeff 
1925. Serial No. 


Miller, 


13,651. 


Ridge- 
Term 


Changes in Porto Rican Trade-Mark Act 


During the last session of the Legislature of Porto Rico, 
the Porto Rican Trade-Mark Act, No. 66, of July 28, 1923, 
was amended by Act No. 65, approved July 31, 1925. The 
amendment adds to the trade-mark act a provision respect- 
ing 10-year marks, and also removes the doubt with regard 
to the filing of certified copies of trade-marks registered 
in the United States Patent Office. 

Section 17 of Act No. 66 made no mention of trade 
marks. The present act substitutes the word “trade-marks” 
for “copyrights” and adds the important proviso that filing 
of United States trade-mark registration will be granted 
if the mark is not in conflict with any mark already reg 
istered in Porto Rico. 


Chain Store Sales All 


The September reports of the chain store systems all show 
satisfactory increases over 1924, as well as for the nine 
months of 1925, Many increases were close to 10 per cent 
and some were nearly twice that ratio. The average gains 
in August were 17 per cent. 
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AUSTRALIA 


Revisep.—A tariff bill, introduced into the 


September 2, the 
articles 


TARIFF RATES 
changes import 


Many 


been placed on the free list, the duties on others have been 


Australian Parliament 


duties on a large number of items. have 
reduced, while the rates on still other items have been in- 
creased. 

All of the changes became automatically effective on Sep- 


tember 3. 


The revised rates on some of the items are as follows: 
Toilet combs and shaving sets (except those in fitted 
cases), 10 per cent; bottles of 8 fluid drams or less, ex 


cept for ink or gum, 50 per cent. 


BULGARIA 


An authority on the subject has told 


Rose Crop 1925.— 


your correspondent : 

“The total yield of the rose crop in flowers is not a pound 
less 13,500,000 lbs. 6,000,000 kilos out of which were dis- 
tilled by manufacturers, growers and cooperatives 43,710 ozs. 
=1,240 kilos. The growers and the co-operatives distilled 
in all 4,500,000 Ibs. = 2,000,000 kilos rose flowers, out of 
which they obtained 17,625 ozs. 500 kilos of otto of rose, 
their average yield being one ounce of otto of rose from 
one kilo of otto of from 


230 Ibs. of rose flowers, or rose 


4,000 kilos of rose flowers. 


The manufacturers distilled in all 7,650,000 Ibs. of flowers 
from which they got 26,085 ounces equal to 740 kilos of 
otto of rose, their average yield being one ounce otto of 
rose from 330 lbs of flowers or one kilo otto of rose from 
5,200 kilos of flowers. 

“Estimating the price of the rose flowers at the rate of leva 
13 per kilo and the distilling expenses at leva 4,000 per kilo, 
the cost price of the otto of rose distilled by the growers and 
: $410 per kilo or $11.60 per 
All the pure otto of rose distilled by the 
$12.49 
This is the highest price ever paid the 


cooperatives is leva 56,000 
ounce spot cash. 
growers was sold this year at leva 60,000 per kilo 
per oz. spot cash. 
growers for their product and as this price is even more 
remunerative than tobacco, the growers will plant this year 
fully 2,000 acres more rose gardens. 

“It is not true that the crop of this year of rose flowers 
amounts to 4,100,000 kilos and in otto of rose only 850 kilos 
= 27,9621 oz. or kilos 2,500,000 rose flowers yielding in all 
500 kilos 17,625 oz. otto of rose, as the Perfumery & 
Essential Oil Record of London represents it. It is only 


too easy to guess why the present crop is so minimized. The 
rose crop this year is not one pound less than six million 
kilos of flowers and 43,710 ounces equal 1,240 kilos in 


absolutely pure otto of rose, of which pure otto of rose 1925 
crop we 19,600 ounces. (Made-up grades, offered 
(Continued on Page 488) 
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THE MARKETS 
Essential Oils, Aromatic Chemicals, Etc. 


The trend of prices since our last review has been dis- 
While there 


reactions toward lower levels, these have simply served to 


tinctly toward higher levels. have been a few 
emphasize the general bullish character of the market and 
to set in relief the numerous sharp advances in extremely 
important products which have taken place during the period. 
In general, the tone of the market has been active and most 
satisfactorily so. Not only has trading between local inter- 
ests been important as indeed it was a month ago, but con- 
sumers have also brought their requirements into the market 
and are now taking on goods regularly, and at prices which 
are well above the levels generally considered normal to the 
market at this season of the year. Apparently buyers need 
goods and it is equally apparent that they are to be 
made to pay high prices for their supplies during the present 


rsomg 


and probably the coming season. 

In general, the strength of the market has been centered 
about the group of domestic oils. With the single exception 
of wormseed which has declined temporarily on selling pres- 
sure from country sources, prices on domestic oils have been 
Led by 


peppermint as a feature, speculative activity in these oils has 


on the advance throughout the month under review. 
been intense. The country has bought back peppermint and 
is also said to have even purchased menthol, possibly with a 
view to further strengthening the market, for it is hardly 
likely that it is to be used in an effort to bolster the strength 
of off quality oil. 

While purchasing to fill existing contracts is a praise- 
worthy method of doing business in so strong a market, it 
does not appear that the buying from (Michigan and Indiana 
has been wholly for this purpose. The size of the pepper- 
mint crop has been variously estimated, but a careful check 
does not disclose that anywhere near as much oil has been 
sold as has been produced. Hence the recent buying opera- 
tions of a leading western house appear in a rather different 
and not so favorable light. Apparently, they are interested 
not so much in turning over oil at a respectable profit, but 
are engaged in a campaign which is to drive prices out of 
all reason. Undoubtedly, the consumers are on the wrong 
side this year. But it may be well to remember other years 
and to think af still other years which are to come. 

In any event, peppermint is sharply higher and there seems 
to be little prospect of any reaction in it. Spearmint has 
advanced, but this advance has been more in line with pro- 
duction figures. Erigeron is as closely controlled as is pep- 
permint and is advancing every time an order comes into the 
market. Pennyroyal is strong, although in this article foreign 
competition has kept prices within reasonable bounds. Tansy 
has advanced and is likely to go higher. Only wormseed, of 
the domestic oils, has been easier, and it is by no means cer- 
tain that the reaction in this product has been other than of 
a temporary character. 

Seed and spice oils have been irregular and more or less 
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articles has been down 
crops of coriander and caraway, for example, 
raw material and 
oth are sharply lower. Ginger has 
arply under selling pressure. Mace 
and nutmeg have rmer, but they are notable exceptions 
to the general rule of declining prices. Anise has been steady 
ind so has cassia, largely on account of the firm shipment 
position of Oriental products and the oils in particular 
ral products have generally firm. Lavender is 
review last month. Neroli is 
has not altered materially and 
fairly cheap material available. However, 
for standard brands of new otto, high prices must be paid 
Advices from the primary markets on geranium are more 
bullish, but local interests are finding it difficult to stimulate 
these oils and bring them to life after so long a period of 
weakness and inaction 
Citrus oils have been irregular. Bergamot is lower 
to cheaper cables from primary points. Lemon was easier 
for a time, but has lately firmed up in response to Italian 
advices which indicate that the new crop will be considerably 
than normal in volume. Miscellaneous oils have been 
generally firm. Citronella is steadier. Seasonal demand for 
eucalyptus is opening up and prices are firmer. Bois de ros« 
and linaloe have been rather easy. Wintergreen is under 
produced and stronger. Wormwood has advanced sharply on 
growing districts. 
On the whole, the strong and prices 
clined to advance Business is good and sellers look 
most satisfactory 
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Synthetic and Aromatic Chemicals 


has been 


the tone 


The market somewhat more active, although it 
falls far below of strength which has characterized 
the essential oil list during the interval since our last review 
Prices have been quite steady except on a few articles which 
are costing less money to manufacture and on which competi 
tion from abroad has been centered. On the whole, domestic 
makers are well content with the situation. They are not 
worrying so much about foreign competition as they were, 
although the drive for business in some lines by importers 
has brought lower Costs are fairly stable at present, 
varying only with fluctuations in raw materials, and these 
have not been violent during the last month. Carvol is 
sharply lower on cheaper caraway. Linalool is easier on 
declines in the raw material. Vanillin and eugenol have been 
reduced by manufacturers not so much on cheaper clove 
prices, as to offset the declines which have taken place in 
vanilla. Coumarin is slightly easier Musks are in light de 
and have shown some declines. 


prices 


mand | 


Vanilla Beans 


although 
account of the fact 
were at rather low 
as prices have de 


values 
lieved that there would be on 
that Marseilles 
levels. Buyers have retreated as rapidly 
clined and lack of consistent demand has checked any advan 
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are mixed and unsatisfactory, but the absence of low priced 
sellers in the distant positions indicates to most interests that 
really cheap menthol is not in prospect. Red rose leaves are 
higher. Gamboge is very scarce, prices being virtually nomi- 
nal on spot. Other sundries have been steady, with consum- 
ing demand fairly active throughout the month. 


AND ADS IN THE AIR 


Times.) 


MIXING MUSIC 
(From the Eureka, Cal., 
Secretary Hoover call 


fall to devise new methods of allotting time and waves to 


plans to another conference this 


radio stations. 
We that 


not offer programs like the 


preference he given stations that do 


suggest 
following 

“This is Wuhwuh Soap hour. The program is arranged 
by the Wuhwuh Soap Company, manufacturers of Wuhwuh 
Scratch Soap which is sold at all the best delicatessen 
stores. Hasn’t been caught scratching yet. (Here 10 
minutes of music.) This is the Wuhwuh Soap hour. 
Wuhwuh Soapy sextet signing off. The sextet is as 
mellow as Wuhwuh Soap. Soapy suds, everybody.” 

Sa & 8 4 

The radio industry must be supported, say a few, by 
indirect advertising. By that is meant that advertisers 
furnish programs and pay fees in return for frequent men- 
tion of its trade name. 

Suppose this newspaper operated 
might expect items such as this: 

“Jake Hoosis today stabbed Mike Taintim, 38, with a 
gilt-edged Dull Burham razor, which is on sale this week 
at 98 cents. The stabbing took place in front of the Pink 
Front restaurant, where the best cup of coffee in town 
is served for 5 cents. This item is furnished by the Dull 
Burham Non-Relilable Razor Corporation and the Pink 
Front restaurant 

“Good night, everybody.” 


the same way. You 


HOW MUCH TIME HAVE YOU—NET? 
Herbert N. ¢ 
recent issue of /orbes magazine and the answer is not easy. 

“We all have 
Mr. ( 


hours a day of 


That is the question asked by asson in a 


twenty-four hours a day—Gross,” con- 


“But 
Used ( reatively 


tinues asson, very few of us have even two 


’ time 

“We spend eight hours in sleep and eight hours in routine. 
That eight 
and recreation. This eight hours is usually frittered away 
in one way another, or put to some sort 
use. If we two hours out of the mess, 
will do well 

“The fact is that 

k scientifically 


leaves only hours, for self development 


gross, 

and of a dog’s 

manage to save 

Time is nothing, to 

The Future is eternally becoming the 
and this flow is called Time 

‘There is in reality no Future, and no 
Hope and Memory Time but 
is nothing except as we 

‘A young man ot 
an old man of eighty, because he has 

past and own. 

“Most people are duped either by the Future or the Past. 
Usually, a young man dreams al the future for the first 
half of his life. Then he dreams about the Past for the 
econd half of hi 11 in this way he loses both halves. 

ol n b i ing by day. I do not 
that we should not 
should make every 


Time fools us. 


Past, 


Now; 


except in 
There is no and Time 
use it. 

twenty-five ‘Time 


as it 


may have had more 
seized it 
made it his 


out 


lat is the only way 


Wifely Devotion in Scotland 


“\iv wife looks after 

off my boots for 

h! When you go 
' 


ee 
“No When I want 


me, I can 
me in the 
home from 


to go there 


assure vou. Why, she 
evening.” 
the club?” 


Edinburgh Scotsman. 


tal 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL 


Almond Bitter, per Ib... 
oe ean ea 
ro, C.. are 
Sweet True.. 
Apricot Kernel.. 
Amber, crude... 
rectified 
Amyris balsamifera 
Angelica Root 
Anise, diese tana 
Lead free, U. S. P.. 
Aspic (spike) Spanish 
French 
Bay, Porto Rico 
West Indies ees 
Bergamot, 35-36 per cent. 
sirch, sweet N.C... 
Penn. and Conn.. 
Birchtar, crude 
rectified 
3018 de Rose, Femelle. na 
ace, U. S. P. “IX” 
‘ajeput, Native S. P 
‘alamus 
‘amphor, “white” 
sassasfrassy 
‘ananga, Java Native.... 
rectified 
‘araway Seed, rectified. . 
‘ardamon Ceylon 
‘assia, 80@85% 
restified, U. S. 
Cedar Leaf 
Cedar Wood 
Celery 
Chamomile ; 
Cinnamon, Ceylon........ 
Citronella, Ceylon 
Java 
Cloves, Bourbon 
Zanzibar 
Copaiba 
Coriander 
Croton 
Cumin 
Cypress 
Cubebs 
Dillseed 
Erigeron 
Eucalyptus Aus. ‘ 
Fennel, Sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish (Palma rosa). 
Ginger 
Gingergrass 
Guaiac (Wood) 
Hemlock 
Juniper Berries, rectfied. 
Juniper Wood 
Laurel 
Lavender, English........ 
au. 3.) 
Lemon. Italian 
Calif. 
Lemongrass 
Limes, distilled 
expressed 
Linaloe 
Mace, distilled 
Mirbane 
Mustard, genuine 
artificial 


(See last page of Soap Section for Prices of Soap Materials) 


OILS 


$3.20 
3.45(a 
75a 
Wa 

05 a 
75a 
20a 
1.95 
36.00 a 
75a 
dSUad 


3.40 
33 
1.05 
4.00@ 
i) 
18a 
2.40 
3.15(a 
1.75 


48.00 


2.50 nom. 


3.10@ 
20a 
O0@ 

10.00@ 

6.00 

12.00 
53 

1.00 

2.50(a 

2.15 
0a 

9.75 

1.00@ 

11.00@ 

5.00 

5.00 

4.00 

5.50a 
65a 
20a 

5.00 

4.00 

3.90 

10.254 

2.75 

4.25@ 
20 

2.504 
65a 

5.00@ 

32.00 

5.50% 

2.15% 

2.00@ 

1.2544 

2.50 

5.00 

3.40@ 

2.00 
5a 


14.00@ 


3.25 
1.00 
65 


7.50 
15.00 


62 


a 
A 


70 


12.00 


6.00 


70 
1.00 
7.00 
4.25 


4.15 


16.00 
2.50 


Neroli, Bigrade, Pure 
Petale, extra 

Nutmeg bg 

Orange, bitter. 
sweet, W. Indies 
sweet, Italian 
Calif. ‘ 

Origanum, imitation. 

Orris Root, concrete, 
mestic (oz. ) 
foreign .. ; (oz. ) 

Orris Root, absolute (oz. ) 

Parsley 

Pennyroyal, 
French 

Peppermint 
Redistilled = 

Petit Grain, So. American 
French 

Pimento ae 

Pinus Sylvestris 
Pumilions 

Bulgaria. 

Rosemary, French.... 
Spanish 

Rue 

Sage 


2.00(a 
2.75(a 
2.70 
3.00 
2. 80a 
35a 

do 
4.504 
5.00(a 
70.004 
6.75(a 
2.504 
2.504 
17.00@ 
18.00 
2.40 
6.00 
5.25@a 
2.00(a 
2.60 
10.00@ 
00a 
4A2Y“a 
4.00 
2.75@ 
30.00 
7.254 
5.00 
20a 
1G) 
2.35 
15.00 
12.50@ 
.0@ 
6.00@ 
1.00 
1.10 
20a 
12.50 
17.00 
18.00 
30.004 
4.50 
8.00 
5.00(a 
5.75 
26.00 
10.00 


American 


Rose, 


Sage, \ 
Sandalwood, East India 
Santalum Cygnorum 
Sassafras, natural..... 
artificial 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy 
Thyme, 
white Sokaraers 
Spanish red 
Valerian naked eeee 
Vetivert, Jourbon 
Java 
East Indian ‘ 
Wintergreen, Southern... 
Penn, and Conn 
Wormseed 
Wormwood 
Ylang- Ylang, 


Bourbon 


French, red 


Manila. fie 


OLEO-RESINS 
Capsicum 
Ginger 
Cubeb 
Malefern 
Oak Moss 
Orris 
Pepper, 
Vanilla 


DERIVATIVES 
Acetaldehyde 50% 
Acetophenone 
Aldehyde C 
C 16 
Amyl Acetate 
Amy! Butyrate 
Amy]! Cinnamate 
Amy! Formate 
Amyl Phenyl Acet 
Amyl Salicylate, dom.... 
foreign 
Amyl Valerate 
Anethol 


15.00@ 
6.00 
3.854 

18.00 


AND CHEMI( 
2.0008 
4.00 

22.500 

70.004 
1.00(a 
1.75 
2.354 
1.754 
5.00 a 
1.50@ 


Black 


80.00 100.00 
100.00 130.00 


15.00 


3.00 


35.00 


9.50 


32.00 
12.00 


3.85 


15.50 


15.00 


22.50 


-ALS 


\nisic Aldehyde, 
foreign 
Benzaldehyde, l 
Fe Re Civic 
Benzilidenacetone 
Benzophenone 
Benzyl Acetate, di 
foreign .. 
Benzyl Alcohol 
Benzyl Benzoate. 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Propionate. 
Borneol 
Jornylacetate 
Bromstyrol 
Carvol 
Cinnamic 


m 


4.00 
‘ 6.25(a 
\cid 3.254 
Cinnamic Alcohol 5.00 
Cinnamic Aldehyde 3.25(a 
Cural, C. FP j 3.00@ 
Citronellol, dom 6.50(a 
foreign 75a 
Coumarin, dom.. 3.2. 
foreign ..... ; 3.45@ 
Diethylphthlate 
Diphenylmethane 
Diphenyloxide 
Ethyl Acetate . 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate... 
Ethyl Propionate. . 
Ethyl Salicylate.... 
Eucalyptol 
Eugenol 
foreign 
Geraniol, 
foreign 
Geranyl 


“Ja 


35@ 
1.75 
1.00 

50a 
1.85@ 
1.50 
4.50a 
1.00(a 
2.00 
2.00 
1.00 


dom.. 


Acetate. 
Geranyl ' Butyrate 
Geranyl Formate 
Heliotropin, dom... 
foreign 
Hydroxcitronellal 
Indol, C. P 
Iso Butyl Benzoate. 
Iso Eugenol. . 
Linaool 
Linalyl Acetate 90%.. 
Linalyl Benzoate 
Methyl Acetophenone. 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbon. 
Methyl Iso Eugenol 
Methyl Octine Car 
Methyl Paracresol... 
Methyl Phenylacetate, 
Art. Honey Aroma.... 
Methyl Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin 
Nonylic- Alcohol 
Phenvlacetaldehyde 50%. 
imported 7.25@ 
Pure 14.00@ 
(Continued on Next Page) 


9 00a 
8.50 
5.00 
4 Wa 
5.004 
7.50) a 
3.004 
4.00@ 
2.75 
2.00 
4.25 
7.75 
9 00 


27 WOM 


27 00 
6.00@ 


6.50@ 
43@ 
8.25@ 
9.00@ 
3.00@ 
1.50 
40.00 


7.2 


+ 


OG 


Go Go NINE Go Ge 


10.00 


12.50@ 13 
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Acid 4.00 
15.00 


20.00 


Balsam 
Tolu 
Beaver Castor 


Phenylacetic 
12.00 
16.00 
18.00 
18.00 


Phenyl Ethyl Acetate.... 
Phenyl Ethyl Butyrate 

Ethyl Formate... 
Propionate 


Alcohol, do- 


Phenyl 
Phenyl Ethyl 
Phenyl Ethy!] 
_ mestic 
imported 
Rhodinol, dom 
foreign 
Safrol 
Skatol, C. P 
Terpineol, C. P., dom.... 
imported .. Clb.) 
Terpinyl Acetate 
Thymol 
Vanillin . 
Violet Ketone Alpha..... 
Beta 


Yara Yara 


decort 
Castoreum 
Chalk, precipitated 
Civet horns 
(,uarana 
Gum Benzoin Siam 
Sumatra 


6.004 
6.00(a 
15.00@ 
18.00 
>>eene 36a 
(oz.) 10.00 
36a 
36a 
50a 
4.25@ 
47a 
5.00@ 
6.25 
1.654 


6.50 
7.00 
24.00 
20.00 


20.00 
4) 
46 

1.75 


powdered 

Kaolin 

Lanolin hydrous 
anhydrous 

Menthol, Jap 
synthetic 

Musk, Cab, pods.. 
grains 
Tonquin, 
pods 

Orange flowers 


Se 
9.00 
8.00 
2.00 
SUNDRIES 

4.97@ 

28a 
15.004 


30.00@ 
A7@ 


Alcohol Cologne spts., gal. 

Almond Meal 

Ambergris, black... (0z.) 
gray (oz. ) 

Balsam Copaiba S. A.... 


powdered 
Orris Root, Verona 
powdered 
Patchouli 


FOREIGN CORRESPONDENCE 
(Continued from Page 485) 
at any price from $11 to $7 per ounce will flood all the 
markets and will exceed at least three times the actual out- 
put of this crop.” 


GREECE 
NEw AGAINST Oxive O1r—The 
portation of all olive oils from Greece, except such quanti- 
the 


DECREE EX PORTING ex- 
ties as are already shipped or awaiting shipment at 
customhouses, is prohibited by telegraphic instructions ef- 
fective September 24, 1925. This is the latest decree of 
several on the subject. 


GUATEMALA 

MATERIALS 
August 5, 
increased, 


REDUCED.- 
presidential decree effective 1925, the 
soaps and those 
terials used in the manufacture of soap have been reduced 


Soap Duties INCREASED, -By a 


import 


duties on have been on ma- 


as follows the duties being given in pesos per kilo: 


Old 
0.08 
05 
.10 
.05 
.06 
6.00 
3.25 
oko 
> 


New 
0.01 


Articles 
Cocoanut oil 
Caustic soda (gross). 

Caustic potash or potassium carbonate 
Soda ash (gross)... 

2409 Sodium 

2233 Perfumes 
2230 
1932 
1933 
1934 
1935 


2086 (gross) 
2411 
2387 
2188 


(gross)... 


(gross). 
(MCT). woe 
essential oils. 
with resin 


silicate 
tor soap 
Essences 
Ordinary soap 
Ordinary soap without resin 
Ordinary soap without aroma 
Toilet soap (powdered) (including the weight of 

the it packing) ies Sn i we 
Perfumed toilet (including the weight of 

the inner packing) 


40 


ner 


1936 


soap 


May Not ToILeTRIES AND Soap.—The proposal of 


the Japanese Ministry of Finance to levy a tax on toilet 


TAX 


preparations and soaps has not met with much enthusiasm. 
Opponents of the movement have raised the slogan that 
it would be a tax on health, hygiene and cleanliness and 
anyway would not produce enough revenue to make its 
adoption worth while. 


Cardamon Seed, green... 


Gum Gamboge, pipe 


Orris Root, Florentine... 


leaves.... 


Peach Kernel meal 

Rhubarb Root, Shensi... 
High Dried 
Powdered 

Rice Starch 

Rose leaves, red 
pale 

Sandalwood chips 

Saponin 

Styrax 

Tale, domestic 
French 
Italian 

Vetivert root 
Zinc Stearate 


55@ 
40G 
A7@ 
.09@ 
1.60@ 
65a 
35a 
1.25@ 
4A7Y%@ 2.20 
18.00@ 40.00 
40.00@ 45.00 
50.00@ 65.00 


1.60@ 
4.50 
1.85@a 
2.65(a 
4.00@a 
O03Y%Ya 
2.25@a 
75@ 
1.25(4 
25a 
1.40 
1.60@ 
03a 
17a 
20@ 
10.00 
8.00G 
18.00@ 
26.00 
36.00@ 
22.004 
1.00@ 
11@ 
14@ 
.10@ 
13@ 


20 


50 
AZ 


06% 


80 
1.60 
40 


03% 
19 
23 

11.00 

10.00 

20.00 

28.00 


95@ 1.00 
2.20@ 2.35 
nominal 
7.50@ 10.00 
7.00@ 


Tonka, Beans, Para 
Tonka, Beans, Angostura 
Tonka, Beans, Surinam.. 
Vanilla, Beans, Mexican. 
Mexican, cut 
Vanilla, Beans, 
whole 
Bour., cut 
Vanilla Beans, 
yellow label 
white label 


23.00 


Bourbon, 


— 
+ 


4.00@ 6.00 


be 
_ 


dD h— 
muh 


| 
| 
| 


SPAIN 


Must Be Sorp rn OricGInaL Con- 
By a Spanish royal order of July 15, 1925, for- 
eign perfumes giving evidence of having been bottled with- 
in the country and not properly labeled will be subject 
to seizure. All perfumes sold in Spain must be in the 
container and either the stamp _ placed 
thereon by the customs officials or a duly legalized stamp 


IMPORTED PERFUMES 


TAINERS. 


original contain 
imposed by the Spanish perfume manufacturer, for which 
there will be no charge. Exceptions are made in the case 
of essences imported for the purpose of manufacturing lo- 
tions and cologne water, which are subject to other reg- 
ulations. 

\ Spanish royal order of March 14, 1925, provided that a 
special stamp should be placed on each package or container 
of imported perfume to show that it was foreign and that 
it had paid customs duty. 

Ouive HARVEST. 
ticipated throughout 


An exceptionally good harvest is an- 
the late- 
ness of the summer, increases are looked for in olives and 


Spain. In consequence of 


olive oil. On account of active competition, a reduction 
in prices is possible. 


UNION OF SOUTH AFRICA 


FEEs \GENTS.—License 


fees of South African firms who act as representatives of 


LICENSE FOR MANUFACTURERS’ 
oversea houses or who sell from samples on a purely com- 
mission basis, have been consolidated by the new licenses 
consolidation bill which becomes effective January 1, 1926. 

Agents of foreign firms, as distinct from firms who pur- 
chase goods from firms outside the Union for resale in the 
Union, are required to pay £75 (approximately $370) for 
an annual license. Agents who ordinarily have been res- 
ident within the Union for three years prior to taking out 
a license pay half the regular rate, or £37 10s. Traveling 
representatives of foreign firms will be required to take 
out a the rate of £50, which will entitle them 


to solicit orders for a period of not exceeding three months. 


license at 


If their stay is of longer duration they will naturally take 
out the ordinary annual license, 
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DETERMINATION OF CYCLOHEXANOL* 
By Dr. G. Knicce, Berlin-Lichterfelde 


In connection with an investigation of “savonade” a 


quantitative determination of cyclohexanol became neces- 


sary. This body is derived from hexamethylenetetramine or 


cyclohexanol : 
Ti ele 
Le 


The 


namely, 


formula for the accompanying secondary alcohol, 


the cyclohexanol, is: 


C HOH 


H, 
This compound is an oily fluid which boils at 160°, and 
has a specific gravity of .947 at 15°. 
100 parts of water. 


5.7 parts dissolve in 
The material used for the investigations 
was from a Berlin firm, and showed the same boiling point, 
but had a slightly different specific gravity of .949. It dis- 
in: alcohol, ether, toluol, xylol, chloroform, 
bisullide The 
similar to lysol. 


solved easily 


carbon and carbon tetrachloride. odor was 

Experiments for determining the amount of cyclohexanol 
in a soap were first made after the method of glycerine 
determination ; however it appeared that perfect combustion 
to carbon dioxide did not then take place, and only about 
one-fourth of what was expected was consumed of potas- 
sium bichromate. On the other hand an approximate result 
quantitative, yet 


was obtained by the following method. 


although not entirely quite satisfactory, 


The author at first 
used a soft soap the cyclohexanol content of which was 
known. Into a separatory funnel 


63.8 2 of soap 


weighed, and about 18 ce of cyclohexanol was added. 


was 
After 
shaking well and allowing to stand for some time, almost 
everything was dissolved, and the exact weight was ascer- 
tained to be 81.4 g. 
The mixture was put, into a beaker, and 10 g of it were 
weight into a flask. By 


Warming the solution was avoided. 


addition of calcium chloride solu- 
tion, the soap was changed into calcium soap and was dis- 
tilled with The taken up 
separately, the water of distillation was separated out by 


steam. component parts were 
shaking up with ether, the ether was evaporated, and the 
residue The total quantity amounted te 
20.8%, while the amount of cyclohexanol in the soap solu- 


tion had to 21.6%. 


was weighed. 
amounted 
termined at 160°. 

Accordingly this method is well usable for an approxi- 
mate determination of cyclohexanol in soaps. 


The boiling point was de- 


* Seifens Ztg. (1925) No. 25, p. $17. 
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FIRMS FEWER, BUT INDUSTRY IS LARGER 


An interesting phase of the Census of Manufacturers of 
Soaps in 1923, which was incidentally referred to in our 
reviews of the published last and last 
little further elucidation. 
\s we mentioned, the number of firms has been decreasing 
with 


census December 


month, may very well stand a 
business ‘has in- 
In 1914, to be exact, there were 371 soap manu- 
facturers in the country, in 1919 the number was 348, in 
1921 the 283, 1923 there were only 
270 establishments in the United States devoted wholly to 
the manufacture of soaps, although 98 firms in other in- 


dustries 


every census, while the volume of 


creased. 


score was while in 


were credited with making one or more soap 


It is expected that the 
1925 Soap Census, preparations for which fhave been be- 
gun, will disclose not more than 250 or 260 exclusively soap 


products as subsidiary side lines. 


manufacturing establishments. 


Despite the elimination of practically about 100 soap 
works during the decade the value of the output of the in- 
dustry 1914, $127,942,441, more than 
doubling up to 1923, $276,402,838, the actual “figures of the 


increase being $148,480,397. 


grew as follows: 


The 98 other industries contributing subsidiary products 
to the 1923 $4,891,936 
more twice the much than in 
1914, which tacked previous report 
grand total of the 1923 output $281,294,774. 


credited in with 


1921 


onto the 


soap output are 


than 


figure, but less 


makes the 


EXPERIMENTS IN OXIDISING FATTY ACIDS 
OXIDATION 
PEROXIDE AND 


OF UNSATURATED 
BENzO 


HYDROGEN 
Jauer and G. 


ACIDS WITH 
Ch. Es. 


PER-ACIDS. 
Kutscher. ) 


It seemed to be of interest to investigate more closely 


the behavior of oil acid and linolenic acid and of their 
ethylesters under the influence of peroxides which did not 
arise by autoxidation. Therefore the following experi- 
ments were made: 

[. Oxidation of linolenic acid with hydrogen peroxide: 
20 g of linolenic acid were dissolved in 
distilled 


with 


100 ccm of acetone 
and were 
.5 g of finely powdered manganese resin. 


over potassium mixed 
To this 
was added drop by drop 25 g of perhydrol, and it was well 


stirred. 


permanganate, 


\fter 7 hours the stirring was interrupted, and 
the acetone was evaporated from a part of the fluid, the 
oil was dissolved out with ether, was exhaustively washed 
out with water, was dried with sodium sulfate, and was 
freed from ether. The oil samples yielded the iodine num- 
bers 216.9-245.9, from which no conclusion can be reached 


concerning the effect. On the other hand the formation 
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of substances soluble in petroleum ether was. striking. 
[hese and the remaining products of oxidation were ob- 


tained as follows 


On taking up the product of reaction freed from acetone 
with petroleum ether the true products of oxidation were 
separated out as a thick, oily intermediary layer of yel- 
lowish red color, These, consisting of the products of 
oxidation proper, were dissolved in alcohol, dried and 
evaporated. There remained a red-brown oil of penetrat- 
ing odor, which by dissolving it in ether, drying again 
with sodium sulfate, and evaporating the ether in a 
vacuum, was thus purified. The iodine number was &3.5. 
A yellow product of oxidation, which on heating becomes 
red-brown, was obtained in similar manner, by avoiding 
all heat, as a yellowish-green very: difficultly fluid oil, 
which yielded a very energetic peroxide reaction. It was 
unstable in air (red-brown coloration), dissolved easily in 
alcohol, more difficultly in ether, chloroform and_ benzol, 
very difficultly in petroleum ether. The composition ap- 
proximately corresponded to the formula C,,H yO, The 
molecular weight was found to be 663, the acid number 
was 158.4-165.6, which approximately corresponds to about 
the formula C,;H;ssO,(COQOH),. For the preparation ot 
the red oxy-acids of the linolenic acid the yellow oxy- 
acids were heated 12 hours with much water till they as- 
sumed a red-brown color. The product was a viscous sub- 
stance which easily dissolved in alcohol and acetic acid, 
more difficultly in ether and chloroform, very difficultly in 
benzol, and not at all in petroleum ether. The composi- 
tion, molecular weight and acid number corresponded ap- 
proximately to the formula C,yH;,O,(COOH).. There are 
therefore formed two different oxy-acids of which the yel- 
low contains 27.5% of oxygen, the red 23.94%. The latter 
no longer yielded a peroxide reaction, the former a very 
strong one, Computed for the molecular weight of 660 
there was determined for it by iodine separation only one 
active oxygen atom. It must therefore be assumed that 
the polymerisation or condensation proceeds -in sucha way 
that the two molecules of linolenic acid involved are dif- 
ferently oxidized. It was a peculiar fact that the iodine 
number of the yellow acid, in case of the reddish-brown 
acid obtained by heating with water, had been decreased 
from 91.5 to 55.9, which led to the conclusion of inter- 
molecular interchanges and the disappearance of a double 
affinity. 

II. The oxidation of linolenic acid with benzo peracid. 
The oxidation was accomplished in a chloroform solution. 
by dissolving 5 g of linolenic acid in dry chloroform, 
gradually bringing it together with the same kind of solu- 
tion in benzo peracid which contained 1.2 g of active 
oxygen, shaking with an ice cooler, and then letting it 
stand for a day. Then the chloroform was evaporated on 
the water bath, and the residue was boiled out with water 
about eight times for removing the benzo acid. The prod- 
uct was heavier than water; it was dissolved in ether, was 
dried with sodium sulfate, and on evaporation of the 
ether it remained as a thickly fluid oil with the same 
properties of solubility as the yellow oxy-acid obtained 
with hydrogen peroxide; however it contained consider- 
ably more oxygen, namely 29.97%. Further a iodine num- 
ber of only 3.3-3.6, was obtained. 


III. Oxidation of linolenic acid ethylester with benzo 
peracid. By using this ester the action of the water could 
be omitted. The benzo acid formed in the reaction was 
separated out by adding dry ammonia gas in the form 
of its ammonium salt. There was obtained a thinly fluid, 
red-brown oil with weak peroxide properties, which was 
diffcultly soluble in petroleum ether. The analysis cor- 
responded to the formula C,,HywO,. The iodine number was 
found to be 28.5. By heating with water no appreciable 
change in the composition resulted. The water reacted 
with titanium sulfate for peroxide, but the oil itself no 
longer contained any active oxygen. 


IV. Oxidation of oleic acid and of oleic acid ethyl ester 
with hydrogen peroxide, By using acetone as solvent an 
oil was obtained, which was washed with water 15 times 
without losing its peroxide content; but this was accom- 
plished by further heating with water 8 times. The oil 
had a reddish tinge, yielded the iodine number 54.7 and 


was easily soluble in petroleum ether.—The oil obtained 
with oxygen peroxide from the oleic acid ethyl ester lost 
its active oxygen completely after heating only 3. times 
with water. Color, odor and iodine number pointed to 
unchanged ester. 


V. Oxidation of oleic acid and of olete acid ethyl ester 
with benso peracid. The reaction product from the oleic 
acid was a_ red-brown, rather thinly fluid oil which 
yielded no peroxide reaction, and on standing in the vacuum 
dryer separated out a very small quantity of little crystals. 
The results of analysis (formula C,,H,sO,, molecular 
weight 726.8, iodine number 4.0) pointed to the fact that 
in the case of the oleic acid also an addition of oxygen 
and a disappearance of the double affinity took place. Fur- 
ther a polymerisation followed.—The oxidized ester formed 
a red-brown thinly fluid oil, which yielded only a_ very 
weak peroxide reaction, dissolved easily in alcohol, ether, 
chloroform and water-free petroleum ether, and had the 
same characteristic odor as the oxidized linolenic acid 
ethyl ester. Heating on the water bath caused no essen- 
tial change. 


These experiments show that linolenic acid and _ oleic 
acid as well as their esters react differently toward oxygen 
peroxide and benzo peracid. The quantity of the oxygen 
taken up from the pure linolenic acid according as_ the 
hydrogen peroxide or the benzo peracid has been allowed to 
act, and according as the oxidation product has been work- 
ed up. With hydrogen peroxide the quantity of the oxygen 
taken up by one molecule of linolenic acid amounted to 4 
atoms for the yellow, and 3 atoms for the red oxy-acids. 
The product arising from the use of benzo peracid is 
probably a mixture of the two named acids. The differ- 
ences mentioned in the iodine number are also striking. 


I'rom the determinations of the molecular weight the 
inference is made that on the oxidation of linolenic acid 
with the two peroxides there occurs also polymerisation 
or condensation. In this connection it must be that the 
COOH group plays an important role, which however it 
has not been possible to fully explain. Further in the re 
action of the two oxidation reagents upon the oil acid it 
is a peculiar fact that the amount of oxygen taken up is 
greater when the COOH group is uncombined than when 
it is changed to ester—Chem, Umschau (1925), No. 32. 


SOAP DEVELOPMENTS IN KENYA COLONY 


At Ruiru, near Nairobi, the capital of Kenya Colony, a 
local firm has erected a soap-making plant, using a water fall 
on the Ruiru River to supply the power. The soda required 
is to be imported from the United Kingdom, but all the oils 
used will be Kenya products. The concern expects to manu- 
jacture about 300 tons per annum, and intends, should the 
venture succeed, to increase the capacity of the plant to 
1,000 tons. 


able sideline in manufacture. 


Sim sim oilcake has also proved to be a profit- 


Two German business men who recently went to Kenya 
have purchased a factory site in Nairobi from the Govern- 
ment with the intention of erecting thereon a factory for 
making soap on a large scale. 

In 1924 common soap valued at £64,500 ($322,525) was 
imported into Kenya and Uganda. Of this Zanzibar supplied 
47 per cent and Britain 44 per cent. Toilet soap to the value 
of £21,606 ($108,030) was also imported, principally from 
Britain and Germany. 


A Perfume for Shaving Soap 


Four parts of oil of caraway, three parts of oil of berga- 
mot, three parts of oil of lavender, two parts of oil of thyme 
one part of oil of mirban.—(Spatula 1923, 185.) 


Features to Be Found on Other Pages 


Readers of the Soap Section usually will find items of 
interest in our Trade Notes, as well as in Patents and 
Trade-Marks and Washington and Foreign Correspondence. 
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OF FISH OILS AND FISH OIL SOAP* 


By F. R. TAPPERT 


DEODORIZATION 









Because of the high prices which must be paid these an appropriate vessel, and by this process it becomes chemi- 
days for all the finer fats and oils, an effort has been made cally changed and gives off the easily volatilized ill-smelling 
ingredients. If this process (the principle of which is well 








to make use of cheaper raw materials for the 
manufacture of soap and for the industries which 
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known to every housewife in case of rancid butter or strong 
smelling baking oil) has been carried out in copper or 
aluminum pans, the fish oil becomes discolored only slightly, 
but in iron pans it turns a darker brown. It then becomes 
suitable material for the preparation of grained and soft 








soap, especially when it has been freed from albumin and 
slimy substances by treatment with sulfuric acid. How- 
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ever in general for soap which is to serve for laundry pur- 

















| “ poses, it is well to add to the batch not more than 10 to 
—— at most 20 per cent of fish oil soap—which besides has been 
ae bleached with chlorine and has 
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been perfumed—because otherwise 
the laundry assumes a_ strong 
odor, although no longer fishy- 
like. The soap as such is almost 
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entirely odorless. 
The arrangement or deodoriz- 
ing fish oil is about as follows: 






The fish oil arrives in wooden 
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barrels and is put into an iron 
receptacle supplied with a heating 
coil, and is pumped from there 
into the oil receptacle (1). These 








receptacles are best lead lined 
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with a heating coil of lead for low 
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pressure steam of 3 atm., or a 





copper coil for high pressure 





SSS Sot a Seen 


steam, of conical shape at bottom. 
Here the fish oil warmed 
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to 80° C. separates 















use fats and fatty acids. In the out the water present 







which may be drawn off 





first instance attention has been 
directed to the comparatively cheap through an oil separator. 


ish oils which are produced in \rrangement is made to 





blow out coil with air. 





large quantities (the better quali 





From here the fish oil 


ties of whale oil, seal oil, haddock 
is drawn off into a pan 





il, and herring oil), and an effort 
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1 ) Suc ‘ < . 
as been made to remove the ~ ae — 
a . should be made is tiat as 
characteristic, disagreeable _ fishy 
odor by appropriate chemical 


processes, 
On account of the large signific 


1 


ance of the deodorization of fish 
ils and fish oil soap, various at 
tempts have been made to solve 
hese problems, and various su 
essful methods have been found 
Essentially the deodorization of 
sh oil takes place in a_ weak 
vacuum, and the deodorization ot 
fish oil soap under high pressure 
it a high temperature. Figure 1 
shows a new arrangement for 
deordorization of fish oil. The 
fish oil is heated to a high tem 


perature for a number of hours in 





















Zeitsch. d. Deutsch. Oel- Und Fett-Ind. (1925), 
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possible, is best constructed of copper (or of aluminum with 
special protection against fire gases), but may also be made 
of iron. (See introduction.) The pan is supplied with a 
The retort shaped neck carries off the 


. . 2 . . > ar 
escaping vapors by a cooling coil (3), in which they are 


closely fitting lid. 


condensed, and thus produce a low vacuum over the con- 
tents of the pan. In each pan there is built in a thermo- 
meter and a tube for filling and drawing off the contents 
reaching to the bottom. The pan is heated by a small heat- 
ing apparatus in which are used brown coal briquiettes or 
other not especially high grade fuels. The heating is car- 
ried on in such a way that the fish oil after slow heating is 
kept from 2-3 hours at about 280-300°. 


about 8 hours. 


Total duration 
Then the fish oil is drawn into receptacle 
(4) by a vacuum arrangement. Intermediate cooler (5) is 
for the precipitation of vapors. 

After the pan has been somewhat cooled again, for which 
2-3 hours are sufficient—it is slowly filled again. 

After the fish oil has been cooled to about 70° in the 
intake receptacle (4) it is drawn off into a kettle (6) with 
a conical bottom for purification with sulfuric acid. This 
is a lead lined iron receptacle with lead crutching apparatus 
and lead coil for reduced steam (3 atm.), as well as a 
spraying tube (at the upper rim with contrivance to facili- 
tate the filling) for putting in sulfuric acid and water. By 
stirring, the fish oil rapidly cools to 50-60° C., and by the 
reaction heat, on adding the sulfuric acid, is kept at this 
temperature. According to the amount of impurities, 66° 
sulfuric acid is used to the amount of 0.5 per cent of the 
fish oil, and is stirred in until albumin and slimy substances 
are separated out as black flakes, which requires about 2 
Then set aside about 6 hours, draw off through an 
oil separator (7) so-called acid tar, wash out with water, 
set off again 5-6 hours, draw off the acid water and run the 
completely purified fish oil into storage receptacle (8). 
From here the fish oil may be conducted to the soap mak- 
ing apparatus by means of pump (9). 

It is more advantageous for the quality of the oil if the 
fish oil in storage receptacle (1) is warmed to 115°, is thus 
freed from water, and is then subjected to the sulfuric acid 
process, is washed out and is again dried by heating to 115°, 
and is only then drawn off into receptacle (2). By this 
the process is retarded on account of the double heating, 
and the consumption of steam is somewhat greater. 

By this procedure (Fig. 1) the high 
characteristic for fish oil is decreased 
80-90. 


hours. 


iodine number, 


from 100-140 to 
Deodorization of Fish Oil Soap 


Figure 2 shows an arrangement for the deodorization of 
fish oil soap. It is not the fish oil as such, as in the first 
process, that is deodorized but a soap manufactured from 
it. This results from heating this soap for several hours 
to about 280° in the receptacles under pressure, and in- 
creasing the pressure to about 40 atmospheres. 

Now the soap thus obtained may either be added as such 
to a soap mass made of better oils for stretching purposes 
(20-25 per cent), or, better and more economically, separate 
out from it by, reduction with dilute sulfuric acid, the fatty 
acid and sell this product which is high in price as techncal 
olein. In odor it no longer reminds of fish oil, on account 
of its iodine number (80-90 instead of 110-142 in fish oil) 
thus decreased by treatment it is suitable for the textile 
industry, finds application as metal polish and the like. 
The real purpose of this procedure is therefore the prepara- 
tion of olein. 

The arrangement for the deodorization of fish oil soap is 
carried out about as follows: 

The fish oil, as in the first procedure after it has beer 
drawn out of the barrels, is pumped into the oil storage 
vat (1), is there likewise liberated from the bulk of the 
water by warming and letting it stand, and is then drawn 
off into the oil dryer (10). This is best an aluminum kettle 
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with conical bottom which is supphed with an aluminum coil 
of generous length for heating with High pressure steam, 
Here the fish oil is heated to about 115-120°, and is thus 
entirely freed from water. From here the fish oil is drawn 
off into the receptacle appropriate for purifying with sulfuric 
acid, and, exactly as described in the first process, is purifed 
with 0.5 per cent of 66° sulfuric acid, and is washed out with 
water. It is then pumped ‘into a soap kettle (5), is here 
boiled down, the grain is separated from the lye, which is 
drawn off into (8) and then may be further worked with 
glycerine lyes. Such a soap kettle is best made of iron 
provided with crutching apparatus and with conical bot- 
tom. The soap grain is again boiled up with water, closed, 
then is allowed to stand, separating thereby into a soap of 
about 60 per cent on top and at the bottom into a dirt con- 
taining paste. This nigre soap is drawn off into the proper 
receptacle (7), and is worked in with the next soap mass, 
The 60 per cent soap is pumped into the preliminary 
warmer. These are iron well insulated kettles supplied with 
crutching apparatus and with iron heating coils. They 
serve to keep the soap warm, and may be heated with the 
water of condensation. The filling of the Autoclave (2) 
is drawn off into a measuring receptacle (6) likewise in- 
sulated, and by means of the high pressure pump (4) is 
pumped into the Autoclave. This is heated by  super- 
heating, possesses a manhole, a muff for the filling tube, 
one for the drawing-off tube reaching to the bottom, one 
for the thermometer, and a fourth for an emergency tube 
in case the others give out. At a suitable place a mano- 
meter and also a thermometer is inserted. The Autoclave 
is slowly heated. Meanwhile by a special pipe from the 
content water vapor is continually distilled off, which is 
condensed in suitable cooling coils. When about 10 at- 
mospheres of pressure are reached, the distilled water jis 
again pumped in by a high pressure pump and then the 
temperature and pressure are further forced to 280° and 
to 35-40 atm. of pressure. This temperature is maintained 
2-3 hours, and the content of the Autoclave is blown out 
into the blowing-out receptacle (3), while at the same time 
water is sprayed in. This iron blowing-out receptacle is 
closed at the top with a vapor tube into the open, and is 
provided with an open heating coil for steam. The soap is 
then boiled up in this receptacle by the addition of salt, and 
may be pumped from here, for further use as addition to soap, 
into a soap kettle or, if olein is to be prepared it is pumped 
into the receptacle used for purifying with sulfuric acid. 
There it is decomposed into free fatty acid and sodium 
sulfate by using sulfuric acid of about 20 Bé, and is washed 
out with water. This fatty acid technically represents olein. 

From clear whale oil of quality I or II, or from good 
herring oil, or haddock oil, a straw yellow to light brown 
olein is obtained. 


A NOTE ON THE RANCIDITY OF FATS 


H. E. Fierz-David (Z. angew, Chem., 1925, 38, 6—8)— 
Rancidity in fats is due not only to oxidation at the double 
bond of unsaturated acids, but also to oxidation of saturated 
acids in a manner analogous to Dakin’s reaction, methyl 
ketones being formed: 


R.CH,.CH,.COOH?R.CH (OH) CH..COOH> 
R.CO.CH,;.COOH?R.COMe+CO.,,. 


The oxidation takes place under the action of moulds such 
as Penicillium glaucum, methyl amyl ketone being formed 
from caprylic acid, methyl nonyl ketone 
similarly for the other saturated acids. The 
characteristic products of cheeses, such as 
Roquefort, Gorgonzola, and Stilton, are produced in this 
way, and methyl amyl ketone and methyl heptyl ketone 
were isolated from 1 kg. of the first-named cheese. This 
reaction does not take place in the absence of micro- 
organisms, and in that case rancidity is only developed in 
fats containing unsaturated acids, oxidation taking place at 
the double bond with formation of aldehydes and acids (cf. 
Tschirch and Barben, B., 1924, 719). In most fats both 
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COTTON SEED OIL REORGANIZATION PROGRESSES 


Crushers Have Worked to Effect Economies in Producing and Selling. 


Much Has Been Accomplished to Place the Industry on Firm Footing. 


little interest 
the gradual reorganization of companies manufacturing and 


Soap manufacturers have watched with n¢ 


dealing in cotton seed oil which has taken place during the 
past year. The condition of most of these companies has been 
improved and they have worked 


tremendously appear to 


themselves into a fairly satisfactory position as regards 
nances and into a very good one when operations both in 
the manufacturing and the selling end are considered. 

While the through 


which the industry passed during the deflation period were 


difficulties, financial and otherwise, 
to some extent advantageous marketwise to the consumer 
of cotton seed oil, it is a fact that a continuation of the de- 
moralized and unprofitable condition of the industry would 
undoubtedly have been very costly to him. The soap trade 
as a whole is glad to see the crushers back in a more stable 
and satisfactory business position. 

They rejoice in the turn for the better not only because 
of the fact that the market position is thereby given a tone 
of stability which has been practically absent from market 
operations since 1920, but also because the reorganization of 
the companies manufacturing and selling the product has 
involved radical economies in operation and in method which 
are likely to be passed on to some extent at least to the trade 


which buys cotton seed oil. 


Crushers Reorganizing 


It is, of course, improbable that violent fluctuations in 


the price of the oil can or will be avoided by the changed 
Always closely allied 


conditions surrounding the industry. 
with the cotton market, it is to be expected that the cost of 
manufacturing oil and the more or less highly speculative 
character of the commodity will result in frequent and more 
or less radical shifts in values. However, consumers are 
on the whole quite well prepared for these shifts and since 
they anticipate them, they usually discount them in advance. 
It is rare that a consumer gets badly burned in this com- 
modity although speculative holders do get caught with 
some degree of regularity. 

Briefly the leading crushers have taken the following steps 
to rid themselves wholly or in part of the difficulties into 
which they fell during the readjustment period. Operating, 
as they did in the past, as associates or subsidiaries of the 
iertilizer manufacturers, they always found themselves en 
swathed in the yards of red tape which have surrounded 
transactions in this industry. The first step in reorganiza- 
tion was substantially the divorce of the cotton seed mills 
from their fertilizer associations. This was a more or less 
painful process in that it resulted in the separation not only 
of the companies involved but of ornamental but 
hardly useful individuals from rather soft berths in which 
In other words, the 


many 


+] ° a 
they had been accustomed to luxuriate 
Ist step taken by the large manufacturers was a complete 
methods and a severe 


reorganization of office and control 


curtailment of office and working forces. 


Sales Methods Reformed 


While this step effected economies by no means incon- 


siderable and gave control of sales, advertising and account- 


ing methods into more competent or at least more active 


hands, it was also necessary to bring about economies in 


producing methods. In part, this was an engineering de 
velopment pure and simple and as such has no place in this 
article. In part, however, it was a curtailment, or rather a 
consolidation, of plants already in existence with a view t 
This 
was accomplished slowly and with less disconcerting sud- 
than was the 


effecting economies in production and in distribution. 


denness sales 


In fact, it is a process which is still going on and 


reorganization in office and 
methods. 
may be expected to continue for several years to come. De- 
laying it will in no wise affect the final issue nor will it 
prevent leading makers from operating profitably in the 
meantime. 

The financial features of the reorganization of the various 
Not all of them are as 
yet clear of the woods in this respect and some are still 


companies is also still in progress 
operating under receiverships. However, latest reports are 
to the effect that the financial difficulties are gradually being 
cleared up not only through the liquidation of indebtedness 
ind the funding of important obligations but also through 
The fact that 
it is possible to interest capital in considerable sums is an 


the interesting of new capital in the ventures. 


indication of the probable soundness of the reforms which 
have been effected. It is likely that the process of financing 
will continue for some time to come and there is every pros- 
pect of its being carried to a successful conclusion in practi- 
cally every instance. No only is there too much at stake 


financially for any other outcome but the industry is of 
is hardly probable that 


existing organizations will drop out and leave the field to 


such growing importance that it 


others. 

There has also been a more or less complete reversal of 
sales and advertising methods. The popular campaigns for 
sales of oil and compounds to the general public have not 
been entirely dropped. At the same time, it is apparent that 
they have been considerably curtailed during the past year or 
so. No longer do cottonseed or cottonseed products shine 
from every billboard or from the pages of every magazine 
The trend has been toward sales to manufacturers or into the 
large consuming industries and to some extent away from 
the more expensive and probably less lucrative field of cul- 
tivating the general public and selling in more or less direct 


fashion to that public 


Shift Sales Emphasis 
Sales forces, especially the expensive field and demonstra- 
And it is indi- 


cated that considerable economies have been effected in this 


tor forces have been considerably curtailed. 


way without any corresponding decline in sales or additional 
expense in cultivating the more logical fields for selling oil in 


quantities. In fact, sales have in some instances been 


heavier than they were under the direct method and they 


have been accomplished at fractional expense 


There are still problems which must be faced by the in- 
no means certain 
especial 

It has 


dustry, however. It is, for example, by 
that the tariff 


benefits upon the crushers has had this effect entirely. 


which was supposed to confer 
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conceivably broadened the domestic market to some extent. 
Sut it has operated to injure the export markets, especially 
those of Southern Europe which were of no mean im- 
Further, there is still much work 
to be done in building up the confidence of the public and 


portance in foreign sales. 


of the consuming trades in the stability of the industry as it 
is now operated. The general public must again become 
investors and the consuming trades must be re-educated to 
act with confidence in the oil and the by-products before 
conditions are all that they should be. 

There are further economies in operation of plants which 
may well take up the time of technical men in the industry 
during the next few years. There are doubtless many uses 
which could and probably will be developed for the oil 
which are virtually unknown today. There is room for ad 
vertising of the proper sort with a view to increasing sales 
to the soap industry and other direct consumers as well as 
to the household buyer looking for cheaper substitutes for 
other fats and oils. All of these problems have been more 
or less neglected in a crises which demanded immediat 
action on more pressingly important ones. However, there 
is every reason to believe that the new methods under which 
the various companies are operating will take steps to solve 
these problems as rapidly as it is possible to do so 

Regarding the immediate future of the manufacturers and 
distributors of oil, they seem to be in fairly good shape. 
They had a good early season. At present they are passing 
through the regular difficulties which they must always face 
at a time when a fairly heavy cotton crop is to be expected 
Prices of oil have declined rather sharply recently on esti 
mates of a heavy crop of cotton and a corresponding heavy 
vield of the seed. In addition to the problem of a bearish 
market in which the consumers are not particularly interested 
save from the standpoint of beating it down still further, 
they are forced to meet the problem of a larger than usual 


proportion of seed of low oil content. 


Weather Hurts Seed 


Exceptionally dry weather over a portion of the cotton 
belt during the growing season resulted, not so much in de 
creased yield of the staple, as in a reduction in size and oil 
content of the seed. Hence there are more than usual grades 
f seed available and the usual method of handling seed pur 
chases has had t altered considerably during the weeks 


since ginning commenced Seed, known as “drought 
own” is being purchased by the crushers at. prices which 


tances 


some 
ible and animal. 
in evidence has been 
ducts during the la 
5 andp int of the 
will be plenty of oil available this season at a fairly 
od price | standpoint of the crusher, the econo 
mies which have been put into effect together with the pros 
pect of a fairly low cost oil based on a large seed crop and a 
reasonable price for seed purchases will result in moderate 


profits and bring the industry nearer to the end of its recent 
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difficulties. On the whole, the outlook for the coming year 
is fairly bright. Further, there is every indication that the 
cotton seed oil crushers have seen the worst of their 
troubles and that from now on a more satisfactory financial 
position will be the rule. Consumers will undoubtedly profit 
by such a condition. 


DETERMINING UNSAPONIFIABLE MATTER 
ESPECIALLY IN WHALE OILS AND 
WOOL FAT* 


Dr. M. AUERBACH 

For the determination of unsaponifiable matter in oils 
and fats the method by Spitz and Hoenig has been gen- 
erally established because it permits its determination with 
sufficient accuracy and rapidity and in a convenient way, 
In the investigation of waxes it fails partially because 
of the properties of soaps formed, partially because of the 
insufficient solubility of the unsaponifiable matter in 
petroleum ether. It seems to be insufficiently known that 
even in the investigation of whale oils the method of Spitz 
and Hoenig is in many cases not applicable, because the 
unsaponifiable matter (spermaceti) are soluble in 50% 
alcohol to a_ considerable degree, so that the results 
In this 


case the excellent method of Fahrion' renders good service, 


found for unsaponifiable matter turn out too low. 


and since it is little known I will briefly describe it in detail 
is it is used in my laboratory 


Of fat and oil 3-4 @ are saponilied and dried with 10 cc 
of N, alcoholic potassium lye, using an evaporating dish on 
the sand bath and stirring. The soap is dissolved in 50 ce 
of warm water, and is put into a separatory funnel, rinsing 
a second time with 10 cc of alcohol The cooled soap solu- 
tion is shaken up with 50 cc of ether, and the agitation is 
repeated with 25 cc. The ether extracts are put together 
and are shaken up with 2 cc N/2 of hydrochloric acid and 
8 ce of water by addition of methylorange (and if necessary 
more hydrochloric acid) \fter drawing off the acid water 
the mass is neutralized with 3cc of N/2 alcoholic potassium 
lve and 7 cc of water. The ether solution is filtered through 
a dry filter into a weighed bottle, and after removing the 
solvent, the unsaponifiable matter is determined. By observ- 
ing the relative quantities indicated the separation of the 
various layers results with extraordinary rapidity. In case 
of tat containing much mechanical impurity it is recom- 
mended to make the investigation after previous cleaning 
by filtration 

Incidentally it was observed that the unsaponifiable matter 
still contained small quantities of soap. It is recommended 

precaution, to wash out the unsaponifiable material 

the method of Davidsohn’, and 

N/10 hydrochloric acid; 1 c 

responds tassium soap Che soap content 

determined by i ! od to be subtracted from the 
unsaponi 
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the amount of unsaponifiable matter was ascertained to be 
25.3% after 1% hours of saponification, and 25.7% after 2 
hrs. of saponification. The unsaponifiable material was free 
of ash, so that the assumption of solubility of alkali wool fat 
soaps in benzine is to be considered as incorrect. With re- 
spect to this erroneous assumption, other methods have been 
worked out for the investigation of wool fat from among 
which I investigated the sample before me according to 
Lifschitz’. The amount was ascertained to be 31.1%. 

The assumption was reached that, as in case of whale oils, 
in consequence of the solubility of the unsaponitiable parts in 
50% alcohol, the results according to Spitz and Hoenig had 
turned out too low. The soaps were therefore treated to dry 
steam well ground up with dry sodium sulfate and sand, and 
extracted with ether. By this method the amounts of the 
unsaponifiable parts were increased to 32.2% and 32.7%, 
which proved the correctness of my contention. 

It occurred to me, as a control to carry through the investi 
gation according to Fahrion, by observing the above given 
direction in this manner, it was ascertained that the unsaponi 
fiable material was as follows: 31.2%, 30.5%, 31.1% and 
30.7%. In one sample of the unsaponifiable matter test was 
made of neutral fat, but this proved to be present in such 
small quantity that the result was changed only by 0.3% 

Since in the literature’ mention was made that wool fat is 
not fully saponifiable by the usual method the possibility 
occurred that, even by observing the method of Fahrion, 
sufficient saponification had not taken place, in spite of the 
close correspondence with the figures according to Lifschitz 
and the corrected figures according to Spitz and Hoenig 
Accordingly two further investigations were made and _ the 
sample which had once been dried by steam heat was dried 
again after solution in alcohol. The ascertained values of the 
unsaponifiable material of 31.6% show that a single saponih 
cation is sufficient. 

Finally still another experiment was made in which one 
saponification was carried through under double atmospheric 
pressure. In the wool fat thus saponified the amount of un 
saponifiable material was ascertained to be 31.9% after 
Fahrion, 31.2% after Lifschiitz. These figures show that 
even the statement that wool fat is not completely saponifiable 
by the normal method can not be maintained as correct. It is 
to be regretted that Lewkowitsch® has declined to use the 
method of Fahrion, evidently without trying it out, since it 
seemed to him a not very convenient method. I am able to 
state, on the ground of years of experience that the opposite 
is the case. 

Although the procedure by the Fahrion method is extra 
ordinarily convenient, and does not consume more time than 
that by the Spitz and Hoenig method, the latter method 
nevertheless will probably always be given the preference, 
since it proceeds in part mechanically. In a rather simple 
manner it is possible to become clear on this point by a pr: 
liminary trial, as to whether the Fahrion method needs to be 
employed. In the usual manner the unsaponifiable material 
is determined by making use of a little short cut, namely by 
evaporating the alcohol over a small flame before adding the 
water. Unsaponifiable ingredients make the aqueous soap 
solution turbid. In the investigation of Dégras, etc., and ot 
similar products which contain or are liable to contain whok 
oil or wool fat, it is recommended as a rule to proceed accord 
ing to Fahrion. 

SUM MARY 


By the above investigation it was learned 
l. That the statement that wool fat soaps are soluble im 
petroleum ether cannot be defended. 
2. That wool fat is fully saponifiable in the usual way 
after one hour of saponification with N/2 of alcoholic potas 
sium lye, that is by the method of Fahrion. 

3. That the Fahrion method yields unobjectionable results 
in the investigation of wool fat, and therefore the resort to 


involved methods is unnecessary 


*Holde, 1. ¢ 
*Lewkowitsch, Bd. I, 1. ¢.. and Bd. TIT, p. 901 
* Lewkowitsch, Bd. I, I. ¢ 


Immune from Blame 


“What you don’t know won't hurt you.” 
“Then one of my stenographers is immune from all blame 
or harm.” 


FEATURES OF SOAP MATERIAL MARKET 


(Continued from Next Page) 


business had displayed a moderate improvement and the 
call for deliveries against existing contracts is steady and 
satisfactory. Imported chemicals have not changed mate- 
rially during the month. Shipment prices have been firm 
and while moderate spot shading has been noted at various 
times, the general tone of the market has been firm and 
seems likely to stay so. 


Other Soap Materials 


lhe sensational rise in rosin prices has continued and has 
forced all grades to nearly record levels during the month. 
In fact, aside from a very brief period in 1920, prices are 
now higher than they have ever been in the history of the 
industry in the South. Prices in New York were practically 
unobtainable during the Civil War period, but at present 
they are higher than at any time, excepting during 1861-64. 
Che rise has been occasioned by light production and a steady 
drain on the available supplies for the export markets. The 
domestic demand has been fair, but high prices have to some 
extent discouraged buying. Probably they are affecting the 
soap trade by increasing business in white soaps at the ex 
pense of rosin products. Glycerine has been firmer and the 
trend in oils has been definitely upward. In general, business 
has been reasonably good. 


RECENT TARIFF DECISIONS ON SOAP 


No. 50,091.—MepicinaL Soar.—Julius Anghel et al. (New 
York). Merchandise classified at 30 per cent ad valorem 
under paragraph 82, tariff act of 1922, is claimed dutiable as 
medicinal soap at 15 per cent under the same paragraph. 
Opinion by McClelland, G. A. It was stipulated that the 
merchandise in question is similar to that covered by Abstract 


47,575. On the authority of that decision the protests were 
sustained 

No. 50,087.—Soare Powper.—Yardley & Co., Ltd. (New 
York). Merchandise reported by the appraised to be de 


cribed on the ‘invoice as powdered soap, classified as toilet 
soap in powdered form at 30 per cent ad valorem under para 
graph &2, tariff act of 1922, is acclaimed dutiable as soap pow 
ler at 15 per cent under the same paragraph. Opinion by 
\ieClelland, G, A. It was held that the provision for toilet 
soap 1s broad enough to cover toilet soap in whatever form 
or condition, and is therefore more specific than “soap powder 
not specially provided for.” The protest was therefore over 
ruled 


No. 50159—ToiLer SoAp—ArtiFiciaL Fruir.—Geo. Borg 
feldt & Co. (New York) Merchandise invoiced as soap 
fruits, apple, classified as artificial fruit at 
60 per cent ad valorem under paragraph 1419, tariff act of 
1922, is claimed dutiable at 30 per cent under paragraph 82 
Opinion by McClelland, G. A. It was stipulated that the 
soap in question is of the same character as that passed upon 
in Shallus v. United States (13 St. Cust. Appls. —; T. D. 
40),937 ) The claim undre paragraph 82 was therefore sus 
tained 


pear, peach, etc., 


Patent for Soap Making Apparatus 


APPARATUS FOR MANUFACTURE OF SOAP. <A. T. Mirza 
(E. P. 234, 346).—The apparatus consists of a boiler with 
an inwardly dished plate as top supplied with cold water 
and acting as a condenser. A mixer with blades is pro- 
vided, and a cooler is attached to the boiler and discharges 
into the soap pan. Means are provided for stirring the 
boiler contents, for separating the spent lye and excess 
glycerin, and for discharging the soap into the crutcher 
and thence to the mould. 


Italy Abolishes Tax on Soap Manufacturers 


rhe Italian Cabinet on July 24, 1925, approved the aboli 
tion of the manufacturing tax on soap. The manufacturing 
tax on soap varies from 20 to 48 lire per 100 kilos, ac- 
cording to kind. The necessary decree to put the change 
into effect has not been promulgated 
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MARKET REVIEW ON TALLOW, ETC. | 


TALLOW 


(Written Specially for This Journal) 


Latest sales made today consisted of good sized quantities 
both in drums 
tract 


as well as tank cars of the New York con- 


Extra grade at 97c per 


plants which registers a. decline of almost le per pound from 


pound delivered to buyers’ 


the recent high. 

\s usual, after such a decline bearish feeling is rampant 
and those who could see no top to the recent market, are now 
now alarmed and see no bottom. 

Greases are only in poor demand with the better quality 
House Grease quoted 834-87%c loose and higher acid stock 
around 834-8%c. 

In the middle West and Western points sellers are not 
anxious to accept buyers’ views and the general feeling is 
somewhat steadier, and before long may reflect a steadier 
market in the East. 

October 16, 1925 


Topras T. PERGAMENT. 


GLYCERINE 
(Written Specially for This Journal) 


During the month which has elapsed since our last review 
the glycerine market has assumed strength. The weakness 
in dynamite disappeared after sales of 10 or 15 cars at the 
low point, after which one refiner purchased from another 
Late last week, two of the prom- 


inent refiners raised their price on chemically pure to 19%c 


at Yc per lb. advance. 


in bulk, which is now the prevailing quotation, and while 
this figure may be subject to shading, in some directions, 
the sellers are much firmer than they were and buyers must 


adjust themselves to a new level for the article. In spite 


of large imports a heavy consumption of glycerine is ex- 
pected during the Winter, with a consequent advance in 
reached a new high point and 


value. Crude has already 


the demand is greater than the supply. We.see nothing but 
favorable prospects in connection with the glycerine market. 
1925 W. A. 


October 16, STOPFORD 


VEGETABLE OILS 


(Written Specially for This Journal) 


extermely high prices for some 
that 


Spot stocks of cocoanut oil 


few weeks ot 


After a 
of the headed 


still 


vegetable oils, it seems we are now 


toward lower levels are 
practically nil, but cargoes arriving here and at the Pacific 
late 


situation 


next month relieve 
the 
expected to recede accordingly 

During the oil, 
able palm kernel oil was purchased by consumers here, 


this oil for 


Coast this month and early will 


the 
normal, prices are 


greatly and, with supply again almost 


weeks of scarcity of cocoanut consider 
but 
stocks of immediate delivery are now well 
cleaned up. 
With the 
feeling in palm oils 
the 
markets abroad 
Olive oil foots 


834c 


softer tone in animal fats, we notice an easier 


Buying interest has been very small 


during past two or three weeks in palm oil and the 


seem to be somewhat easier 


ire steady and are nominally quoted at 


to 8%c per pound for October and November de 


Ocroser, 1925 


EssENTIAL Ort REVIEW 


( 


livery, while Yigc per pound is being asked for new 


i to 
cre p fe ots 


October 14, 1925 A. H. Horner, 


INDUSTRIAL CHEMICALS 


There has been a fair early season movement of heavy 
chemicals and particularly of alkalis on contract over the 
first six months of the coming year. This business has 
been, done well in advance of the formal announcement of 
prices which is not expected to be made much before the 
first of November. It has been trade practice to take care 
of a large percentage of the heavy buyers before such formal 
announcement, and while all of the manufacturers are not 
yet offering goods for sale for 1926 delivery, most of them 
will take business, especially from standing customers. Mak- 
ers are not announcing the prices at which this business is 
being done, but it is a reasonable assumption that they do not 
differ materially from those at present in effect. On spot 
(Continued on Preceding Page) 


SOAP MATERIALS 


Tallow and Grease 
Tallow, New York, Special 10%c. 
1134c. Yellow grease, New York, 
New York, 10%c. 
Rosin, New York, October 15, 19 


Edible, New York, 
9%c. White grease, 


Peart, nee TOD W8vsiisceciscvsccare $3.22 @ 
Powdered, per 100 Ibs............. 3.32 @ 
acid, single pressed, per Ib 144@ 
acid, double pressed, per Ib 154@ 
Stearic acid, triple pressed, per Ib 17% 
Glycerine, C. P., per 19% 
Glycerine, dynamite, per 1834 
Soap, lye, crude, 80 per cent, loose, per Ib..  .13 
Saponification, per Ib. 14 


Starch 

Starch, 
Stearic 
Stearic 


1334@ 
13%@ 
0914@ 
094@ 
11 @ 
10 @ 
nominal 
134@ 
12Y“a 
16 @ 
ASY“U@ 
13 @ 
15 @ 
1.22 @ 
O8K@ 


Cocoanut, edible, per Ib 
Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per Ib. 
Palm, Niger, per lb.. 
Palm, Kernel, per 
Cotton, crude, per 
Cotton, refined, per Ib., 
Soya Bean, per Ib 
Corn, crude, per Ib. 
Castor, No. 1, per Ib 
Castor, No. 3, per Ib 
Peanut, crude, per Ib 
Peanut, refined, per Ib 
Olive, denatured, per 
Olive Foots, prime green, 


mill 
York 


f.o.b c 
New 


per Ib. 


Chemicals 


@ 3.20 
@ 1.45 


O7Y, 


06 @ 06% 
15.00 @24.00 
1000 @11.00 
14.00 @16.00 

04344@ 05% 

043%4,@ .05% 

07%4@ 07% 


Soda, Caustic, 76 per cent, per 100 Ibs..... 3.10 

Soda Ash, 58 per cent, per 100 Ibs... 38 

Potash, Caustic, 88@92 per cent, 
Ne. 2 

Potash Carbonate, 80@85 per cent., 
NX 

Salt, Common, fine, per ton.. 

Sulphuric acid, 60 degrees, per ton . 

Sulphuric acid, 66 degrees, per ton 

Borax, crystals, per lb 

Borax, granular, per Ib 

Zine \merican, lead free, 


O07 Ka 








